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Program Knowledge Modules 

– Discipline Courses

Syllabus for Microeconomics
Course Code: SY20110

Course Category: Discipline Course 
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Advanced Mathematics
Objectives and Requirements:
This course is an introduction to part of economics called Microeconomics which studies how individuals and firms make decisions. After learning the course, students are expected to analyze the everyday economic phenomena with microeconomic principles and tools they’ve grasped.
Teaching Pattern:

Classroom lecturing, case studies, students’ presentation, homework, outside-class reading
Textbook(s): 
N. Gregory Mankiw, Principles of Economics, 3rd Ed., 2004 by Thomson Learning.
References: 

(1) Paul A. Samuelson, William D. Nordhaus, Economics, 16th ed., 1998 by The McGraw-Hill Companies, Inc.
(2) Joseph E. Stiglitz, Carl E. Walsh, Economics, 3rd edition, Renmin University of China Press, 2005.
(3) 西方经济学（微观部分）/高鸿业主编， 第3版. 2004.
Content:

Basic principles of supply and demand, producer behavior theory, consumer behavior theory, the economics of public sector, and the economics of labor markets and of welfare
Assessment:

Assessment of students’ accomplishment in this course consists of classroom performance, homework, mid-term exam and final exam.
Grading:     

Classroom performance & Homework      20%
Mid-term exam 

                 30%

Final exam                            50%
Syllabus for Principles of Management
Course Code: SY20120
Course Category: Discipline Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: None

Objectives and Requirements:

This module aims to provide a theoretical and conceptual foundation to the practice of management. The module introduces the fundamental management functions, theories and practices that will assist students in their future managerial career. On completion of this module, students will be able to demonstrate: a) a general knowledge of the development of management theories; b) a comprehensive knowledge of the theoretical base and functions of management; c) an ability to critically assess theoretical management frameworks and models; d) an ability to critically reflect upon management practice in a range of Chinese organizational contexts.
Teaching Pattern:
Varied teaching methods such as lecture, case study, role play, group discussion, team building, company-based research project, are adopted to motivate students to learn.
Textbook(s): 

Robbins, Stepehen P. and Coulter, Mary, 2009, Management 9th Ed. Printice Hall
References: 

(1) Drucker, Peter F. 1954     The Practice of Management      Harper
(2) Harvard Business Review 
(3) Guo, Zhaoyang, Management (Chinese Edition), Peking University Press, 2006
Content:

This module consists of two parts. The first part reviews the development of management throughout the past century and deals with the contemporary issues in management. (Wk.1-4) The second part examines the four main functions of management – planning, organizing, leading and controlling respectively to let students familiar with specific scope of management in an organization. (Wk.5-16)
Assessment:
Case Analysis, company-based research project and final written examination
Grading:  

Case Analysis

            20%

Project            


30%

Final written examination    
50%

Syllabus for Principles of Marketing
Course Code: SY20130
Course Category: Discipline Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: English skills training courses

Objectives and Requirements: 

The course aims to introduce students to the fascinating world of marketing and to assist students to master the basic knowledge and skills of marketing. The course focuses on introducing the basic background theories and conceptual frameworks useful in solving real marketing problems. Various marketing concepts and tools that marketers use in marketing decision-making will be explored via case studies and in-class discussions. Students are expected to improve their makreting analytical capabilities, which ultimately enriches their understanding of key issues of marketing. 
Teaching Pattern: 

Textbook(s): 

Kotler P & Armstrong G , 2009, Principles of Marketing, 12th Edition, Beijing, Pearson Education
References:  

(1) Roger, A, Steven, W & William, R, Marketing, the Core, Beijing, The McGraw-Hill Companies, 2004
(2) The Journal of China International Business, website: cibmagazine.com.cn
Content: 

Topics to be covered include marketing core concepts, strategic planning, environmental scanning, marketing research, segmentation targeting and positioning, consumer and business buying behavior, marketing mix (including pricing, new product development, and IMC), etc.

Assessment: 

Classroom performance, professional reading classics an written examinations. The written exams include multiple choice questions，essay questions or case study.
Grading:
Class participation      

10%
Assignments            

20% 

Professional reading classics     20%
Final exam                
50%

Syllabus for Accounting Principle
Course Code: SY20150

Course Category: Discipline Courses 

Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Introduction to Contemporary Business
Objectives and Requirements:

Accounting, the “language of business”, is a science of management and an art of interpreting, measuring, and describing economic activities. It is a major course for students of business. This course is an introductory course for second-year majors of International Business, conducted in English. 
The purpose of this course is to provide the students with:
(1) Basic concepts and principles of accounting necessary for the effective use of accounting information in making business decisions;
(2) Basic skills and procedures of bookkeeping & double-entry bookkeeping;
(3) Basic accounting models and the design of accounting systems in sole proprietorship, partnership and corporations;
(4) Application of the accounting principle to analyze accounting report of Tootsie Roll Inc.
(5) The nature of accounting is such that each new concept builds upon the last. It is absolutely necessary to keep current in this course to understand the subject. For this reason, attendance will be taken regularly. Homework will be collected and graded every other week. Late homework will not be accepted. Besides, students are required to bring a calculator and necessary exercise sheets to class. 
Teaching Pattern:

Lectures, in-class discussions/case Study and assignments

Textbook(s):

Susan F. Haka, Jan R. Williams and Mark S. Bettner: Accounting: The Basis for Business Decisions. 14th edition, McGraw-Hill, Inc. / China Machine Press, 2008 (Chapters 01-15) 

References:

(1) Susan F. Haka, Jan R. Williams and Mark S. Bettner：会计学：企业决策的基础（财务会计分册），13版，McGraw-Hill, Inc. / 机械工业出版社，2004 (中译本)
(2) 余恕莲主编，《西方财务会计》，北京：对外经济贸易大学出版社，2007
Content:

This course consists of 15 chapters covering accounting concepts, principles and practices of the businesses. In addition to an introduction to accounting as a science of management, it explains the various steps in the accounting cycle of the business and helps the students to master the double-entry bookkeeping practices and accounting principles used in China. 

Assessment:

Assessment will be conducted in the form of closed-book exams, including true/false statements, multiple choices questions, and comprehensive problems.

Grading:   

Small-quiz                    20%
      Professional reading classics      20%

      Final examination              60%

Syllabus for Business Statistics

Course Code: SY20140
Course Category: Discipline Course
Class Hours: 3 per week, 48 in total
Course Credits: 3

Prerequisites: Advanced Mathematics
Objectives & requirements:

The primary aim of this course is to provide students with a good understanding of the basic theories and fundamental methods of applied statistics. Students will be able to analyze, from macro and micro-angles, the rules of quantitative limits, quantitative relationship and quantitative changes in economic variables. They are also expected to know how to use the tools of quantitative analysis for solving practical problems. 
Textbook: 
He Haiyan: Business Statistics, South China Engineering University Press, 1999
References:

(1) Xie Qinan & Zeng Shenwen: Principles of Statistics, Jinan University Press, 6th Ed. 1994

(2) Xu Guoxiang: Management Statitics, Shanghai Finance & Economics University Press, 1995
(3) He Haiyan, Zhang Hongyuan et al: Applied Statistics, South China Engineering University Press, 1996.
Content: 
Its main topics include: basic methods of data collection, data analysis & data interpretation; measures of central and dispersion tendency; dynamic data analysis of simple & multiple variables, estimation & hypothesis testing with random phenomenon limited information; and forecasting and inference techniques. 

Assessment: 
Assignments and final examination

Grading:

Assignments: 

 30% 

Final Examination:  70%

Syllabus for Macroeconomics
Course Code: SY20160
Course Category: Discipline Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Microeconomics, Advanced Mathematics
Objectives and Requirements:
Macroeconomics looks at the economy as a whole and includes a discussion of topics like GDP, CPI, inflation, unemployment, economic growth, and some macroeconomic policy debates. After learning the course, students are expected to analyze the everyday macroeconomic issues with macroeconomic tools.
Teaching Pattern:

Classroom lecturing, case studies, students’ presentation, homework, outside-class reading
Textbook(s): 

N. Gregory Mankiw, Macroeconomics, 3rd Ed., 2004 by Thomson Learning.
References: 

(1) Paul A. Samuelson, William D. Nordhaus, Economics, 16th ed., 1998 by The McGraw-Hill Companies, Inc.
(2) Joseph E. Stiglitz, Carl E. Walsh, Economics, 3rd edition, Renmin University of China Press, 2005.
(3) 西方经济学（宏观部分）/高鸿业主编. 第3版. 2004.
Content:

The Data of Macroeconomics including GDP, CPI inflation rate and unemployment rate, economic growth theory, business cycle theory, and macroeconomic policy debates.
Assessment:

Assessment of students’ accomplishment in this course consists of classroom performance, homework, mid-term exam and final exam.
Grading:
Classroom performance 
10%

Homework 


    10%

Mid-term exam    

30%

Final exam            
50%

Syllabus for International Trade
Course Code: SY20180
Course Category: Discipline Course 
Class Hours: 3 hours per week, 48 hours in total 
Course Credits: 3
Prerequisites: Microeconomics, Higher Mathematics
Objectives and Requirements:

This course is a discipline core one. Students are supposed to utilize analytical methods of Microeconomics after learning this course to understand reasons why international trade emerged and impacts which are made by international trade on economy of one country even the whole world, based on fundamental principles of Marxism. They also should know well policies of foreign trade and industries and impacts and dual effects which economic integration makes on growth of domestic economy. Meanwhile, they should know well basic national policies of China’s reform and opening-up and analyze policies and measures of foreign trades in China and other countries by using fundamental theories of International Trade, laying a strong foundation of other special module courses.
Textbook(s): 

(1)  International Trade (New Edition), edited by He Yuangui, subedited by Lu Liyan, published by Tsinghua University Press, 2007.

(2)  International Economics（Eighth Edition），Dominick Salvatore ，published by Tsinghua University Press, 2004.

References: 

(1)  International Economics, written by Peter Lindter, interpreted by Fan Guoying, etc., published by Economics and Science Press, 1992.

(2)  International Economics, written by Paul R. Krugman, published by People’s University of China Press, 2008.

(3)  International Trade, edited by He Yuangui, subedited by Lu Liyan and Liao Liping, published by Sun Yat-sen University Press, 2004.

(4)  International Trade, edited by Hai Wen , published by Shanghai People’s Publishing House, 2003.

(5)  International Trade, written by Xu Bin, published by Peking University Press, 2009.

(6)  Newspapers and Periodicals Copies from People’s University of China (Special Theme of International Trade)

(7)  International Trade ,International Business Daily, International Trade Issues, and other newspapers 
(8)  and magazines of economics and trade category.
Content:

The content of this course can be divided into two major parts and a minor one. Two major parts are theory and policy of international trade. The theory part mainly provides analysis about reasons and consequences of international trade emerge, that is, to introduce the fundamental theory about source and allocation of trade interests. The policy part gives introductions to tariff and non-tariff barriers, measures to encourage exports and other policies of trade and industries, including content about World Trade Organization. Lastly, the minor part introduces theory, practice and development trend of economic integration. Teaching the two major parts occupy about ninety percent of total class hour and teaching the minor one occupies about ten percent.
Assessment: 
Written Examination.
Grading: 
Attendance + Assignment 
30%
Final exam 
70%

Syllabus for Comprehensive Business English (1)
Course Code: SY20191
Course Category: Discipline Course
Class Hours: 8 per week, 128 in total 
Course Credits: 8
Prerequisites: None
Objectives and Requirements: 
To improve students’ integrative skills in English Listening, Speaking, Reading, Writing by familiarizing them with relevant background knowledge, enlarging their vocabulary repertoire, getting them to correctly comprehend the gist of the reading materials, and doing a variety of activities in speaking, listening and writing. Teachers are expected to conduct teaching hinging on the ‘students centered’ principle, to enhance students’ language competence and performance by involving them in various kinds of classroom activities such as individual oral presentation, oral summary, pair work, group discussion, role play, dictation and so on. Students are supposed to preview as well as review their lessons, to take initiatives in English learning, to complete all oral and written assignments, to do extensive reading and listening in English, thereby, well prepare themselves for studying relevant subjects, and above all, the subsequent specialized courses.
Teaching Pattern: 
Lecture, group discussion, and role play 
Textbook(s): 
Business English Comprehensive Course, Book 1, by Cai Yun, Beijing: Higher Education, 2008.
References: 
(1) Oxford Advanced Learner’s English-Chinese Dictionary (the 6th Edition), 2004
(2) Guizhen, Wang, English Pronunciation and Intonation, Beijing: Higher Education, 1996
(3) Zhenbang, Zhang, Course on English Grammar (the 4th Edition), Shanghai: Shanghai Foreign Language Education Press, 2003
Content: 
Centered on one subject matter, each unit of the textbook consists of five parts: Preparation, Listening-Centered Activities, Reading-Centered Activities, Further Development, and Translation and Writing. The subject matters for this course are related to daily life, personality, education, culture, customs and so on. Studying these materials helps enrich students’ knowledge of language and culture, deepen their understanding of society and human life, foster their sense of value, cultivate their independent thinking and analytical abilities. Follow-up practice such as conversations, projects, after-class grammar exercises, after-class reading exercises, vocabulary building exercises, translation, composition writing and other language work in different forms is provided for students to enhance their English proficiency and communication skills both qualitatively and quantitatively.
Assessment: 
The final exam is an achievement test which includes the following parts: word formation, grammar and structure, paraphrase, reading comprehension, proof-reading and translation

Grading: 


Pronunciation test
10% 


Attendance
10% 



Quiz
15%


Assignment 
15%



Final exam
50%

Syllabus for Comprehensive English (2)
Course Code: SY20192

Course Category: Discipline Course
Class Hours: 8 per week, 128 in total 
Course Credits: 8
Prerequisites: Comprehensive English (1)
Objectives and Requirements: 
To improve students’ integrative skills in English Listening, Speaking, Reading, Writing by familiarizing them with relevant background knowledge, enlarging their vocabulary repertoire, getting them to correctly comprehend the gist of the reading materials, and doing a variety of activities in speaking, listening and writing. Teachers are expected to conduct teaching hinging on the ‘students centered’ principle, to enhance students’ language competence and performance by involving them in various kinds of classroom activities such as individual oral presentation, oral summary, pair work, group discussion, role play, dictation and so on. Students are supposed to preview as well as review their lessons, to take initiatives in English learning, to complete all oral and written assignments, to do extensive reading and listening in English, thereby, well prepare themselves for studying relevant subjects, and above all, the subsequent specialized courses.
Teaching Pattern: 
Lecture, group discussion, and debate
Textbook(s): 
Business English Comprehensive Course, Book 2, by Cai Yun, Beijing: Higher Education, 2008.
References: 
(1) Oxford Advanced Learner’s English-Chinese Dictionary (the 6th Edition), 2004
(2) Guizhen, Wang, English Pronunciation and Intonation, Beijing: Higher Education, 1996
(3) Zhenbang,Zhang, Course on English Grammar (the 4th Edition), Shanghai: Shanghai Foreign Language Education Press, 2003
Content: 
Centered on one subject matter, each unit of the textbook consists of five parts: Preparation, Listening-Centered Activities, Reading-Centered Activities, Further Development, and Translation and Writing. The subject matters for this course are related to daily life, literature, arts, culture, customs, language learning, social problems, politics, economy, philosophy, and so on. Studying these materials helps enrich students’ knowledge of language and culture, deepen their understanding of society and human life, foster their sense of value, cultivate their independent thinking and analytical abilities. Follow-up practice such as conversations, projects, after-class grammar exercises, after-class reading exercises, vocabulary building exercises, translation, composition writing and other language work in different forms is provided for students to enhance their English proficiency and communication skills both qualitatively and quantitatively.

Assessment: 
Both the mid-term exam and the final exam are achievement tests which include the following parts: word formation, grammar and structure, paraphrase, reading comprehension, proof-reading and translation.

Grading: 


Attendance      
15% 
Quiz 
            15%  


Assignment 
10%
Mid-term exam  
20%  


Book report  
10%
Final exam 
    30%

Syllabus for Comprehensive Business English (3)
Course Code: SY20193
Course Category: Discipline Course
Class Hours: 6 per week, 96 in total 
Course Credits: 6
Prerequisites: Comprehensive Business English (1) and (2)  

Objectives and Requirements: 

This course aims at improving the students’ English competence from all five aspects, namely, reading, writing, listening, speaking and translating. Students will be given sufficient chances in the class to have teacher-student and student-student interactions, with the purpose of developing students’ communicative skills as well as their critical thinking. The textbook covers a wide range of topics including food and drink, arts, literature, culture, economy, etc.

