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The video as a meaning-making mode on 
company webpages 

– Case of Marimekko and Kone

This paper focuses on examining the way two 
Finnish companies, Marimekko and Kone, are 
currently employing the use of video as a meaning-
making mode on their websites. Marimekko is a 
Finnish textile and clothing company which 
throughout its history has been famous for the 
colourful designs of its products, be it a dress, a 
decorative bowl or a mug, a table cloth and so on. 
Kone is a company that produces elevators, 
escalators and automatic doors for the building 
industry as well as services and maintains them. It 
may be assumed that the former company has due 
to its design history put also videos into more varied 
use than the latter. 

The paper studies the web pages in terms of the 
number, the typeness of videos and how the 
semiotic modes work in them. 

The questions asked and the methods of analysis 
rely on the systemic-functional approach to 
multisemiotic (multisystemiotic) analysis. 
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