Teaching Pattern: 

Lecture, group discussion, role play and debate

Textbook(s): 

Cai Yun. 2008. Business English Comprehensive Course, Book 3. Beijing: Higher Education.

References: 
Zhang Zhenbang. 2004. New English Grammar Course Book. Shanghai: Shanghai Foreign Language Education Press. 

Content:
 Centered on one subject, each unit of the textbook develops in succession: Preparation, Listening-Centered Activities, Reading-Centered Activities, Further Development, and Translation and Writing. The subjects discussed in this course include literature and arts, economic issues, culture and politics, social problems and philosophical reflections etc. Studying these materials helps enrich students’ knowledge of language and culture, deepen their understanding of society and human life, foster their sense of value, cultivate their independent thinking and analytical abilities. Follow-up practice such as conversations, after-class grammar exercises, after-class reading exercises, vocabulary exercises, translation, composition writing, project workshop and other language work in different forms is provided for students to enhance their English proficiency and communication skills enormously.
Assessment: 

Students will be assessed by their performance in class as well as in exams. 

Grading: 


In-class performance

20%

Mid-term exam 


20%

Final exam 



60%

Syllabus for Comprehensive Business English (4)
Course Code: SY20194

Course Category: Discipline Course
Class Hours: 6 per week, 96 in total 
Course Credits: 6
Prerequisites: Comprehensive Business English (1) and (2), Comprehensive Business English (3) 

Objectives and Requirements: 

This course aims at improving the students’ English competence from all five aspects, namely, reading, writing, listening, speaking and translating. Students will be given sufficient chances in class to have teacher-student and student-student interactions, with the purpose of developing students’ communicative skills as well as their critical thinking. The textbook covers a wide range of topics including food and drink, arts, literature, culture, economy, etc.

Teaching Pattern: 

Lecture, group discussion, role play and debate
Textbook(s): 

Cai Yun. 2008. Business English Comprehensive Course, Book 4. Beijing: Higher Education.
References: 
Zhang Zhenbang. 2004. New English Grammar Course Book. Shanghai: Shanghai Foreign Language Education Press. 
Content: 

Centered on one subject, each unit of the textbook develops in succession: Preparation, Listening-Centered Activities, Reading-Centered Activities, Further Development, and Translation and Writing. The subjects discussed in this course include literature and arts, economy and finance, culture and politics, social problems and philosophical reflections, laws and regulations, business ethics etc. Studying these materials helps enrich students’ knowledge of language and culture, deepen their understanding of society and human life, foster their sense of value, cultivate their independent thinking and analytical abilities. Follow-up practice such as conversations, after-class grammar exercises, after-class reading exercises, vocabulary exercises, translation, composition writing, project workshop and other language work in different forms is provided for students to enhance their English proficiency and communication skills enormously.
Assessment: 

Students will be assessed by their performance in class as well as in exams. 
Grading: 


In-class performance

30%

Mid-term exam 


10%

Final exam 



60%

Syllabus for Business English Writing (1)

Course Code: SY20211

Course Category: Discipline Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: None

Objectives and Requirements:
Business English Writing (1) is one of the basic discipline courses offered for Business English majors in their second semester. It aims at providing students with skills of organizing and expressing their ideas and thoughts with clarity, accuracy and appropriacy by applying their knowledge of English grammar, rhetorical devices, sentence patterns and structures as well as vocabulary acquired previously. Upon completion of this module, students are expected to produce their own writings following an established practice in English writing.

Teaching Pattern:


Lectures together with class discussions, writing practices, and teachers’ comments and feedbacks on students’ assignments.

Textbook(s):
(1) Ding, W. D., Wu, B., and et al.. A Handbook of Writing, 2nd English Ed. Beijing: Foreign Language Teaching and Research Press, 1994.

(2) Ding, W. D., Wu, B., and et al.. A Basic Course in Writing. 2nd Ed. Beijing: Higher Education Press, 2005.

References: 
(1) Jordan, R. R.. Academic Writing Course (New Edition) London: Collins E. L.T, 1990.
(2) Liu, L. J.. Practical English Writing. Guangzhou: Zhongshan University Press, 1996. 
(3) Oshima A., and A., Hogue. Writing Academic English. Menlo Park, California: Addison-Wesley Publishing Company, 1983. 

Content: 

The course includes the following content: manuscript form (2 weeks), the punctuation (1 weeks), the word (2 weeks), the sentence (4 weeks), and the paragraph (7 weeks). The teaching focus lies on the manuscript form, the sentence and the paragraph writing. The students are expected to be familiar with the format of English writing, the types of sentences as well as the various ways to develop a paragraph. Based on these, they are expected to write guided paragraphs and compositions. 

Assessment:

Coursework and final written examination.

Grading: 
Coursework 



60%
Final written examination 
40%
Syllabus for Business English Writing (2)

Course Code: SY20212

Course Category: Discipline Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Business English writing (1)

Objectives and Requirements:

Business English Writing (2) is one of the basic discipline courses offered for Business English majors in their second semester. It aims at developing students’ English way of thinking and thus improve their English writing ability. It provides students with skills of organizing and expressing their ideas and thoughts with clarity, accuracy and appropriacy by applying their knowledge of English grammar, rhetorical devices, sentence patterns and structures as well as vocabularies acquired previously. Upon completion of this module, students are expected to produce their own writings following an established practice in English writing.

Teaching Pattern:


Lectures together with in-class discussions, seminars; in-class writing exercises; after-class assignments; and teachers’ feedbacks on students’ assignments.

Textbook(s): 

Ding, W. D., Wu, B., and et al.. A Basic Course in Writing. 2nd  Edi. Beijing: Higher Education Press, 2005.

References: 

(1) Jordan, R. R.. Academic Writing Course (New Edition) London: Collins E. L.T, 1990.
(2) Liu, L. J., Practical English Writing. Guangzhou: Zhongshan University Press, 1996. 
(3) Oshima A., and A., Hogue. Writing Academic English. Menlo Park, California: Addison-Wesley Publishing Company, 1983. 

(4) Yang, X. H., Composition and Rhetoric. Anhui: Anhui Education Press.

Content: 

The course consists of two main parts: basic English writing and practical English writing. Basic English writing aims at introducing four different academic writing genres---description, narration, exposition and argumentation as well as summary writing in great details. Practical English writing, on the other hand, makes an attempt at introducing notes writing. By studying the sample essays provided, students are expected to learn the theories applied in English writing so that they may have a clear idea about writing an outline, the overall structure of an English essay to systematically further illustrate different ways of developing an English essay. Business English Writing (2) lays its emphasis on exposition in the form of analyzing and appreciating the sample essays to explain theoretical English writing skills to students. Practical English writing, however, emphasizes on its practicality. 
Assessment:

Coursework plus final written examination.

Grading:
Coursework              40%

Final written examination 
60%

Syllabus for Business English Writing (3)
Course Code: SY20213

Course Category: Discipline Course
Teaching Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Business English writing (1) and (2)
Objectives and Requirements:
Business English Writing (3) is a one-term discipline course offered for Business English majors in their fourth term. With case study and task-based teaching methods, based on the writing knowledge and skills previously acquired in Busines English writing (1) and Busines English writing (2), and taking the current business activities into account, the course aims at informing the students of the format and writing skills in both business letter writing and the other forms of business writing such as resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. which are now frequently used in the current business activities. The study of this course is to improve students’ business English writing competence to deal with the tasks in the real business situations and to lay a solid foundation for students to further develop their careers in international business. By the end of the course, students are expected to be able to complete a business letter and other forms of business writings like resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. with accurate format, concise and appropriate language with few grammar errors. 
Teaching Methods
Lectures are implemented with case study and task-based teaching methods together with in-class discussions, seminars; in-class writing exercises; after-class assignments; and teachers’ feedbacks on students’ assignments. 
Case study and task-based teaching method in teaching Business English writing mean that students will be provided with some authentic samples first. By students’ analyzing the samples, they are illustrated the thinking patterns, basic format and appropriate wording of different forms of business English writing. After that, with the help of the authentic samples analyzed above, students will be given and complete the writing tasks based on the real situations in the business world, and then teacher will give the feedback on their writings and finally students are asked to revise them and have the final draft. 
Textbook(s):
Xian, X.B., Business English Writing. 2nd ed. Beijing: Higher Education Press, 2009.
References: 
(1) Chen,Y. L., Business English Writing. Tianjin: Tianjin University Press, 2004. 
(2) He, G.M., Writing in Business English. Shanghai: Shanghai Education Publishing House, 2005. 

(3) Zhao,Y. H.,& Zhang,M.Y., Practical Business English Writing. Dalian: Dalian Science and Technology Institute Press, 2003.
Content: 
The course consists of two main parts: the first part mainly deals with the format and writing skills in business letter writing and the second part includes the other forms of business writing such as resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. which are now frequently used in the current business activities. 
Assessment:
Coursework plus final written examination.
Coursework                    40%  

Final written examination 
      60% 

Syllabus for Business English Listening and Speaking (1)
Course Code: SY20201
Course Status: Discipline Course
Class Hours: 2 per week; 32 in total
Course Credits: 2
Pre-requisites: None
Objectives and requirements:
The objectives for this course are to develop the students’ listening skills and to develop their communication skills in business settings. In terms of listening training, students are required to acquire skills like making inferences, note-taking, and summarizing. Efforts shall be made to enhance students’ oral skills under business settings by means of role play and interviews.
Teaching Methods:
Communicative approach: oral skills and listening skills practice 

Textbook(s): 
(1) David Coton, David Falvey and Simon Kent, Market Leader, Book II and Book III, Pearson Education, Inc. 2002, authorized adaptation from the English language edition in Mainland China.
(2) He Qixin, Listen to This (Book I), Foreign Language Teaching and Research Press, 1992. Beijing
References:

Zhang Minglong, Listen this Way (Books 1-6). Higher Education Press, Beijing, 2000.

Content:
(1) The listening activities draw on materials in Market Leader, which will be complemented by recordings and video clips about the latest developments in the business world.
(2) The main purpose of oral practices is to build up the students’ communicative competence in English, especially in business settings. Business-oriented course books are used to pave the way for the students’ further learning in this field. Various classroom activities such as oral report and discussion are employed.
Assessment:

Individual work and group work and final examination

Grading: 


Individual work

40%
Final examination

60%

Syllabus for Business English Listening and Speaking (2)
Course Code: SY20202
Course Status: Discipline Course
Class Hours: 2 per week; 32 in total
Course Credits: 2
Pre-requisites: Business English Listening and Speaking (1)
Objectives and requirements:
The objectives for this course are to develop the students’ listening skills and to develop their communication skills in business settings. In terms of listening training, students are required to acquire skills like making inferences, note-taking, and summarizing. Efforts shall be made to enhance students’ oral skills under business settings by means of role play and interviews.

Teaching Methods:
Communicative approach: oral skills and listening skills practice 

Textbook(s): 
(1) David Coton, David Falvey and Simon Kent, Market Leader, Book II and Book III, Pearson Education, Inc. 2002, authorized adaptation from the English language edition in Mainland China.
(2) He Qixin, Listen to This (Book I), Foreign Language Teaching and Research Press, 1992. Beijing
References:

Zhang Minglong, Listen this Way (Books 1-6). Higher Education Press, Beijing, 2000.

Content:
(1) The listening activities draw on materials in Market Leader, which will be complemented by recordings and video clips about the latest developments in the business world.
(2) The main purpose of oral practices is to build up the students’ communicative competence in English, especially in business settings. Business-oriented course books are used to pave the way for the students’ further learning in this field. Various classroom activities such as oral report and discussion are employed.
Assessment:

Individual work and group work and final examination

Grading:
Individual work

40%
Final examination

60%

Syllabus for Business English Listening and Speaking (3)

Course Code: SY20203

Course Category: Discipline Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Business English Listening and Speaking (1) and (2)
Objectives and Requirements:
This course is to introduce basic listening and speaking skills in business communication. Through introduction of the skills and practice of such skills in class, students will be able to understand the basic listening skills such as sound recognition and identification, understanding the gist and details, making inferences, retelling, and note-taking skills etc.. Students can also train their spoken English skills based on the listening materials, such as retelling-stories, discussing, making effective presentations, having meetings and negotiating etc. All these will help improve their communicative competence in the business context.

Teaching Pattern: 

Communicative approach; oral skills and listening skills practice 

Textbook(s): 
He Qixin etc. 1992. Listen to this book II. Foreign Language Teaching and Research Publishing House: Beijing

References: 
(1) David Cotton, David Falvey and Simon Kent. 2002. Market Leader, upper-intermediate, Pearson Education, Inc. authorized adaptation from the English language edition in Mainland China.

(2) Simon Sweeney, 2003. English for Business Communication, Cambridge University Press, Cambridge.

Content:
Based on the information receiving, information encoding and decoding, and information output, the skills trained include: sound recognition and identification, gist-listening, listening for details, making inferences, not-taking and dictation etc. students should practice their oral English based on the listening materials.

Assessment:

Test on the listening part and quiz on the oral English part

Grading: 


Classroom attendance 




10%

Classroom activities and homework 

30%

Final Examination





60%
Syllabus for Business English Listening and Speaking (4)

Course Code: SY20204

Course Category: Discipline Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Business English Listening and Speaking (1) , (2) and (3)

Objectives and Requirements:
This course is to introduce basic listening and speaking skills in business communication. Through introduction of the skills and practice of such skills in class, students will be able to understand the basic listening skills such as sound recognition and identification, understanding the gist and details, making inferences, retelling, and note-taking skills etc., students can also train their spoken English skills based on the listening materials, such as retelling-stories, discussing, making effective presentations, having meetings and negotiating etc. All these will help improve their communicative competence in the business context.

Teaching Pattern: 

Communicative approach: oral skills and listening skills practice 

Textbook(s): 
He Qixin etc, 1992. Listen to this book II, Foreign Language Teaching and Research Publishing House: Beijing

References: 
(1) David Cotton, David Falvey and Simon Kent. 2002. Market Leader, upper-intermediate, Pearson Education, Inc. authorized adaptation from the English language edition in Mainland China.

(2) Simon Sweeney. 2003. English for Business Communication, Cambridge University Press, Cambridge.

Content:
Based on the information receiving, information encoding and decoding, and information output, the skills trained include: sound recognition and identification, gist-listening, listening for details, making inferences, not-taking and dictation etc. students should practice their oral English based on the listening materials in the business context.

Assessment:

Test on the listening part and quiz on the oral English part

Grading: 


Classroom attendance 



10%

Classroom activities and homework 
30%

Final Examination




60%
Syllabus for Introduction to Contemporary Business
Course Code: SY20080
Course Category: Discipline Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Comprehensive Business English
Objectives and Requirements:

Introduction to Contemporary Business is one of the most important courses in colleges. The purpose of it is to provide students with a fundamental yet holistic overview of business domain. On completion of the module, students should be able to demonstrate a clear understanding of the aspects and correlations of business subjects; understand contemporary business issues and concerns in both western and China's business context; develop language skills in the fields of business and economics by comprehending business texts and express business concepts by summarizing, analyzing, criticizing and discussing ideas; practice basic study and research skills and foster ability of seeking, organizing and analyzing business information. This module, though based on western textbooks, is offered against the background of economic reform in China. Class members are required to complete the assigned reading, prepare for and attend all classes; participate in class discussions; complete the assignment, prepare a study process portfolio as required and undertake the final examination. GDUFS has a policy that students must attend a minimum of 80% of all class in order to pass the unit. 
Teaching Pattern:
This module is mainly conducted in forms of lectures, classroom discussion, and presentation. Each session of this module is conducted in a two-hour workshop format for which attendance at all sessions is compulsory. Sessions may contain a mixture of learning activities to cover topic material: cases, lectures/workshops, exposition, practicums, syndicate and group work. Warming-up discussions with key words and concepts at the beginning of each lecture are followed by a brief review of the previous lecture and overview of the content to be discussed. Lectures are delivered by themes with alternate group discussions. 

Textbook(s): 

Ebert R.J. & Griffin R.W., 2006, Business Essentials, 5th ed. Beijing: China Renmin University Press
References: 

(1) Boone and Kurts: Contemporary Business, 11th Ed., Thomson, 2005.
(2) Nickels, W.G., McHugh, J.M. & McHugh, S.M.,2005, Understanding Business,11th Ed. Beijing: Tsinghua University Press
Content:

The module mainly covers 1. Foundation of Modern Business and Global Environment (8hrs) 2. Establishing Business (8hrs)  3. Delegation Management (8hrs)  4. Production and Operation Management (8hrs)
Assessment:
Assessment of your accomplishment in this module consists of classroom performance, portfolio, presentation and a written exam. 

Grading: 


Classroom performance 
20% 
 

Portfolio
20% 
Presentation 
20%     

Written exam
40%

Syllabus for Principle of Economics
Course Code: SY20090

Course Category: Discipline Courses
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Advanced Mathematics
Objectives and Requirements:

Principle of economics is a basic course. By teaching the basic principles of economics, make students to learn basic economics knowledge and basic theories such as elasticity, production, supply and demand, fiscal and monetary policy so that to make preparation for further study.
Teaching Pattern:

Teacher lecture, home work, case study

Textbook(s): 

N.Gregory Mankiw, Principles of Microeconomics, Tsinghua University Press
References: 

（1）刘厚俊，《现代西方经济学原理》，南京大学出版社，第5版，2011。

（2）R.S.Pindyck Microeconomics China Renmin University Press, 7th edition, 2009

（3）西方经济学（微观部分）/高鸿业主编. 第5版. 2011.

Content:

The whole course has two parts, microeconomics and macroeconomics. Microeconomics includes elasticity, supply and demand, production, market structure, etc. macroeconomics includes gross domestic product, national income, fiscal policy, monetary policy, etc.

Assessment:

Class participation, homework, mid term exam, final exam

Grading:   
Class participation and homework      20%
Mid-term exam 

             30%

Final exam 


             50%

Program Knowledge Modules 

– Specialized Knowledge Courses

Syllabus for Academic English Writing
Course Code: SY10120

Course Category: College English Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: None 

Objectives and Requirements:

Students who select this course should have adequate knowledge of English grammar, sentence patterns and structures and can express their ideas with clarity, accuracy and appropriacy . Upon completion of this module, students are expected to further develop their critical thinking and reading ability, grasp characteristics of different genres, including description, exposition, arguamentation and academic writing. They also should have the abiltiy to produce their own writings following an established practice in English writing.

Teaching Pattern:


Lectures together with in-class discussions, seminars; in-class writing exercises; after-class assignments; and teachers’ feedbacks on students’ assignments.
Content: 

The course consists of two main parts: general English writing and  academic English writing. General English writing aims at introducing three different genres---description, exposition and argumentation. Academic English writing, on the other hand, makes an attempt at informing students of basic knowledge of academic writing in terms of organization and facilitating their preparation of their B．A　degree thesis. By studying the sample essays provided, students are expected to learn the theories applied in English writing so that they may have a clear idea about writing an outline, the overall structure of an English essay, and logical ways of organizing details into a well-organized English essay. 
Assessment:

Coursework plus final written examination.
Grading:    
Coursework              40%  

Final written examination 
60%
Syllabus for Translation for Business
Course Code: SY10050

Course Category: College English Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: 
Objectives and Requirements: 

This course means to help students to understand and apply the translating principles and manipulating strategies to the translation of practical texts for foreign recipients on the basis of a critical analysis of the nature and value of different text types. The students are also required to integrate their knowledge of international business with the translation of business articles in major English newspapers and magazines, and other business texts, such as business correspondence, business contracts, etc. 
Textbook(s):  

(1) Liu Jichun. Translation --- A Practical Course. Guangzhou: Sun Yat-sen University Press.
(2) Handouts prepared by the course group

References: 
(1) Li Ming. An English-Chinese Translation Course for International Business. Shanghai: Shanghai Foreign Language Education Press, 2010.
(2) Hu Gengshen, Wang Chunhui. Formulation and Translation of International Business Contracts. Beijing: Foreign Languages Press, 2005.
(3) Sun Wanbiao. A course in Translation of Legal Documents (English-Chinese/(Chinese- English). Shanghai: Shanghai Foreign Language Education Press, 2006
(4) Chinese Translators Journal

(5)  Shanghai Journal of Translators

Content: 

The teaching consists of five parts: 1) Principles and strategies of translating practical texts for foreign recipients based on the case analyses of various texts, such as tourist brochures, business invitations, product advertising, company profiles, etc. 2) Understanding and translating business articles in major English newspapers and magazines. 3) Translating business correspondence. 4) Translating business contracts. 5) TEM-8 Translation training.

Assessment: 

The test paper consists of translation of one English passage to Chinese and one Chinese passage to English, together with translation of paragraphs in business correspondence and business contracts.

Grading: 


Assignment    

50%
Final examination 

50%
Syllabus for The Society and Culture of Major English-Speaking Countries 
Course Code: SY10110

Course Category: College English Course 
Class Hours: 2 per week, 32 in total 

Course Credits: 2 
Prerequisites: Comprehensive Business English (1), English Listening and Speaking （1）and Business English Writing (1)
Objectives and Requirements: 

The learning of language and the learning of culture are inseparable. Culture shapes our view of the world while language is the most representative element in any culture. Any item of behavior, tradition or pattern can only be understood in light of its meaning to the people who practice it. Without the study of culture, foreign language instruction is inaccurate and incomplete. For foreign language students, language study seems senseless if they know nothing about the people who speak it or the country in which it is spoken. Language learning should be more than the manipulation of pronunciation, grammar and vocabulary. 

In this course we will examine not only a list of facts concerning the major English-speaking countries, but also have an intimate view of what life is really like in the target culture. 

Textbook(s): 

朱永涛（主编），2004第2版，《英语国家社会与文化入门》（The Society and Culture of Major English-Speaking Countries），北京：高等教育出版社。
References: 

(1) 邓炎昌（1988，2003重印），《现代美国社会与文化》（1、2卷），北京高等教育出版社
(2) 来安方（编著），1996，《英美概况》，河南教育出版社。
(3) 孟继有（编注），2001，《英语学习背景知识：美国加拿大》（第三版）。北京：北京大学出版社。
(4) 何田（编注），2001，《英语学习背景知识：英国澳大利亚》（第三版）。北京：北京大学出版社。
(5) 肖惠云（主编），2003，《当代英国概况》，上海：上海外语教育出版社。
(6) 周静琼（编著），2002，《当代美国概况》，上海：上海外语教育出版社。
(7) 朱永涛（主编）（1997，2003重印），《英语国家社会与文化》（上下册），北京：高等教育出版社。
(8) 朱永涛（编著），《英美文化基础教程》，北京：外语教学与研究出版社。
Content: 

This course focuses on two aspects of culture. One is the factual introduction to the general information concerning the major English-speaking countries, in the form of lectures, presentations, discussions and with the help of multimedia, videos and CDs etc. The purpose of this part is to help students develop a perceptual sense of those countries. The other aspect is practically-oriented, i.e., how to analyze the similarities and differences of these countries and those between these countries and Chinese culture in order to help students know how to appropriately use language in cross-cultural communication situations.
Assessment: 
Final examination. 
Grading: 

Class attendance + class participation + Online quizzes 

40%

Final exam 


                                60%

Syllabus for English and American Literatures 
Course Code: SY10070
Course Category: College English Course 
Class Hours:   2 per week, 32 in total
Course Credits: 2
Prerequisites: none

Objectives and Requirements: 
This course is intended to acquaint students with the developmental history and the basic knowledge of English and American literatures and the literary styles and features of some famous English and American writers. Through reading, analysis and discussion of some selected famous works, students are expected to know the essence of literature, the main literary schools and some basic appreciative methods so as to improve their literary appreciative taste and their comprehensive, analytical and critical ability. 
Textbook(s): 
Dai Guiyu. A New Course on English and American Literature. Chinese Social Science Press. 2001
References: 
(1) Chang Yaoxing. (ed.) A Survey of American Literature. Nankai University Press.1990. 

(2) Wo Dingbo. (ed.) An Outline of American Literature. Shanghai Foreign Education Press.1998.

(3) Zhang Boxiang and Cheng Xuemeng A Course Book of English Literature. Wuhan University Press. 1999.
(4) Zhang Boxiang. (ed.) Selected Reading in English and American Literatures. Foreign Language Teaching and Research Press. 2000.
Content: 
This course will cover the characteristics of the development of English and American literary history and the major literary schools and styles. Some famous literary works by English and American writers will be studied in this course. The content of each lecture includes: a. An introduction to an author, his or her writing style, and the background of his/her literary work; b. Text analysis of his/her selected work; c. Class discussion.
Assessment: 
Attendance and Class Discussion; Quiz; Final Examination
Grading:
Attendance and Participation

40% 

Final Examination 



60%
Syllabus for Advanced English (1)
Course Code: SY30171 

Course Category: Specialized Knowledge Course
Class Hours: 4 per week, 64 in total
Course Credits: 4

Prerequisites: Comprehensive English, English Writing 
Objectives and Requirements: 

This integrated course aims to enrich the learners’ socio-cultural knowledge as well as to enhance the following abilities in the learners: (1) comprehension and analyses of the meaning of difficult concepts and complex syntactic structures, arguments, the structure of the discourse (development), and the style; (2) ability to appreciate and criticize; (3) the ability to make a consecutive speech on a topic for 5 minutes or longer, or to write on a topic with sufficient development of the theme, logical reasoning, correct and effective linguistic expression (coherence and cohesion).

Teaching Pattern: 

Discussion (teachers with students or students with students); autonomous learning (including library research work), heuristic method, etc
Textbook(s): 

6-7 essays and articles of 1500-5000 words for one semester of 16 weeks 
References:
(1) Bander, Robert G. American English Rhetoric. NY: Holt, Rinehart and Winston, 1978.
(2) Barnet, Sylvan, et al., ed. Literature for Composition. 4th ed. NY: Harpercollins College Publishers, 1996.
(3) Buscemi, Santi, and Charlotte Smith（eds.）75 Readings Plus. 3rd edition, NY: McGraw-Hill Inc., 1996.
(4) Jacobus, Lee A. (ed.) A World of Ideas. Boston: St. Martin’s Press, 1990.
(5) Kay, Maire Weir. Webster’s Collegiate Thesaurus. Mass.: G. & C. Merriam Company, Publishers, 1976.
(6) Readers Digest. Use the Right Word. London: The Reader’s Digest, 1971.
(7) Ruggiero, Vincent Ryan. The Art of Thinking: A Guide to Critical and Creative Thought. 6th ed. NY: Addison Wesley Longman Inc., 2001.
(8) Swan, Michael. Practical English Usage. Oxford: OUP, 1980
(9) 梅仁毅, 王立礼. 高级英语: 第一册. 北京: 外语教学与研究出版社, 1995.
Content: 

Teaching activities take the form of guided reading (in about 36 teaching hours), discussion, writing and presentation (altogether in about 36 teaching hours) based on the topics related to academic norms, equality, human nature, individual development and so forth to raise the learners’ awareness of the significant issues of human concerns 

Assessment:  
Examination
Grading: 


Class attendance 

                                    10%
Writing assignments (3-4 pieces with 500-800 words respectively)   50%
Final exam 
                                            40%

Syllabus for Advanced English (2)
Course Code: SY30172 

Course Category: Specialized Knowledge Course
Class Hours: 4 per week, 64 in total
Course Credits: 4

Prerequisites: Comprehensive English, English Writing 

Objectives and Requirements: 

This integrated course aims to enrich the learners’ socio-cultural knowledge as well as to enhance the following abilities in the learners: (1) comprehension and analyses of the meaning of difficult concepts and complex syntactic structures, arguments, the structure of the discourse (development), and the style; (2) ability to appreciate and criticize; (3) the ability to make a consecutive speech on a topic for 5 minutes or longer, or to write on a topic with sufficient development of the theme, logical reasoning, correct and effective linguistic expression (coherence and cohesion).

Teaching Pattern: 

Discussion (teachers with students or students with students); autonomous learning (including library research work), heuristic method, etc
Textbook(s): 

6-7 essays and articles of 1500-5000 words for one semester of 16 weeks 

References:

(1) Bander, Robert G. American English Rhetoric. NY: Holt, Rinehart and Winston, 1978.
(2) Barnet, Sylvan, et al., ed. Literature for Composition. 4th ed. NY: Harpercollins College Publishers, 1996.
(3) Buscemi, Santi, and Charlotte Smith（eds.）75 Readings Plus. 3rd edition, NY: McGraw-Hill Inc., 1996.
(4) Jacobus, Lee A. (ed.) A World of Ideas. Boston: St. Martin’s Press, 1990.
(5) Kay, Maire Weir. Webster’s Collegiate Thesaurus. Mass.: G. & C. Merriam Company, Publishers, 1976.
(6) Readers Digest. Use the Right Word. London: The Reader’s Digest, 1971.
(7) Ruggiero, Vincent Ryan. The Art of Thinking: A Guide to Critical and Creative Thought. 6th ed. NY: Addison Wesley Longman Inc., 2001.
(8) Swan, Michael. Practical English Usage. Oxford: OUP, 1980
(9) 梅仁毅, 王立礼. 高级英语: 第一册. 北京: 外语教学与研究出版社, 1995.
Content: 

Teaching activities take the form of guided reading (in about 36 teaching hours), discussion, writing and presentation (altogether in about 36 teaching hours) based on the topics related to ethics, ethnicity, population problem, natural resources allocation, scientific methods and so forth to raise the learners’ awareness of the significant issues of human concerns 

Assessment: 
Examination
Grading: 
Class attendance 

                                    10%

Writing assignments (3-4 pieces with 500-800 words respectively)   50%

Final exam 
                                            40%

Syllabus for Advanced English (3)
Course Code: SY30173
Course Category: Specialized Knowledge Course
Class Hours: 4 per week, 64 in total 
Course Credits: 4
Prerequisites: Comprehensive Business English, Advanced English (1), Advanced English (2)

Objectives and Requirements:
This course, designed for the 4th-year majors, is a kernel course in the advanced stage of the students' English study. It aims to further enrich their socio-cultural knowledge as well as enhance their reading and writing abilities in English, such as the ability to comprehend and analyze the meaning of difficult concepts and complex syntactic structures, arguments, the structure of the discourse (development), and the style; the ability to appreciate and criticize; the ability to write on a topic with sufficient development of the theme, logical reasoning, correct and effective linguistic expression (coherence and cohesion).
Teaching Pattern: 

Lectures and seminars, discussions, autonomous learning (including library research work), heuristic method, etc
Textbook(s): 
(1) Zhang Hanxi, Advanced English (Book II), Beijing: Beijing Commercial Press, 1995.
(2) Zou Shen, Guidebook for TEM 8, Shanghai: Shanghai Foreign Language Education Press, 2000.
(3) Self-edited reading materials
References: 
(1) Buscemi, Santi, and Charlotte Smith, ed. 75 Readings Plus. 3rd ed. NY: McGraw-Hill Inc., 1996.
(2) Gibaldi, Joseph. MLA Handbook for Writers of Research Papers. 6th ed. NY: The Modern Language Association of America, 2003.
(3) Hornby, A. S. Oxford Advanced Learner’s English-Chinese Dictionary. BJ: The Commercial Press, 2002.
(4) Jacobus, Lee A., ed. A World of Ideas. Boston: St. Martin’s Press, 1990.
(5) The Contemporary Chinese Dictionary. Chinese-English Edition. BJ: Foreign Language Teaching and Research Press, 2002
Content:
Reading materials are selected from U.S. and British newspapers and magazines, from famous works on political, economic, and historical themes, and from literary works. These selections cover themes like social problems, wars, environmental protection and etc. Many of these selections are long and present some difficulty. And on the basis of reading, the students are required to write on a topic with a view to check their reading work and their grasp of the language materials provided by the teachers. 
Assessment: 

Writing exercises, simulated tests, class performance and final Exam

Grading: 


Writing exercises 
    20%


Simulated tests
    10%
Class performance 

10% 

Final exam 
        60%

Syllabus for Advanced English (4)
Course Code: SY30174
Course Category: Specialized Knowledge Course
Class Hours: 1 per week, 16 in total 
Course Credits: 1
Prerequisites: Comprehensive Business English, Advanced English (1), Advanced English (2), Advanced English (3)
Objectives and Requirements:

This course is designed to help university students through the difficulties of writing research papers. It will guide them through the research study from choosing a topic to conducting the research and literature review and writing up the paper. It also provides some guidance on the preparation for TEM8 (Test for English Majors Band 8).
Teaching Pattern: 
Lectures and seminars, discussions, autonomous learning
Textbook(s): 

(1) Zou Shen, Guidebook for TEM 8, Shanghai: Shanghai Foreign Language Education Press, 2000.
(2) Self-edited reading materials
References: 

(1) Buscemi, Santi, and Charlotte Smith, ed. 75 Readings Plus. 3rd ed. NY: McGraw-Hill Inc., 1996.
(2) Gibaldi, Joseph. MLA Handbook for Writers of Research Papers. 6th ed. NY: The Modern Language Association of America, 2003.
(3) Hornby, A. S. Oxford Advanced Learner’s English-Chinese Dictionary. BJ: The Commercial Press, 2002.
(4) Jacobus, Lee A., ed. A World of Ideas. Boston: St. Martin’s Press, 1990.
(5) The Contemporary Chinese Dictionary. Chinese-English Edition. BJ: Foreign Language Teaching and Research Press, 2002
Content:

This course will cover such topics as the distinction between research paper writing and short essay writing; how to choose an appropriate topic for research; how to develop a thesis statement; how to prepare an outline; the formats, abstracts, and layout of academic papers; rhetorical modes and organizational styles of research writing; comparison, analysis, and synthesis of information from several different sources; location and retrieval of research documents.

Assessment: 
Tem 8 and class performance
Grading:   
Tem 8            40%     
class performance   60%
Syllabus for English-Chinese/Chinese-English Translation
Course Code: SY30180
Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total
Course Credits: 2 
Prerequisites: None
Objectives and Requirements: 

This course means to help students improve their translation skills so that they can, before the course ends, perform satisfactorily in translation within a relatively wide range of texts. The course has as its goal a considerable improvement of the translation skills of the students and development on a preliminary level of their potentials in this area as well as a growing awareness of cross-linguistic and cross-cultural comparison between English and Chinese.

Textbook(s): 
(1) Gu Jinming, Cheng Hongwei. A Textbook of English-Chinese/ Chinese-English Translation. Shanghai: Shanghai Foreign Languages Education Publishing House.

(2) Mao Ronggui. New Century Textbook of English-Chinese/ Chinese-English Translation. Shanghai: Shanghai Jiaotong University Press.

(3) Handouts prepared by the course group
References: 
(1) Liu, Miqing. Styles and Translation. Beijing: China Translation & Publishing Corperation.1998.
(2) Luo, Xinzhang. Essays on Translation. Beijing: Commercial Press, 1984.
(3) Chinese Translators Journal

(4) Shanghai Journal of Translators              
Content: 
Emphasis of the teaching is laid on basic translation skills, such as diction, amplification, extension, conversion, negation, determining subjects and predicates in C-E translation, manipulating strategies in long sentence translation, etc. Basic translation theories are also included, such as translation criteria, semantic and functional equivalence in translation, culture and translation, cross-linguistic comparison between English and Chinese. 

Assessment: 
The test paper consists of translation of one English passage to Chinese and one Chinese passage to English.

Grading:     

Assignment           50%

Terminal examination   50%
Syllabus for English-Chinese/Chinese-English Interpreting
Course Code: SY30210
Course Category: Specialized Knowledge Course
Class Hours: 　2　per week, 32　in total 
Course Credits: 2
Prerequisites: none

Objectives and Requirements: 
To inform learners on basic oral interpreting skills with emphasis on consecutive interpreting. The content covers general occasions such as interview, foreign guests receiving and accompanying, visiting and traveling, opening and closing ceremony speech delivering, etc. Through teacher's demonstration and learners' practice, it is expected that learners' interpreting skills, together with their competence of the identification of linguistic styles and the cross-cultural awareness, can be improved. This course requires learners to have enough consecutive interpreting practice on the relevant topics and intensive listening practice.

Textbook(s): 
(1) Zhong Weihe.  A Coursebook of Interpreting Between English and Chinese. Beijing: Higher Educational Press, 2003.

(2) Handouts from various sources
(3) Videos from various sources

References: 
Mei Deming, An Interpretation Course Book for Intermediate Learners. Shanghai: Shanghai Foreign Language Education Press, 1998.

Content: 

The course helps learners to practice the interpreting skills repeatedly with focus on different topics for each week. The basic skills include memory training, note-taking, figures interpreting and public speaking, etc. The course lasts for one semester. For the first four weeks, the focus is on memory training and the rest semester is for practice of other interpreting skills   and simulated practice on different topics. 
Assessment:

Oral examination which includes both Chinese-English and English-Chinese interpreting; 
Grading:
Class performance     50%;  

Final oral examination  50%
Syllabus for Principles of Management
Course Code: SY30370  

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Introduction to Contemporary Business

Objectives and Requirements:

This course aims to get students to learn managerial concepts, theories, tools and know-how. It also aims to help students to acquire the ability to apply what they have learned to solve the practical problems concerning management. Upon completion of the course, students should be able to build up theoretical frameworks of management, understand the four functions of management and the managerial roles and responsibilities in the global business environment. Students should also acquire in-depth understanding in management theories and develop critical thinking on management issues.
Teaching Pattern:

The course is delivered in English in form of lectures, case discussion, games, presentation and research project.

Textbook(s): 

Robbins, S.P. & Coulter, M.  Management (9th ed.)   Prentice Hall 2009
References: 

(1) Alvesson, M & Willmott, H  Making Sense of Management. Sage 1996
(2) Drucker, Peter F  The Practice of Management      Harper  1954
(3) Harvard Business Reviews
(4) 21st Century Business Review  
Content:

The course examines managerial roles and responsibilities in the global business environment and introduces the four functions of management. The teaching is scheduled as follows: Introduction to Management and Managerial Roles and Responsibilities (wk. 1-5); Planning (wk. 6-9); Organizing (wk. 10-13), Leading (wk. 14-15), Controlling (wk. 16). 

Assessment:

The dimensions of assessment include class attendance, presentation, a company-based project and a final exam.

Grading:  

Class Attendance 
5%
Presentation
15%
Project Presentation 
15%

Written Project Report  15%
Final exam 
50%

Syllabus for Principles of Management（For International Business Law）
Course Code: SY31170

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Introduction to Contemporary Business

Objectives and Requirements:

This course aims to get students to learn managerial concepts, theories, tools and know-how. It also aims to help students to acquire the ability to apply what they have learned to solve the practical problems concerning management. Upon completion of the course, students should be able to build up theoretical frameworks of management, understand the four functions of management and the managerial roles and responsibilities in the global business environment. Students should also acquire in-depth understanding in management theories and develop critical thinking on management issues.
Teaching Pattern:

The course is delivered in English in form of lectures, case discussion, games, presentation and research project.

Textbook(s): 

Robbins, S.P. & Coulter, M.  Management (9th ed.)   Prentice Hall 2009
References: 

(1) Alvesson, M & Willmott, H  Making Sense of Management. Sage 1996
(2) Drucker, Peter F  The Practice of Management      Harper  1954
(3) Harvard Business Reviews
(4) 21st Century Business Review  
Content:

The course examines managerial roles and responsibilities in the global business environment and introduces the four functions of management. The teaching is scheduled as follows: Introduction to Management and Managerial Roles and Responsibilities (wk. 1-5); Planning (wk. 6-9); Organizing (wk. 10-13), Leading (wk. 14-15), Controlling (wk. 16). 

Assessment:

The dimensions of assessment include class attendance, presentation, a company-based project and a final exam.

Grading:  

Class Attendance 
5%
Presentation
15%
Project Presentation 
15%

Written Project Report  15%
Final exam 
50%

Syllabus for International Trade Practice
Course Code: SY30270
Course Category: Specialized Knowledge Course

Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: None

Objectives and Requirements:

This course is designed to introduce to students the general procedure, customs and practice of international trade. It will also provide opportunities for students to master the necessary skills required in typical import and export operation. On completion of this subject, students should be able to:

· Describe relevant international trade concepts 
· Explain the major procedures involved in international trade
· Understand and be familiar with relevant documents used in import and export 
· Understand and critically analyse various international trade issues and cases
· Demonstrate sufficient capability in handling trade operation
Teaching Pattern:

Lecture based teaching pattern, in corporation with case analysis, group discussion, and simulation games.
Textbook(s): 

Zhou, Ruiqi, Wang Xiaoou and Xu, Yuefang, International Trade Practice, University of International Business and Economics Press, 2011

References: 

(1) Incoterms 2010, Zhongxin Publishing House, 2011 

(2) Edwrd G. Hinkelman, A Short Course in International Payments, Shanghai Foreign Language Education Press, 2000

(3) Li Xiaoxian, International Trade Practices (3rd edition), University of International Business and Economics Press, 2000
(4) Zhao, Wei, International Settlement, Southeast University Press, 2006
(5) Yang, Changchun, Choice and Application of International Cargo Transportation, University of International Business and Economics Press, 2006

(6) Zhao, Chengbi, International Cargo Sales Contract, University of International Business and Economics Press, 2001

(7) Wu, Baifu, Risks and Insurance of International Cargo Transportation, University of International Business and Economics Press, 2002

(8) Hu, Danting, International Trade Practice, China Machine Press, 2007
Content:

· Introduction to general concepts in international trade
· Trade terms     

· Contracting: quality, quantity & packaging
· Pricing
· International cargo transportation
· International cargo insurance
· International payment
Assessment:


Closed book exam, in the format of E-C & C-E term translation, true or false questions, multiple choice questions, short answer questions, calculation, and case study. 

Grading: 


Class attendance & participation

10% 

Group assignments 



30% 
Final examination




60%

Syllabus for International Finance
Course Code: SY31280

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total（including 3 hours of experiment and/or practice or learning through computer）
Course Credits: 3
Prerequisites: Microeconomics, Macroeconomics

Objectives and Requirements: 

This course mainly introduces the basic principle and application of international finance. By teaching the basic theory and letting students do dummy practice; make students learn about the international financial and currency markets and monetary system in which domestic and multinational firms/ banks operate. In addition, students will also learn about risks and opportunities faced by a corporation/ bank as a result of operating in an international environment and how to make use of these opportunities and avoid risks,

Teaching Pattern: 

Class teaching, students’ presentation and financial dummy practice

Textbook(s): 

Jeff Madura, International financial management (eighth edition), 2006, Peking University press

References: 

(1) Cheol S.Eun & Bruce G. RESNICK, international financial management： McGraw-Hill Companies, Inc
(2) P.H.Collin. An English-Chinese Chinese- English Dictionary of Finance Market, Peter Collin publishing Ltd & China Financial Publishing House 2001
(3) Financial Times, 21st Economic Report21, First Financial Daily, China security newspaper, Wallstreet Daily
(4) International financial research, international finance, China Finance.
Content: 

International finance background and history, Foreign exchange market, financial derivative market, Market for avoiding foreign exchange risks.

Assessment:

Examination, including multiple choice, calculation and short answer
Grading: 


Class attendance    

                10%
Class participation and presentation 


20%
Mid-term examination      
            30%

Final examination          
            40%
 Syllabus for Practical Translation (Legal Translation) 

Course Code: SY31620

Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Legal English (I) & (II), Translation Practice, Legal Drafting, Jurisprudence, International Economic Law
Objectives and requirements:

This course is designed to help students overcome the discrepancy between Chinese and English legal knowledge at the levels of word, terminology, sentence and discourse. Students are offered several stylistically-based lectures on legal vocabulary, typical legal sentence patterns and legal discourse. They are also offered lectures and seminars on the principles, methods and strategies on legal translation. The ultimate objective is to familiarize the students with the similarities and differences between legal Chinese and legal English and the related translation rules for them so as to prepare them for top-quality translation services in idiomatic and professional legal language.

Teaching Pattern:

Lecturing, group discussions, and group presentations

Textbook(s):

LI Kexing & ZHANG Xinhong. Legal Texts and Legal Translation. Beijing: China Translation and Publishing Corporation. 2006.
References:

(1) Du Jinbang & Zhang Xinhong (ed.).《法律英语核心教程》(Core Course of English for Law), Book 1 (2nd edition). University of International Business and Economics Press, 2007.

(2) He Jiahong. Legal English. Beijing: Law Press. 1998.

(3) Rong Min & Yin Deyong. Legal English for International Trade. Capital University of Economics and Business Press. 2000. 

(4) Journals: Chinese Translators Journal; Chinese Science & Technology Translators Journal; Shanghai Journal of Translators for Science and Technology.
Content:

Basic Legal Knowledge for Legal Translators; Ten Types of Legal Vocabulary; Key Sentence Patterns in Legal English; Principles and Methods of Legal Translation; Discourse Types Designed for Legal Translation; The Translation of Courtroom Documents; The Translation of Legislative Documents; The Translation of Contracts and Agreements; The Translation of Lawyers’ commonly-used document; Criticism of Translation Errors in Legal Translation Practice. Preparation for TEM 8 Translation Test.

Assessment: 

Participation, assignments, projects + Final Examination  

Grading:

Participation, course assignments and projects
50%
Final Examination 






50%
Syllabus for Legal Drafting

Course Code: SY31320
Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total
Course Credits: 2 
Pre-requisites: Legal English (1), English Writing

Objectives and requirements:
This course is designed for 2nd year students, aiming to familiarize them with the formats, typical terminologies, sentence patterns and writing styles of legal forms and correspondence frequently used by lawyers and other legal professionals so as to help them improve their reading and writing skills relating thereto. Special attention is expected to be paid to the reading and writing skills of such forms and correspondence.

Teaching Pattern:

Lecturing, group discussions, group presentations, pair work, and group project

Textbook(s):
Amy Krois-Lindner and TransLegal. International Legal English–A course for classroom or self-study use. Cambridge University Press, 2006.
References:

(1) Block, Gertrude, Effective Legal Writing (3rd Edition), New York: The Foundation Press, Inc., 1986.

(2) Edwards, Linda Holdeman, Legal Writing: Process, Analysis, and Organization, Beijing: CITIC Publishing House, 2003.

(3) Good, C. Edward, Mightier Than the Sword: Powerful Writing in the Legal Profession, Blue Jeans Press, 1989.

(4) Harris, Myra A., Legal Writing: Principles of Juriography, New Jersey: Prentice-Hall Inc., 1997. 

(5) Richard K. Neumaan, Jr., Legal Reasoning and Legal Writing (4th Ed.), Beijing: CITIC Publishing House, 2003.

(6) Robert Lewis & Jiang Xiansheng. The Art of Legal Drafting, Beijing: Law Press, 2007.

(7) Statsky, William P., Case Analysis and Fundamentals of Legal Writing. Minnesota: West publishing Co., 1984.

Content:
Legal advice; memo; case brief; correspondence between lawyers and clients
Assessment:
Class attendance and performance (including multimodal teaching and learning elements); assignments; closed-book final examination

Grading:

Class attendance, performance and assignments

40%

Final examination 







60%

 Syllabus for Legal English Listening and Speaking (1)
Course Code: SY30251
Course Category: Specialized Knowledge Course

Class Hours: 2 per week, 32 in total
Course Credits: 2 
Pre-requisites: Business English Communication skills (1), (2); Comprehensive Business English (1), (2)
Objectives and requirements:
This course is a specialized module course integrating theoretical introduction with practical training, designed for the 2nd year students (the first semester). Through the study of this course, students are required to be able to listen to and understand introductory articles in legal English, to feel comfortable in expressing the main topics under the common law system, to have a better understanding of legal culture, to get familiar with frequently used sentence structures, and to differentiate terminologies in legal English. Moreover, by getting involved in multi-modal activities including class presentations, seminars, case study and role-play, students are required to be able to listen to and understand legal English, analyze legal issues in daily life and fluently express their ideas. Students are also required to learn the criminal and civil procedures in China by court observation. 

Teaching pattern: 

lecturing, group discussion, role-play, case analysis

Textbook(s)：

Tang Guimin (ed.). 《法律英语听说教程》 （第二版）上册(Listening and Speaking Course of English for Law), Book I (2nd edition) , University of International Business and Economics Press, 2007.

References:

(1) Riley Alison, English for Law, London: Macmillan Publishers Ltd., 1991.

(2) Schaffer Richard, Earle Beverley, & Agusti Filiberto. International Business Law and its Environment (6th Edition). West Thomson Learning, 2004
(3) Pan Weida & Liu Wenqi. 《英美法导读》（An Introduction to Anglo-American Law）. Law Press，2000.

(4) Zhao Jian & Xia Guozuo (ed.). 《法学专业英语教程》 （A Course in Law-based English）. Renmin University of China Publishing House, 1999.
(5) Gillian D.Brown & Sally Rice. 《剑桥法律英语》(Cambridge Legal English). People’s Posts and Telecom Press, 2010.
Content:


Lectures cover such topics as the nature of law, legal system, court system, consulting a lawyer, engaging a lawyer, civil trial, criminal procedure, arbitration and etc. Supplementary materials include hot legal issues and cases. Each lecture will consist of theoretical introduction and relevant listening and speaking practices. 

Assessment:
In-class Activities + Final Examination

Grading:

Final exam 
60%; 

Daily performance
20%; 

Class presentation 
15%; 

Regular attendance
5% 

Syllabus for Legal English Listening and Speaking (2)
Course Code: SY30252
Course Category: Specialized Knowledge Course (Compulsory)

Class Hours: 2 per week, 32 in total
Course Credits: 2 
Pre-requisites: Legal English Communication Skills I
Objectives and requirements:
This course is a specialized module course integrating theoretical introduction with practical training, designed for the 2nd year students (the 2nd semester). Through the study of this course, students are required to be able to feel comfortable in expressing main topics in the context of law, to listen to and understand introductory articles in legal English, to get familiarized with frequently used sentence structures and differentiate common terms in legal English. Moreover, by getting involved in multi-modal activities including class presentations, seminars and case studies, students are required to analyze important legal issues in daily life and fluently express their ideas. Students are also required to engage in real-life scenarios relating to the topics covered in the textbook. 

Teaching pattern: 

lecturing, group discussion, role-play, case analysis
Textbook(s)：

Tang Guimin (ed.). 《法律英语听说教程》 （第二版）下册(Listening and Speaking Course of English for Law), Book II (2nd edition) , University of International Business and Economics Press, 2007.

References:

(1) Riley Alison, English for Law, London: Macmillan Publishers Ltd., 1991.

(2) Schaffer Richard, Earle Beverley, & Agusti Filiberto. International Business Law and its Environment (6th Edition). West Thomson Learning, 2004
(3) Pan Weida & Liu Wenqi. 《英美法导读》（An Introduction to Anglo-American Law）. Law Press，2000.

(4) Zhao Jian & Xia Guozuo (ed.). 《法学专业英语教程》 （A Course in Law-based English）. Renmin University of China Publishing House, 1999.
(5) Gillian D.Brown & Sally Rice. 《剑桥法律英语》(Cambridge Legal English). People’s Posts and Telecom Press, 2010.
Content: 


Lectures cover such topics as setting up a business, concluding a contract, buying a house, life insurance, complaints and claims, suretyship and guarantee, notary and notarization, auctions, protection of intellectual property, marriage and divorce, wills, immigration and naturalization and etc. Supplementary materials include hot legal issues and cases. Each lecture will consist of theoretical introduction and relevant listening and speaking practices.  

Assessment:
In-class Activities + Final Examination

Grading:

Final exam
60%, 

Daily performance 
20%; 

Class presentation 
15%; 

Regular attendance 
5% 

Syllabus for Legal English (1)
Course Code: SY31331

Course Category: Specialized knowledge Course 

Class Hours: 3 per week, 48 in total
Course Credits: 3 
Pre-requisites: Comprehensive English (1), Jurisprudence, Civil Law

Objectives and requirements:
This course is a special module course, designed for 2nd year majors (the first semester). Through the study of this course, students are required to be able to master the key legal terms (especially in Anglo-American legal system) and legal expressions, get familiar with the stylistic features of legal English, read sophisticated original legal works, do sound legal translation and analyze cases in English. Students are also required to do comparative analysis between western legal systems and the Chinese legal system through discussions, group presentations and court observation.

Teaching Pattern:


Lecturing, group discussions, group presentations, courtroom observation

Textbook:
Du Jinbang & Zhang Xinhong ed.《法律英语核心教程》(Core Course of English for Law), Book 1 (2nd ed.) , University of International Business and Economics, 2007 
References:

(1) Pan Weida，《英美法导读》（An Introduction to Anglo-American Law）Law Press，2000
(2) Riley Alison, 1991. English for Law, London: Macmillan Publishers Ltd.

(3) Schaffer Richard, Earle Beverley, & Agusti Filiberto, 2004. International Business Law and its Environment (6th Edition). West Thomson Learning. 
(4) Statsky, William P. 1984. Case analysis and fundamentals of legal writing. Minnesota: West publishing Co. 
(5) Yu Jinsong & Wu Zhipan ed. 《国际经济法》(International Economic Law), Peking University Publishing House, 2000

(6) Zhao Jian & Xia Guozuo ed. 《法学专业英语教程》 (A Course in Law-based English), Renmin University of China Punlishing House, 1999

Content:
Topics cover sources and types of English law, an introduction to legal systems, law and morality, principles of the rule of law, legislation in the UK, enactment of laws in the US, judicial independence, English court structure, separation of powers and US judicial system. Cases include Wilson v. Dagnall, US et al. v. Playboy Entertainment Group, inc., R. David Breen and Samantha Jane Burton, Zenziper Grains and Feed Stuffs v. Bulk Trading Corporation ltd. and Nixon v. Administrator of General Services.

Assessment:
Class attendance and performance (taking multimodal teaching and learning elements into account); assignments; closed-book mid-term & final exam
Grading:

Mid-term exam 
30%, 

final exam 

40%, 

attitude, class attendance and performance +court observation report + group presentation 
30%
Syllabus for Legal English (2)
Course Code: SY31332

Course Category: Specialized Knowledge Course 

Class Hours: 3 per week, 48 in total
Course Credits: 3 
Pre-requisites: Legal English (1), Jurisprudence, Civil Law, and Commercial Law

Objectives and requirements:
This course is a continuation of Legal English (1) and is designed for 2nd year Business English majors. Through the study of this course, students are required to be able to master the key legal terms (especially in Anglo-American legal system) and legal expressions, get familiar with the stylistic features of legal English, read sophisticated original legal works, do sound legal translation and analyze cases in English. Students are also required to do comparative analysis between western legal systems and the Chinese legal system through discussions, group presentations and court observation.

Teaching Pattern:


Lecturing, group discussions, group presentations, debate

Textbook:
Du Jinbang & Zhang Xinhong (ed.).《法律英语核心教程》(Core Course of English for Law), Book 1 (2nd edition) , University of International Business and Economics Press, 2007.

References:

(1) Pan Weida，《英美法导读》（An Introduction to Anglo-American Law）Law Press，2000.
(2) Riley Alison, 1991. English for Law, London: Macmillan Publishers Ltd.

(3) Schaffer Richard, Earle Beverley, & Agusti Filiberto, 2004. International Business Law and its Environment (6th Edition). West Thomson Learning. 
(4) Statsky, William P. 1984. Case analysis and fundamentals of legal writing. Minnesota: West publishing Co. 
(5) Yu Jinsong & Wu Zhipan ed. 《国际经济法》(International Economic Law), Peking University Publishing House, 2000.

(6) Zhao Jian & Xia Guozuo ed. 《法学专业英语教程》 (A Course in Law-based English), Renmin University of China Punlishing House, 1999.

Content:
Topics covered in this course include: The Legal Profession in England and in the United States, The Judge and the Jury, The Adversary System and the Inquisitorial System, Government Regulation of Business and Means of Dispute Settlement, The law of Tort and Intellectual Property, The Contract and Property. Cases include Rondel v Worsley, Duncan v Louisiana, Reynolds v Bank of America, Chinese Staff and Workers Ass’n v New York, Judd Realty Inc v Tedesco, Carroll v Lee.

Assessment:
attitude, class attendance and performance (taking multimodal teaching and learning elements into account); assignments; close-book mid-term & final exam
Grading:

attitude, class attendance and performance + debate + presentation + a linguistic analysis report of court judgment 
40%，

mid-term exam 
30%，

final exam 
30%
Syllabus for Legal Interpreting
Course Code: SY30230

Course Category: Specialized Knowledge Course 
Class Hours: 2 per week; 32 in total

Course Credits: 2

Pre-requisites: English-Chinese/Chinese-English Interpreting
Objectives and Requirements:

Based on what students have acquired in the previous consecutive interpreting course, further interpreting drills (on memory training, numbers treatment, note-taking, etc.) are incorporated into the legal contexts and more focus is centered on enhancing students’ consecutive interpreting competence on various legal occasions. 
Teaching pattern:


 Group work, role play, and simulation

Textbook(s)： 

Du Biyu (ed.). A Coursebook for Legal Interpreting. University of International Business and Economics Press, 2006.

References:

(1) John N. Ferdico, J.d., Criminal Procedure for the Criminal Justice Professional (9th ed.). West Publishing Co. 2004 

(2) Krieger Stefan H. & Neumann, Richard K., Jr.: Essential Lawyering Skills: Interviewing, Counseling, Negotiation and Persuasive Fact Analysis. Beijing: CITIC Publishing House and Aspen Publishers, Inc. 2003

Content:

An Introduction to Legal Interpreting; Court Interpreting: criminal cases; Court Interpreting: civil cases; Lawyering: Interview & Negotiation; Lawyering: mediation & arbitration; Law Lecture Interpreting
Assessment:  

Classroom Performance +Final Oral Examination

Grading: 

Classroom Performance : 50%; 
Final Oral Examination: 50%

Syllabus for Human Resource Management

Course Code: SY30790

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 

Course Credits: 3
Prerequisites:  Principles of Management, Organizational Behavior

Objectives and Requirements:

This is an introductory course to HRM, which aims to provide a theoretical and conceptual foundation to the normal practice of human resource management in corporations internationally. On completion of the module the students will be able to demonstrate 1) a comprehensive knowledge of the basic theories of HRM, 2) an ability to critically assess HRM frameworks and models, 3) an ability to undertake analysis of HR practice in a variety of organizations and contexts, and 4) a general knowledge of how to apply and adopt the theories and principles in firms under Chinese culture.
Teaching Pattern:

This module will include formal tutor input, case study or video material, group discussion and presentation.
Textbook(s): 

Gary Dessler, 9th Ed. Human Resource Management, 2005, Prentice Hall
References: 

(1) Noe, Raymond A, Hollenbeck, John R, 2006, Human resource Management, (5th Ed.) 中国人民出版社
(2) Buchanan D & Huczynski, A .1997, Organizational Behavior, Prentice Hall
(3)《中国劳动法》与《中国新劳动合同法》
(4) 赵曙明《中国企业人力资源管理》，南京大学出版社，1995
(5) 《人力资源》：组织和人事，MBA核心课程编译组，中国国际广播出版社，1997
Content:

This module provides students with a comprehensive knowledge of basic theories of HRM and a general knowledge of how to practice HRM in an organization. Six sessions are divided among one semester. They are Session One – Introduction to HRM （Wk1）; Session Two – Recruitment and Placement (Wk 2-5); Session Three – Training & Development (Wk 6-10); Session Four – Compensation (Wk 11-12); Session Five –Employee Security (Wk 13); Session Six – International HRM (Wk 14-16).

Assessment:

Seminar and Final written examination
Grading:    

In-class performance 

10%

Group work   


40%

Final examination         50%

Syllabus for Financial Management
Course Code: SY30300
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total（including 6 hours of experiment and/or practice or learning through computer）
Course Credits: 3
Prerequisites: Macroeconomics, Microeconomics, Advanced Mathematics
Objectives and Requirements:

This course discusses basic principles of finance and provides practical tools for financial decisions and valuation. The aim is to give students an overview of the major theories, tools and results in financial management, and enable them to intelligently solve practical business problems. The learning objectives are to enable students: 1) to understand modern principles of financial management; 2) to evaluate the validity of modern principles of financial management; 3) to apply the principles of financial management to actual problems in the form of case studies

As such, the course is theoretical in nature, often requiring rigorous quantitative analysis.

Teaching Pattern:

Lectures provide the basic insights of financial management theories, while case studies and project presentations emphasize the application of theories to real business decisions.

Textbook(s): 

Ross, Westerfield and Jaffe. Corporate finance: Core Principles and Applications.

References: 

(1) Brigham & Houston. Fundamentals of Financial Management, 10th edition
(2) Ross, Westerfield and Jaffe. Corporate Finance, 6th edition
(3) Brealey, Myers, Partington and Robinson. Principles of Corporate Finance, 2000
(4) Gu Qi & Liu Shulian. Financial Management, 2003
Content:

(1) Overview                                  
3 hours 

(2)  Financial statements analysis 
3 hours
(3) Time value of money                                    6 hours
(4)  Bond and stock valuation                               6 hours
(5) Risk and return

                                    6 hours 

(6) Cost of capital, forecasting cash flow, and capital budgeting
12 hours
(7) Leverage and capital structure                             6 hours 
(8) Working capital management                        
6 hours

Assessment: 
Exam, report and case studies
Grading: 

Class participation 
10%
Report and case studies
20%

Quizzes
20%
Final exam
50%
Syllabus for Macroeconomics
Course Code: SY31390
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Microeconomics, Advanced Mathematics
Objectives and Requirements:
Macroeconomics looks at the economy as a whole and includes a discussion of topics like GDP, CPI, inflation, unemployment, economic growth, and some macroeconomic policy debates. After learning the course, students are expected to analyze the everyday macroeconomic issues with macroeconomic tools.

Teaching Pattern:

Classroom lecturing, case studies, students’ presentation, homework, outside-class reading

Textbook(s): 

N. Gregory Mankiw, Macroeconomics, 3rd Ed., 2004 by Thomson Learning.

References: 

(1) Paul A. Samuelson, William D. Nordhaus, Economics, 16th ed., 1998 by The McGraw-Hill Companies, Inc.
(2) Joseph E. Stiglitz, Carl E. Walsh, Economics, 3rd edition, Renmin University of China Press, 2005.
(3) 西方经济学（宏观部分）/高鸿业主编. 第3版. 2004.
Content:

The Data of Macroeconomics including GDP, CPI inflation rate and unemployment rate, economic growth theory, business cycle theory, and macroeconomic policy debates.

Assessment:

Assessment of students’ accomplishment in this course consists of classroom performance, homework, mid-term exam and final exam.
Grading: 
Classroom performance 
10%

Homework 


    10%

Mid-term exam    

30%

Final exam            
50%

Syllabus for Foundations of Marketing
Course Code: SY30850
Course Category: Discipline Course

Class Hours: 3 per Week, 48 in Total 

Course Credits: 3

Prerequisites: English skills training courses

Objectives and Requirements: 

The course aims to introduce students to the fascinating world of marketing and to assist students to master the basic knowledge and skills of marketing. The course focuses on introducing the basic background theories and conceptual frameworks useful in solving real marketing problems. Various marketing concepts and tools that marketers use in marketing decision-making will be explored via case studies and in-class discussions. Students are expected to improve their marketing analytical capabilities, which ultimately enriches their understanding of key issues of marketing. 

Teaching Pattern: 

Textbook(s): 

Kotler P & Armstrong G, 2009, Principles of Marketing, 12th Edition, Beijing, Pearson Education
References:  


Roger, A, Steven, W & William, R, Marketing, the Core, Beijing, The McGraw-Hill Companies, 2004

Contents: 

Topics to be covered include marketing core concepts, strategic planning, environmental scanning, marketing research, segmentation targeting and positioning, consumer and business buying behavior, marketing mix (including pricing, new product development, and IMC), etc.

Assessment: 

Multiple choice questions，essay questions or case study

Grading:    Class participation      

10%
Assignments            

40% 
Final exam                
50%

Syllabus for International Business Law（English）

Course Code: SY30280

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits:　3

Prerequisites: 

Objectives and Requirements: 
This Course is taught in English which will help the students learn the correct way of expressing the content of International Business Law　in English. It includes specifically the uniform laws of international trade, to know the main laws and treaties related, and know the regulation and management in the world trade, and the arbitration or procedure in settling the trade disputes.
Textbook(s): 

International Commercial Law（English）,by Zhang Xuesen, Fudan University Press,2010.

International Commercial Law(2nd Edition) （English）, by Jian Zhuoli, Law Press,2006.

References: 
International Commercial Law(2nd Edition), by Wu Xinguang, Zhongshan University Press,2008

International Commercial Law , (US) Ogust, Translated by Gao Yingwei, Machinery Press,2010.

Content:
What is Internatioal Business Law？History of International Business Law, Internatioal Organizations, International Trade Costomsn and Usages, Comparison of Municipal Legal Systems, International Business Law and China.

Assessment: 
Final test and discussion

Grading: 
Final test 
70% 
discussion 
30%

Syllabus for Scientific Research Methodology
Course Code: SY30950
Course Category: Specialized Knowledge Course

Class Hours:  2 per week, 32 in total 
Course Credits: 2
Prerequisites: Marketing

Objectives and Requirements: 

An understanding of marketing research is an integral part of professional marketing. This course is designed to give students the tool to become an intelligent user of marketing research. It aims to:

· Introduce students to the fundamentals of marketing research practices;

· Develop skills in designing market and consumer research, and collecting and analysing data;and

· Allow students to display their research skills through engagement in an applied marketing research project (that results in a report for a real or hypothetical company)

After successfully completing this course you should be able to:

1.Understand and apply the techniques of marketing research, including research design, sampling, measurement and data collection.

2.Understand and use some techniques of quantitative data analysis.

3. Present marketing research results in both written and oral formats.

4. Recognise the ethical and social implications of marketing and consumer research.

Textbook(s): 

Burns, A.C. and R.F. Bush,于洪彦，Marketing research，2011，北京：中国人民大学出版社.

References: 

(1) Malhotra, N. and D. Birks, Marketing Research: an applied approach: 6th Edition. 2010.

(2) Zikmund, W.G., Marketing Research, 2011, 北京: 清华大学出版社.

Content: 
Marketing research is an area of ever increasing sophistication and diversity, and increasing usefulness for managers and public policy makers. This course provides students with an overview of the fundamentals of marketing research, including：

· Defining the Marketing Research Problem and Developing an Approach

· Research Design （Secondary Data, Qualitative Research, Survey and Observation, Descriptive Research, Causal Research Design, Measurement and Scaling）

· Questionnaire & Form Design

· Sampling: Design .Procedures & Sample Size Determination

· Fieldwork & Data Preparation

· Frequency Distribution, Cross-Tabulation, and Hypothesis , Analysis of Variance and Covariance, Correlation and Regression

· Report Preparation and Presentation

Assessment: 
Group project

Class Participation
Individual Assignment

Mid semester exam

Final Exam

Grading:     
Group project          30%

Class Participation      5%

Individual Assignment   5%

Mid semester exam     10% 

Final Exam           50%

Syllabus for The Society and Culture of Major English-Speaking Countries
Course Code: SY30320

Course Category: Specialized Knowledge Course 
Class Hours: 2 per week, 32 in total 

Course Credits: 2 
Prerequisites: Comprehensive Business English (1), English Listening and Speaking （1）and Business English Writing (1)
Objectives and Requirements: 

The learning of language and the learning of culture are inseparable. Culture shapes our view of the world while language is the most representative element in any culture. Any item of behavior, tradition or pattern can only be understood in light of its meaning to the people who practice it. Without the study of culture, foreign language instruction is inaccurate and incomplete. For foreign language students, language study seems senseless if they know nothing about the people who speak it or the country in which it is spoken. Language learning should be more than the manipulation of pronunciation, grammar and vocabulary. 

In this course we will examine not only a list of facts concerning the major English-speaking countries, but also have an intimate view of what life is really like in the target culture. 

Teaching Pattern: 

This course focuses on two aspects of culture. One is the factual introduction to the general information concerning the major English-speaking countries, in the form of lectures, presentations, discussions and with the help of multimedia, videos and CDs etc. The purpose of this part is to help students develop a perceptual sense of those countries. The other aspect is practically-oriented, i.e., how to analyze the similarities and differences of these countries and those between these countries and Chinese culture in order to help students know how to appropriately use language in cross-cultural communication situations. 

Textbook(s): 

朱永涛（主编），2004第2版，《英语国家社会与文化入门》（The Society and Culture of Major English-Speaking Countries），北京：高等教育出版社。
References: 

(1) 邓炎昌（1988，2003重印），《现代美国社会与文化》（1、2卷），北京高等教育出版社
(2) 来安方（编著），1996，《英美概况》，河南教育出版社。
(3) 孟继有（编注），2001，《英语学习背景知识：美国加拿大》（第三版）。北京：北京大学出版社。
(4) 何田（编注），2001，《英语学习背景知识：英国澳大利亚》（第三版）。北京：北京大学出版社。
(5) 肖惠云（主编），2003，《当代英国概况》，上海：上海外语教育出版社。
(6) 周静琼（编著），2002，《当代美国概况》，上海：上海外语教育出版社。
(7) 朱永涛（主编）（1997，2003重印），《英语国家社会与文化》（上下册），北京：高等教育出版社。
(8) 朱永涛（编著），《英美文化基础教程》，北京：外语教学与研究出版社。
Content: 

Assessment: 
Final examination. 
Grading: 

Class attendance + class participation + Online quizzes 

40%

Final exam 


                                60%

Syllabus for Introduction to Linguistics
Course Code: SY30330
Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: none

Objectives and Requirements:

The objectives and requirements of the course are to produce an introduction to linguistics as an academic subject. The course will encourage students to shape a deep insight of language, to take a critical view of the outlooks, theories and scientific methods in linguistics.

Textbook: 

Dai, Weidong & He Zhaoxiong, A New Concise Course in Linguistics for students of English. Shanghai: Shanghai Foreign Education Press, 2010.  

References: 

(1) HU, Zhuanglin & JIANG Wangqi. Linguistics, A Course Book. Beijing: Beijing University Press, 2001.

(2) Crystal , David. The Cambridge Encyclopedia of Language. Beijing: Foreign Language Teaching and Research Press, 2002.

(3) Widdowson, H. G. Linguistics, Shanghai: Shanghai Foreign Education Press, 2000.

(4) Yule, George, The Study of Language, Beijing: Foreign Language Teaching and Research Press, 2000.

Content:

The course presents a survey of what is known about language and the methods employed by talents such as Plato, Aristotle, Xunzi, Saussure, Chomsky and Halliday. The course introduces and discusses the basic concepts and important theories in main branches of linguistics. Some chosen topics in psycholinguistics, sociolinguistics, applied linguistics, considered as the branches of macrolinguistics, are also explored.
Assessment: 

Examination.

Grading: 

Class Attendance

20%
Class Discussion

20%
Final Examination

60%
Syllabus for Cross-cultural Business Communication
Course Code: SY30340
Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: None
Objectives and Requirements: 

(1) To develop students’ awareness and sensitivity of the importance of cultural differences in international business;

(2) To prepare students for the study of foreign cultures and their own culture in order to become successful intercultural communicators;

(3) To develop in students a sense of self-reliance and autonomous problem-solving appropriate to participation in another culture;

(4) To develop students’ skills of independent thinking and critical analysis in relating intercultural theories in real-life situations.

Textbook: 

Charles Mitchell 2000, International Business Culture. Shanghai: Shanghai Foreign Language Education Press.

References: 

(1) Davis, L. 2002.  Doing Culture: Cross-cultural communication in action.（中西文化之鉴）. 北京: 外语教学与研究出版社.

(2) Hall, E. T. 1977. Beyond Culture. Garden City: NY: Anchor Press.

(3) Hofstede, G. 2001. Culture’s Consequences: International Differences in Work-Related Values. Newbury Park: Sage

(4) Trompenaars, F. & Hampden-Turner, C. 1997.  Riding the Waves of Culture. London: Nicholas Brealey.

(5) 胡文仲主编. 1999.《跨文化交际学概论》. 北京: 外语教学与研究出版社.

(6) 贾玉新. 1997.《跨文化交际学》.上海: 上海外语教育出版社.

Content:

(1) Culture and cultural identity in communication;

(2) Different kinds of cultures: national, regional, corporate, group etc.;

(3) Cultural images and stereotypes;

(4) Theoretical introduction of cultural and communication study;

(5) Culture and international business;

(6) Culture’s impact on aspects such as business etiquette, marketing and negotiation

(7) Factors involved in intercultural experience and adjustment in communication.

Assessment: 
Research project and case analysis

Grading: 
Participation 
10%  

Assignment 
40% 

Final exam
50%
Syllabus for English and American Literatures
Course Code: SY30350
Course Category: Specialized Knowledge Course 
Class Hours:   2 per week, 32 in total
Course Credits: 2
Prerequisites: none
Objectives and Requirements: 
This course is intended to acquaint students with the developmental history and the basic knowledge of English and American literatures and the literary styles and features of some famous English and American writers. Through reading, analysis and discussion of some selected famous works, students are expected to know the essence of literature, the main literary schools and some basic appreciative methods so as to improve their literary appreciative taste and their comprehensive, analytical and critical ability. 
Textbook(s): 
Dai Guiyu. A New Course on English and American Literature. Chinese Social Science Press. 2001
References: 
(1) Chang Yaoxing. (ed.) A Survey of American Literature. Nankai University Press.1990. 

(2) Wo Dingbo. (ed.) An Outline of American Literature. Shanghai Foreign Education Press.1998.

(3)  Zhang Boxiang and Cheng Xuemeng A Course Book of English Literature. Wuhan University Press. 1999.
(4) Zhang Boxiang. (ed.) Selected Reading in English and American Literatures. Foreign Language Teaching and Research Press. 2000.
Content: 
This course will cover the characteristics of the development of English and American literary history and the major literary schools and styles. Some famous literary works by English and American writers will be studied in this course. The content of each lecture includes: a. An introduction to an author, his or her writing style, and the background of his/her literary work; b. Text analysis of his/her selected work; c. Class discussion.
Assessment: 
Attendance and Class Discussion; Quiz; Final Examination
Grading:
Attendance and Participation 
40% 

Final Examination 
60%
Syllabus for International Business Law
Course Code: SY30360
Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: None
Objectives and Requirements: 
The Course is primarily for business students, which aims at giving students an overview of the regulations on international contracts, commercial organizations, and dispute resolution as well, and help students to apply the theories and rules in business practices. 

Teaching Pattern: 
Lecturing; case studies
Textbook(s): 
(1) International Business Law（国际商法双语教材）, 姜作利，法律出版社, 2004.
(2) 自编教材和讲义。
References:
(1) International Business Law John H. Willes, John A. Willes Boston : Mcgraw-Hill/Irwin, 2005.
(2) International Business Law, Text, Cases and Readings. Ray August. Prentice Hall, 2003.
(3) 国际商法，沈四宝等，对外经济贸易大学出版社，2002。

Content: 

     The course covers the following topics: Introduction of Business Law, Contract Law (formation of contract, effectiveness of contract, performance of contract, contract breach and remedies), Corporate Law (formation of companies, corporate personality, corporate capital and corporate structure), and International Dispute Resolution. 

Assessment: 
Mid-term presentation and close-book examination
Grading: 
Class participation and involvement:

20% 
Mid-term presentation:




20% 
Final examination





60%
Syllabus for Practical Translation (Business Translation)
Course Code:SY31560

Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: English-Chinese/ Chinese-English Translation Course
Objectives and Requirements: 

This course means to help students to understand and apply the translating principles and manipulating strategies to the translation of practical texts for foreign recipients on the basis of a critical analysis of the nature and value of different text types. The students are also required to integrate their knowledge of international business with the translation of business articles in major English newspapers and magazines, and other business texts, such as business correspondence, business contracts, etc. 
Textbook(s):  

(1) Liu Jichun. Translation --- A Practical Course. Guangzhou: Sun Yat-sen University Press.
(2) Handouts prepared by the course group
References: 
(1) Li Ming. An English-Chinese Translation Course for International Business. Shanghai: Shanghai Foreign Language Education Press, 2010.
(2) Hu Gengshen, Wang Chunhui. Formulation and Translation of International Business Contracts. Beijing: Foreign Languages Press, 2005.
(3) Sun Wanbiao. A course in Translation of Legal Documents (English-Chinese/(Chinese- English). Shanghai: Shanghai Foreign Language Education Press, 2006
(4) Chinese Translators Journal

(5)  Shanghai Journal of Translators
Content: 

The teaching consists of five parts: 1) Principles and strategies of translating practical texts for foreign recipients based on the case analyses of various texts, such as tourist brochures, business invitations, product advertising, company profiles, etc. 2) Understanding and translating business articles in major English newspapers and magazines. 3) Translating business correspondence. 4) Translating business contracts. 5) TEM-8 Translation training..
Assessment: 

The test paper consists of translation of one English passage to Chinese and one Chinese passage to English, together with translation of paragraphs in business correspondence and business contracts.

Grading: 


Assignment    

50%
Final examination 

50%
Syllabus for Interpreting for Business
Course Code: SY30220
Course Category: Specialized Knowledge Course
Class Hours: 2　per week, 32　in total 
Course Credits: 2
Prerequisites: none
Objectives and Requirements: 

Based on what learners have acquired in the previous English-Chinese/Chinese-English Interpreting course, further interpreting drills are incorporated into the linguistic contexts concerning various business activities such as business visits, advertising, business negotiation, business culture and information technology. The course requires learners to fully and flexibly use the interpreting skills they learnt. Learners are also encouraged to have hands-on experience to cement their skills. 
Textbook(s): 
(1) Zhong Weihe. A Coursebook of Interpreting Between English and Chinese. Beijing: Higher Educational Press, 2006.
(2) Zhao Junfeng, A New Interpreting Course for Business. Beijing: Higher Education Press, 2003.
(3) Handouts from various sources
(4) Videos from various sources

References: 
Mei Deming, An Interpretation Course Book for Advanced Learners. Shanghai: Shanghai Foreign Language Education Press, 1998.

Content: 

The course helps learners to practice the interpreting skills through simulated authentic business occasions covering every possible aspect of business activities, such as business negotiations, business presentations and international business news briefings, etc.  The course lasts for one semester with focus on different topics every two weeks. 
Assessment: 

Oral examination which includes both Chinese-English and English-Chinese interpreting; 
Grading: 
Class performance 
50% 

Final examination 
50%
Syllabus for Accounting Principle
Course Code: SY31180

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Introduction to Contemporary Business
Objectives and Requirements:

Accounting, the “language of business”, is a science of management and an art of interpreting, measuring, and describing economic activities. It is a major course for students of business. This course is an introductory course for second-year majors of International Business, conducted in English. 
The purpose of this course is to provide the students with:
(1) Basic concepts and principles of accounting necessary for the effective use of accounting information in making business decisions;
(2) Basic skills and procedures of bookkeeping & double-entry bookkeeping;
(3) Basic accounting models and the design of accounting systems in sole proprietorship, partnership and corporations;
(4) Application of the accounting principle to analyze accounting report of Tootsie Roll Inc.
(5) The nature of accounting is such that each new concept builds upon the last. It is absolutely necessary to keep current in this course to understand the subject. For this reason, attendance will be taken regularly. Homework will be collected and graded every other week. Late homework will not be accepted. Besides, students are required to bring a calculator and necessary exercise sheets to class. 
Teaching Pattern:

Lectures, in-class discussions/case Study and assignments

Textbook(s):

Susan F. Haka, Jan R. Williams and Mark S. Bettner: Accounting: The Basis for Business Decisions. 14th edition, McGraw-Hill, Inc. / China Machine Press, 2008 (Chapters 01-15) 

References:

(1) Susan F. Haka, Jan R. Williams and Mark S. Bettner：会计学：企业决策的基础（财务会计分册），13版，McGraw-Hill, Inc. / 机械工业出版社，2004 (中译本)
(2) 余恕莲主编，《西方财务会计》，北京：对外经济贸易大学出版社，2007
Content:

This course consists of 15 chapters covering accounting concepts, principles and practices of the businesses. In addition to an introduction to accounting as a science of management, it explains the various steps in the accounting cycle of the business and helps the students to master the double-entry bookkeeping practices and accounting principles used in China. 

Assessment:

Assessment will be conducted in the form of closed-book exams, including true/false statements, multiple choices questions, and comprehensive problems.

Grading: 
Assignment


10%  

Quiz




30%  

Final examination

60%
Syllabus for Corporate Strategic Management
Course Code: SY30800
Course Category: Special Module Course

Class Hours: 3 per week, 48 in total

Course Credits: 3

Prerequisites: Introduction to Contemporary Business, Principles of Management, Principles of Marketing, Human Resource Management

Objectives and Requirements:

One of the core special module courses for international business major students. Teaching objectives are to give student basic understanding of strategic management, including Core Concepts, Analytical Tools and basic skills to analysis cases.
Teaching Pattern: 
Lecture plus case analysis 

Textbook(s): 
Arthur A. Thompson，John E. Gamble，Margaret A. Peteraf，A.J. Strickland III: Crafting & Executing Strategy(18e), McGraw Hill,2011
References: 

(1) Michael A.Hill: Strategic Management: Competitiveness and Globalization (Concepts), 7e, Renmin University Publishing House, 2006
(2) Harvard Business School Cases: Strategy (re-printed), Renmin University Publishing House, 2005
(3) Wang Fanghua and LU Wei, Strategy Management, Mechanical Industry Publishing House, 2004
(4) Tan liwen, WU Xianing: Strategy Management, Wuhan University Press.2006
Content:
Chapter 1 What Is Strategy and Why Is It Important? 
Chapter 2 Charting a Company’s Direction: Vision and Mission, Objectives, and Strategy

Chapter 3 Evaluating a Company’s External Environment 

Chapter 4 Evaluating a Company’s Resources, Capabilities and Competitiveness 

Chapter 5 The Five Generic Competitive Strategies – Which One to Employ?

Chapter 6 Strengthening a Company’s Competitive Position, Strategic Moves, Timing, and Scope of Operations 

Chapter 7 Strategies for Competing in International Markets 
Chapter 8 Corporate Strategy: Diversification and the Multi-business Company

Chapter 9 Ethics, Corporate Social Responsibility, Environmental Sustainability, and Strategy 

Chapter 10 Building an Organization Capable of Good Strategic Execution People, Capabilities, and Structure 

Chapter 11 Managing Internal Operations: Actions that Promote Good Strategic Execution

Chapter 12 Corporate Culture and Leadership: Keys to Good Strategy Execution 
Assessment: 
Quiz plus Presentation plus Final Exams

Grading: 
Class Performance
10% 

Quiz 
20% 

Case Study & Presentation
30%

Final Exam 
40%

Syllabus for International Business Negotiation
Course Code: SY30490
Course Category: Specialized Knowledge Course
Class Hours: 　2　per week, 32 in total 
Course Credits: 2
Prerequisites: Business Communication，International Trade 
Objectives and Requirements:

· to introduce the basic concepts used in business negotiation, qualities for good negotiators, and the strategies, tactics and behaviors for successful business negotiation

· to acquaint students with the entire negotiation process and basic steps of business negotiation, and the different negotiating styles used by different people from different cultural backgrounds

· to enable students to learn words and expressions frequently used in business situations

· to help students to develop their competence and confidence in international business negotiation

  Students are frequently involved in the classroom activities. Therefore they are supposed to preview before class, participate actively in class and review after class. 

Textbook(s): 

Comfort, J. Effective Negotiation. Oxford University Press and University of International Business and Economics，2001.　

References: 

(1) Lewicki, Roy J, Barry, Bruce & Saunders, David M. Essentials of Negotiation. 东北财经大学出版社，2008.
(2) 朱文忠，周杏英《实用商务谈判英语》，对外经济贸易大学出版社，2007.
(3) Agency for Instructional Technology Negotiation to Solve Problems. South- Western Educational Publishing, 2000.

(4) Ibarra, Herminia, Sussman, Lyle & Kolb, Deborah M. Negotiation (Harvard Business School Case Selection). Harvard Business School Publishing, 2003.

(5) Korobkin, Russell. Negotiation theory and strategy. 中信出版社, 2003.

Content:

       This course covers the basic concepts used in business negotiation, the strategies and behaviors for successful business negotiation, different negotiating styles used by different people from different cultural backgrounds as well as words and expressions frequently used in business situations.

Assessment:

Students will be divided into groups with 4 persons in a group. They will be required to have negotiations with the given situation.

Grading:  

   The presence in the course, the participation in classroom activities and the completion           of homework 





50% 

   Final examination 



50%

Syllabus for Principles of Marketing
Course Code: SY31200
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: English skills training courses

Objectives and Requirements: 

The course aims to introduce students to the fascinating world of marketing and to assist students to master the basic knowledge and skills of marketing. The course focuses on introducing the basic background theories and conceptual frameworks useful in solving real marketing problems. Various marketing concepts and tools that marketers use in marketing decision-making will be explored via case studies and in-class discussions. Students are expected to improve their makreting analytical capabilities, which ultimately enriches their understanding of key issues of marketing. 

Teaching Pattern: 

Textbook(s): 

Kotler P & Armstrong G , 2009, Principles of Marketing, 12th Edition, Beijing, Pearson Education
References:  

(1) Roger, A, Steven, W & William, R, Marketing, the Core, Beijing, The McGraw-Hill Companies, 2004
(2) The Journal of China International Business, website: cibmagazine.com.cn
Content: 

Topics to be covered include marketing core concepts, strategic planning, environmental scanning, marketing research, segmentation targeting and positioning, consumer and business buying behavior, marketing mix (including pricing, new product development, and IMC), etc.

Assessment: 

Multiple choicequestions，essay questions or case study

Grading:   

Class participation      

10%
Assignments            

40%
Final exam                
50%

Syllabus for Organizational Behavior
Course Code: SY30290

Course Category: Special Module Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Principles of Management
Objectives and Requirements:

This course aims 1) to help students understand the major concerns of OB at the micro and macro levels of organization and the characteristics and processes of individuals and groups. 2) to acquaint the students with the issues and problems faced in management of an organization; 3) to provide a theoretical and conceptual foundation to organizational analysis and management practice at operational and strategic levels.  The course requires students to systematically grip the theories on individual, group and organization behaviors. Students should learn to critically evaluate organizational issues through practices of case analysis and empirical research.
Teaching Pattern:
The course is delivered in English in form of lectures, case discussion, online learning, games, research project and presentation.

Textbook(s): 

Robbins, S.P., Organizational Behavior (11th ed.), Prentice Hall, 2005

References: 

(1) Buchanan, D. & Huczynski, A.,  Organizational Behavior, Pearson Education, 2001
(2) Greenberg J.,  Managing Behavior in Organizations, 4th Ed., Pearson Education, 2005
(3) Arnold et al., Work Psychology, 4th Ed., Pearson Education, 2005

Content:

Organizational Behavior is a scientific subject that studies human psychology and behaviors.  The course, from individual, group and organizational system perspectives, examines the factors that influence organizational behaviors and explores the relationship between behaviors and performances. The teaching topics include foundations of individual behavior, values, attitudes and job satisfaction, personality and emotions, perception and individual decision making, motivation, foundations of group behavior, work teams, communication, leadership, power and politics, organization structure, culture and change as well as stress management. The teaching schedule is designed as follows: Introduction to O.B. (wk 1); Individual Behaviors (wk 2-8); Group Behaviors (wk. 9-15); Organization System (wk. 16-17); Organization Dynamics (wk. 18). 

Assessment:
The dimensions of assessment include class performance, a term paper, a research project and a final exam.

Grading:
Class Performance 
10%
Term Paper

 
20%
Research Project

20%
Final exam  

    50%
Syllabus for Advanced Mathematics (1)

Course Code: SY30421
Course Category: Specialized Knowledge Course
Class Hours: 4 per week, 64 in total   
Course Credits: 4
Prerequisites: elementary mathematics
Objectives and Requirements: 

Advanced mathematics is one of the most important basic mathematical courses for the students of math. This course primarily introduces some concepts and theories of advanced mathematics, include calculus, series and differential equation. Through the study of this course, enables the students to grasp these basic knowledge and theories, raises student's ability of logical thinking and abstract thinking. Thus builds the essential mathematics foundation for student's successor curriculums. 

Textbook(s): 

Tongji University math department, Advanced Mathematics, Beijing: Higher Education Press, 2007. 

References: 

(1) Xia Guobin, Advanced Mathematics, Xian:Electronic Science and technology of China University Press;

(2) Hou Fengbo, Advanced Mathematics, Beijing: Science Press.
Content: 

The first part of this course mainly contains: function and limit introduce the knowledge connect with the high school and the basic concept of limit which is the basic concept of calculus. The next part includes the concept of derivative and differential as well as the application of them. The last part introduces indefinite integral and definite integral. 
Assessment: 

Closed-book examination.
Grading: 

Homework

30%
Exam score

70%
Syllabus for Advanced Mathematics (2)

Course Code: SY30422
Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total      
Course Credits: 2
Prerequisites: elementary mathematics
Objectives and Requirements: 

Advanced mathematics is one of the most important basic mathematical courses for the students of math. This course primarily introduces some concepts and theories of advanced mathematics, include calculus, series and differential equation. Through the study of this course, enables the students to grasp these basic knowledge and theories, raises student's ability of logical thinking and abstract thinking. Thus builds the essential mathematics foundation for student's successor curriculums. 

Textbook(s): 

Tongji University math department, Advanced Mathematics, Beijing: Higher Education Press, 2007. 

References: 

(1) Xia Guobin, Advanced Mathematics, Xian:Electronic Science and technology of China University Press;

(2) Hou Fengbo, Advanced Mathematics, Beijing: Science Press.
Content: 

The second part of this course mainly contains: a brief introduce to analytic geometry which give a background of multi-function, the calculus for multi-function as well as the appliance of it, the concept of infinite serious and differential equation.
Assessment: 

Examination
Grading: 

Assignments
30% 
Final exam
70%.
Syllabus for Business Statistics

Course Code: SY31250
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3

Prerequisites: Advanced Mathematics
Objectives & requirements:

The primary aim of this course is to provide students with a good understanding of the basic theories and fundamental methods of applied statistics. Students will be able to analyze, from macro and micro-angles, the rules of quantitative limits, quantitative relationship and quantitative changes in economic variables. They are also expected to know how to use the tools of quantitative analysis for solving practical problems. 
Textbook: 
He Haiyan: Business Statistics, South China Engineering University Press, 1999
References:

(1) Xie Qinan & Zeng Shenwen: Principles of Statistics, Jinan University Press, 6th Ed. 1994

(2) Xu Guoxiang: Management Statitics, Shanghai Finance & Economics University Press, 1995
(3) He Haiyan, Zhang Hongyuan et al: Applied Statistics, South China Engineering University Press, 1996.
Content: 
Its main topics include: basic methods of data collection, data analysis & data interpretation; measures of central and dispersion tendency; dynamic data analysis of simple & multiple variables, estimation & hypothesis testing with random phenomenon limited information; and forecasting and inference techniques. 

Assessment: 
Assignments and final examination

Grading:

Assignments: 

 30% 

Final Examination:  70%

Syllabus for International Trade Practice 
Course Code: SY30410
Course Category: Special Module Selective Course
Class Hours: 2 per week,  32 in total 
Course Credits: 2
Prerequisites: None

Objectives and Requirements:

This course is designed to introduce to students the general procedure, customs and practice of international trade. It will also provide opportunities for students to master the necessary skills required in typical import and export operation. On completion of this subject, students should be able to:

· Describe relevant international trade concepts 
· Explain the major procedures involved in international trade
· Understand and be familiar with relevant documents used in import and export 
· Understand and critically analyse various international trade issues and cases
· Demonstrate sufficient capability in handling trade operation
Teaching Pattern:

Lecture based teaching pattern, in corporation with case analysis, group discussion, and simulation games.
Textbook(s): 

Zhou, Ruiqi, Wang Xiaoou and Xu, Yuefang, International Trade Practice, University of International Business and Economics Press, 2011

References: 

（1）Incoterms 2010, Zhongxin Publishing House, 2011 

（2）Edwrd G. Hinkelman, A Short Course in International Payments, Shanghai 


 Foreign Language Education Press, 2000

（3）Li Xiaoxian, International Trade Practices (3rd edition), University of International Business and Economics Press, 2000
（4）Zhao, Wei, International Settlement, Southeast University Press, 2006
（5）Yang, Changchun, Choice and Application of International Cargo Transportation, University of International Business and Economics Press, 2006

（6）Zhao, Chengbi, International Cargo Sales Contract, University of International Business and Economics Press, 2001

（7）Wu, Baifu, Risks and Insurance of International Cargo Transportation, University of International Business and Economics Press, 2002

（8）Hu, Danting, International Trade Practice, China Machine Press, 2007
Contents:

· Introduction to general concepts in international trade
· Trade terms     

· Contracting: quality, quantity & packaging
· Pricing
· International cargo transportation
· International cargo insurance
· International payment
Assessment:


Closed book exam, in the format of E-C & C-E term translation, true or false questions, multiple choice questions, short answer questions, calculation, and case study. 

Grading: 


Class attendance & participation (10%), 

Group assignments (30%) 
Final examination (60%)
Syllabus for International Finance

Course Code: SY30900

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total（including 3 hours of experiment and/or practice or learning through computer）
Course Credits: 3
Prerequisites: Microeconomics, Macroeconomics

Objectives and Requirements: 

This course mainly introduces the basic principle and application of international finance. By teaching the basic theory and letting students do dummy practice; make students learn about the international financial and currency markets and monetary system in which domestic and multinational firms/ banks operate. In addition, students will also learn about risks and opportunities faced by a corporation/ bank as a result of operating in an international environment and how to make use of these opportunities and avoid risks,

Teaching Pattern: 

Class teaching, students’ presentation and financial dummy practice

Textbook(s): 

Jeff Madura, International financial management (eighth edition), 2006, Peking University press

References: 

(1) Cheol S.Eun & Bruce G. RESNICK, international financial management： McGraw-Hill Companies, Inc
(2) P.H.Collin. An English-Chinese Chinese- English Dictionary of Finance Market, Peter Collin publishing Ltd & China Financial Publishing House 2001
(3) Financial Times, 21st Economic Report21, First Financial Daily, China security newspaper, Wallstreet Daily
(4) International financial research、international finance、China Finance.
Content: 

International finance background and history, Foreign exchange market, financial derivative market, Market for avoiding foreign exchange risks.

Assessment:

Examination, including multiple choice, calculation and short answer
Grading:
Class attendance    

                10%
Class participation and presentation 


20%
Mid-term examination      
            30%

Final examination          
            40%
Syllabus for Intermediate Accounting
Course Code: SY31210

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Accounting Principles
Objectives and Requirements:
This course is specially offered to the advanced students majoring in Business English and conducted in English. It helps those students who take this accounting pathway course to develop a more comprehensive look at financial accounting and to review in depth not only the how, but also the why, behind the procedures followed by financial accountants.  This course also provides students with a decision-maker’s perspective, aiming to develop students’ professional judgment and critical thinking skills required of accountants today. 
To understand the subject, students need to keep current in this course. Attendance will be taken regularly. Students who fail to attend class without any reasonable excuse will be excluded from this course. Individual assignments or group work will be collected and graded every other week. Late assignments will not be accepted. In addition, students need to bring a calculator and paper sheets to class. 

Teaching Pattern:


Lectures + In-class Discussions/Case Study + Assignments

Textbook(s): 

Spiceland, J.D., Sepe, J.F., and Tomassini, L.A. (2011) Intermediate Accounting. 6th edition. New York: McGraw-Hill/Irwin.

References: 

(1) Kieso, D.E., Weygandt, J.J., and Warfield, T.D. (2003) Intermediate Accounting.11th edition, John Wiley& Sons, Inc. /Citic Publishing House. 
(2) Dyckman, T.R., Dukes, R.E., and Davis, C.J. (2001) Intermediate Accounting (4th Edition), Beijing: China Machine Press.
(3) Nikolai, L.A. and Bazley, J.D. (2005) Intermediate Accounting, 9th edition, Beijing: Higher Education Press. 
(4) Ge, Jiashu (1999), Intermediate Financial Accounting, Beijing: Chinese People’s University Press.
Content:

This course covers 11 chapters of the textbook including such topics as environment and theoretical structure of financial accounting; the accounting process; balance sheet and financial disclosures; income statement and statement of cash flows; income measurement and profitability analysis; time value of money concepts; cash and receivables; inventory measurement; acquisition, disposition, utilization, and impairment of operational assets. 
Assessment:


Assessment will be conducted in the form of closed-book exams, including true/false statements, multiple choices questions, and comprehensive problems. 

Grading: 

Individual assignments & group work




30%

Mid-term test 









30%

Final examination 








40%
Syllabus for Managerial Accounting
Course Code: SY30830
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Accounting Principle

Objectives & requirements:

This elective course is specially offered to the advanced students of International Business and conducted in English. It provides students with an overview and understanding of financial and other information required for effective strategic management of business organizations. A critical awareness is developed of the need for appropriate information for managerial decision-making within international organizations. 
To understand the subject, students need to keep current in this course. Attendance will be taken regularly. Students who fail to attend class without any reasonable excuse will be excluded from this course. Individual assignments or group work will be collected and graded every other week. Late assignments will not be accepted. In addition, students need to bring a calculator and paper sheets to class. 
Teaching Pattern:

Lectures +  Case study & Exercise 

Textbook(s):
Susan F. Haka, Jan R. Williams and Mark S. Bettner: Accounting: The Basis for Business Decisions. 14th edition, McGraw-Hill, Inc. / China Machine Press, 2008 (Chapters 16-26)
References:
Ronald W. Hilton: Managerial Accounting: Creating Value in a Dynamic Business Environment, 8th edition, Irwin/McGraw-Hill / China Machine Press, 2008. 
Content:

This course consists of 11 chapters covering the following two sections: 1) Cost accounting, emphasizing the determination of what it costs to perform specific business activities and to manufacture products; 2) Managerial planning and decision making: These closely related topics provide an overview of the nature and use of managerial accounting information.

Assessment:

Assessment will be conducted in the form of closed-book exams, including true/false statements, multiple choices questions, and comprehensive problems.

Grading: 
mid-term exam            40%

Final exam 
            60%

Syllabus for Money and Banking
Course Code: SY30890 

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Microeconomics, Macroeconomics
Objectives and Requirements:

The course provides an introduction to some basic concepts including currency, interest rates, and portfolio and others. It discusses the theory of money, banking, and financial markets as well as procedures in financing

Teaching Pattern:

Lecture by Teacher, Team Work, Group Discussion, Case Study

Textbook(s): 

Frederic S. Mishkin, The Economics of Money, Banking, and Financial Market (8th edition), Beijing University Press, 2011. 

References: 
(1) Mishkin, F. S. Money and Finance. China Renmin University Press, 9th edition.2011
(2) Ai Dehong, Zhang Guile. Money and Banking, Dongbei University of Finance and Economics.2010
(3) Huang Da. Money and Banking, China Renmin University Press.2009
Content:

(1) Monetary theories including the supply and demand theory of money, inflation theory, and interest rates theory;
(2) Financial market theories such as capital market;
(3) Businesses and management issues of commercial banks and other financial institutions;

(4) Money market instruments and their operation procedures.
Assessment:

Homework, class performance and final exam
Grading: 


Class performance 

        40%
Final examination 
            60%

Syllabus for Financial Risk Management
Course Code: SY31260

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total（including 3 hours of experiment and/or practice or learning through computer）
Course Credits: 3
Prerequisites: Statistics, Microeconomics, Macroeconomics, Money and Banking

Objectives and Requirements: 

This course deals with the ways in which different risk sources are quantified and managed by firms. Students are required to understand the principles of financial risk and financial risk management, the procedures and system of financial risk management, and the basic methods and techniques to value risks.

Teaching Pattern: 

Class teaching, students’ case studies on financial risk management.

Textbook(s): 

John C. Hull, Fundamentals of Futures and Options Market (5e), 2007, Peking University press

References: 

(1) Don M. Chanc, An Introduction to Derivatives and Risk Management： International Thomson Pubilishing & Citic Publishing, 2004.
(2) P.H.Collin. An English-Chinese Chinese- English Dictionary of Finance Market, Peter Collin publishing Ltd & China Financial Publishing House 2001
(3) Financial Times, Wall Street Journal 
Content: 

Among the topics covered are market risk, credit risk, and operational risk. Special attention is also paid to the credit derivatives market. The course will moreover cover various smaller case studies that help to understand the current financial crisis and design optimal risk management strategies.
Assessment:

Examination, including multiple choice, calculation and short answer
Grading: 


Class attendance    

                10%
Class participation and presentation 


20%
Mid-term examination      
            30%

Final examination          
            40%
Syllabus for Marketing Research
Course Code：SY31270

Course Category: Special Module Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Principles of Marketing; Principles of Management  
Objectives and Requirements: 

Accompanied with the acceleration of market competition and the diversification of consumer demands, data collection, analysis and application have become important resources and conditions that support the sustainability modern enterprises. This course aims to provide marketing direction students with basic ideas and knowledge concerning marketing research; emphasizes the research design and data collection stages in marketing research process, also tackles common problems in application process. 
Teaching Pattern: 
Seminars, market observation, case studies 

Textbook(s): 


Malhotra, N. K. (2009) Marketing Research: An Applied Orientation, 5th edt, Pearson 

References:  

(1) Zikmund, W. G. (2003) Essentials of Marketing Research , 2ed, Tsinghua University Press
(2) Cooper, D. R. & Schindler P. S. (2007) Business Research Methods, 9th edt, China Renmin University Press, Beijing 

Content: 


An introduction to marketing research; marketing problem definition and research methods decision; research design; secondary data research; qualitative research; survey and observation; experimentation; scaling and measurement; questionnaire design; sampling; data collection; brief introduction to data analysis. 

Assessment: 
In-class quiz, group homework, oral report, written report 
Grading: 


In-class quiz

   

20%
Group homework 


20%
Oral report 

        30%

Written report


    30%

Syllabus for Investments
Course Code: SY31300

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Economics, Linear Algebra, International Finance, Accounting
Objectives and Requirements:

Through this course’s studying, the students should know the basic knowledge of financial markets and investment theories, have proper concepts on investment and risk, and grasp the characteristics of financial instruments and valuation methods.

Teacher for this course requires the students that select the course preparing the content before classes, reviewing them after class and doing some exercises that are listed in each chapter.

Teaching Pattern:

(1) Lecture/class discussions/small discussion groups will be utilized to explain and elaborate upon chapter material
(2) Case discussion will provide examples to use the theories learned to analysis the real economic issues.
Textbook(s): 

Zvi.Bodie: Essentials of Investments

References: 

Zvi Bodie, Alex Kane; Hardcover: Investments 4th edition

Content:

The financial markets; Rules and regulations; International comparative analysis; Study of the role of financial markets in the economy; Behavior of investors and markets; Rational vs. irrational approach; Market trends; Forecasting tools and market analysis; Market analysis; Conventional vs. trading action theories; Principles of selection of securities; industry analysis.

Assessment: 
Assignment, presentation, Final Exam
Grading: 


Assignment and presentation 

30%
Final examination 
                70%
Syllabus for Jurisprudence

Course Code: SY30740
Course Category:  Specialized Knowledge Course

Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Nil 
Objectives and Requirements: 
The objectives for this course is to master the principles of law, understand the spirits of the law and status and functions of Jurisprudence in legal learning. The learning of the basic theories, knowledge of Jurisprudence will be the guidance of other legal departments. 

Teaching Pattern: 

Lecturing, group discussion and case study.
Textbook(s): 
张文显，法理学（第三版），高等教育出版社，北京大学出版社，2007

References: 

（1） 法理学原理与案例教程. 朱力宇. 中国人民大学出版社，2007. 

（2） 葛洪义主编 法理学，北京，中国政法大学出版社，1999
Content: 

The course cover comprehensive issues such as Introduction to the science of law (history of science of law, legal research and legal education, methodology of legal research), ontology of law (concepts of law, sources of law, elements of law, legal system, right and duty), origination and development of law, the operation of law (legislation, execution, judicature, supervision of law), functions and values of law, relationship between law and society. 

Assessment: 

    Close-book examination 
Grading:
Class participation and involvement


  30%

Final examination


                  70%

Syllabus for Civil law

Course Code: SY30680

Course Category:  Specialized Knowledge Course

Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Lecture, group discussion, and case study
Objectives and Requirements: 
This course is designed to introduce to freshmen the basic knowledge of civil law in their first semester. Through the study of this course, students are required to be able to master the basic concepts and norms of Civil Law, to distinguish civil legal relationship from complex social relationship, and to comprehend correctly civil basic norms. This course helps students lay a good foundation for the study of other related legal subjects, such as Commercial Law, Legal English and International Economic Law. It is also to enhance students their legal consciousness and sense of law which will provide them with legal guidance for their life, especially for their legal, commercial or translated practice in the future. practice in the future.

Teaching Pattern: 

Lecturing, case study, and moot court
Textbook(s): 

Wang Limin Civil Law (3rd ed.), The People’s University Press, June, 2007. 
References: 

(1) Liu Kaixiang, 《民法总论》(An Introduction to Civil Law).Beijing University Press，2006.
(2) Yang Lixin, 《人身权法论》 (Personal right), The People’s Court Press. 2006. 

(3) Liang Huixing, 《物权法》(Real rights). Law Press, 2007. 

(4) Wang Limin & Yang lixin, 《侵权行为法》(Torts) Law Press, 2007.

(5) Specific laws:  General Principal of Civil Law, Civil Code of PRC (draft), Contract Law,      Real rights Law, etc.

Content: 

Topics cover five sections: basic principal of civil law, real rights, credit right, personal rights, and torts.

Assessment: 

 Final exam, exercise & essay, group presentation, class participation & attendance.

Grading:
Final exam



                    50%

Exercise & essay

                        40%

Group presentation, class participation & attendance
10%

Syllabus for Commercial Law

Course Code: SY30690

Course Category:  Specialized Knowledge Course 

Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Civil law 
Objectives and Requirements: 
This course is designed to introduce to freshmen the basic knowledge of commercial law in their second semester. Through the study of this course, students are required to be able to master the basic concepts of Commercial Law, to understand correctly the basic legal rules and norms in business activities. This course helps students lay a good foundation for the study of other related legal subjects, such as Legal English and International Economic Law. It is also to enhance students their legal consciousness and sense of law which will provide them with legal guidance for their work, especially for their translated, legal or commercial practice in the future.

Teaching Pattern: 

Lecturing, case discussions, moot court
Textbook(s): 

Zhu Yikun. Commercial Law (2nd Ed.), Beijing University Press, 2007.

References: 

(1) Guo yu,《商法学》(Commercial Law). Beijing University Press，2006.

(2) Fan jian, 《商法》(Commercial Law), Beijing University Press. 2003. 

(3) Specific laws: Company Law, Enterprise Bankruptcy Law, Negotiable Instruments Law, Securities Law, and Insurance Law of PRC.

Content: 

Topics cover five sections: company law, enterprise bankruptcy law, negotiable instruments law, securities law, insurance law.

Assessment: 
Final exam, exercise & essay, group presentation, class participation & attendance 

Grading:
class participation & attendance



10%

exercise & essay, group presentation


40%

Final examination


                50%

Syllabus for International Economic Law
Course Code: SY31340

Course Category:  Specialized Knowledge Course 

Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Civil Law, Commercial Law

Objectives and Requirements: 
The Course is primarily for business and law students. It gives the students an overview of the basics about regulations on international trade, international investment, international tax, as well as rules concerning commercial organizations and dispute resolution with an aim to help students to use the theories and rules in business practices. 

Teaching Pattern: 

Lectures, group discussion and case study.

Textbook(s): 

International Business Law, Text, Cases and Readings. Ray August. Prentice Hall, 2003.

自编教材和讲义

References: 

(1) Willes, J.H. & J. A. Willes. International Business Law. Boston: Mcgraw-Hill / Irwin, 2005.
(2) 《国际投资法》，余劲松，法律出版社，2001.
(3) 《国际经济法学》，陈安主编，北京大学出版社，2001.

Content: 

The course covers international regulations on sales of goods (6 classes), carriage of goods (6 classes), finance of goods (3 classes), and also international investment regulations (9 classes), international tax jurisdiction (9 classes), commercial organizations (12 classes), international dispute resolution (6 classes) as well. 

Assessment: 

Mid-term presentation and close-book examination

Grading:
Class participation and involvement
20%

Mid-term presentation



20%

Final examination


        60%

Syllabus for Civil Procedure Law
Course Code: SY30710
Course Category: Specialized Module Course (Elective)
Class Hours: 2 per week, 32 in total  
Course Credits: 2
Prerequisites: Jurisprudence, civil law
Objectives and Requirements: 

This course is designed to help students understand the basic knowledge of civil procedures such as principles and institutions of civil procedure, jurisdiction, pleading, and evidence. The course focuses on the analysis of the procedural system's operations as revealed through empirical studies.
Teaching Pattern: 

Lecturing and case studies. Students are required to participate in the moot court arranged by the school.
Textbook(s): 
民事诉讼法，江伟主编， 高等教育出版社，2004.
References: 

（1）张卫平《民事诉讼法习题集》，法律出版社，2005。

（2）祈天鹏《民事诉讼案例精析》，法律出版社，2006。

（3）汤维健《民事诉讼法案例分析》，人民大学出版社，2003。

Content: 

     The course covers the basic principles and institutions of civil procedure, jurisdiction, parties, evidence, and ordinary procedure for first instance, judgment and order, summary procedure, special procedure, procedure of second instance, and procedure of execution. 

Assessment: 

Close-book examination
Grading: 
Classroom Performance:

30%

Final examination:


70%
Syllabus for Private International Law

Course Code: SY30720

Course Category:  Specialized Knowledge Course

Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Foundations of Law, Jurisprudence, Public International Law 

Objectives and Requirements: 
Private international law is that branch of law regulating civil legal relations with foreign elements; and as such, it plays an important role in promoting the implementation of the open policy and the development of economic exchanges with foreign countries, for private international law can be used to protect the legitimate rights and interests of the State, citizens and juristic persons of both China and its foreign counterparts. Students are required, through the study of this course, to master the basic principles and relevant rules, which will serve as necessary knowledge foundation for their future work in the foreign economic departments as well as in the foreign-related legal institutions.

Teaching Pattern: 

Lecturing, group discussions, and case study

Textbook(s): 

张潇剑：《国际私法学》，北京大学出版社，2000年。

J.G. Collier: Conflict of Laws (3rd Ed.), Cambridge University Press, 2001.
References: 

(1) 李双元等：《中国国际私法通论》，法律出版社，1995年。

(2) Cheshire & Norths: Private International Law (11th Ed.), Butterworths,1987.

(3) A.W.Scott: Private International Law, Butterworths, London.

(4) A.J.E.Jaffey: Introduction to the Conflicts of Laws, Butterworths.

(5) 刘想树：《国际私法基本问题研究》，法律出版社，2001年。

(6) Roger C. Cramton and others: Conflict of Laws (4th Ed.), West Publishing Company, 1987.

Content: 

The course discusses three types of legal rules, i.e., conflict of laws rules, substantive rules and procedural rules regulating foreign-related civil legal relations. Due to limited class hours, this course will concentrate on conflict of laws rules and principles related thereto as well as on their application to various civil legal relations with foreign elements. The third type of rules, i.e., the procedural rules for the settlement of international commercial disputes through litigation and arbitration will also be dealt with in due course.

Assessment: 

    Final Exam; Case Study: written submissions and oral arguments
Grading:
Final exam



     60%

Case study



     30%

Class participation & attendance
 10%

Syllabus for International Law

Course Code: SY30750

Course Category:  Specialized Knowledge Course

Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Jurisprudence
Objectives and Requirements: 
    Public International law is the law regulating international relations. In the world of today characterized by growing communication, interdependence and competition among nations, States employ international law more and more to uphold their rights and interests and to reach their foreign policy objectives in spite of its defects. And therefore a good mastery of international law is a must for personnel working in foreign-related departments. This course aims at providing the students with basic knowledge of international law, which will help them with their study of international business law and their sub- branches, and will lay a necessary knowledge foundation for their future work in foreign-related departments. 

Teaching Pattern: 

Lecture, case study and group discussion
Textbook(s): 

  Tim Hillier: Principles of Public International Law (2nd Ed.), 中国人民大学出版社，2005

程晓霞 余民才主编：《国际法》第二版，中国人民大学出版社，2005年

References: 

(1) Malcolm N. Shaw: International Law (5th Ed.), Peking University Press, 2005.

(2) John O’Brian: International Law, Cavendish Publishing Ltd., 2001. 
(3) （英）詹宁斯等：《奥本海国际法》，中国大百科全书出版社，1998年。

(4) Rebecca M.M Wallace: International Law (3rd Ed.), Sweet & Maxwell, 1997 
(5) Dixon and Mocorquodale: Cases and Materials in International Law (2nd Ed.), 1996

(6) 王铁崖主编：《国际法》，法律出版社，1995年。

Content: 
Introduction; Sources of International Law; Relationship between Municipal Law and International Law; States in International Law (territorial rights, State responsibility, jurisdiction, immunities from national jurisdiction etc.); Branches of International Law (law of treaties, law of the sea, law of diplomatic and consular relations etc.).
Assessment: 

Oral and written reports, final examination 

Grading:
Oral and written reports
    30%

Final examination


70%

Syllabus for Introduction to the WTO
Course Code: SY30621
Course Category:  Specialized module course (elective)

Class Hours: 2 hours per week, 32 hours in total
Course Credits: 2
Prerequisites: Public International Law, Private International Law, International Business Law  
Objectives and Requirements: 
    The WTO is the most important international economic organization in the world, and the legal framework consisting of nearly 30 agreements with the WTO Agreement as the core is at present the most effective legal regime in the field of international trade. To meet the situation following China’s accession to the WTO, an urgent task of great importance is to study conscientiously and to gain a thorough understanding of the WTO mechanisms and rules so that we can enjoy fully the rights of a WTO member, enhance China’s international competitiveness and at the same time earnestly fulfill our commitments and obligations by abiding by the WTO agreements and regulations. This course is designed to impart to the students a systematic knowledge of the WTO and make them competent international trade workers who are familiar with the operational mechanisms, basic principles and agreements of the WTO.

Teaching Pattern: 

Lectures, case analysis, group discussion and moot court

Textbook(s): 

Handout

References: 

(1) The Legal Texts: The Results of the Uruguay Round of Multilateral Trade Negotiations,
Law Press, China, 2000.

(2) Richard Schaffer and others: International Business Law and Its Environment, 4th Ed., （Part Three）, West Publishing Company, 1999.
(3) Bhagi8rath Lal Das: An Introduction to the WTO Agreements， 1999.
(4) 沈伯明：《世界贸易组织与中国“入世”教程》，中山大学出版社，2000年。

(5) 石广生主编：《中国加入世界贸易组织知识读本（一）：世界贸易组织基本知识》，人民出版社，2001年。
Content:

From GATT to the WTO; The WTO institution and its operational mechanisms; the WTO legal Framework; Basic Principles of the WTO; GATT 1994 and other agreements on trade in goods; General Agreement on Trade in Services; Agreement on Trade-related Aspects of Intellectual Property Rights.

Assessment: 

Class attendance and participation, assignment, oral argument and an essay (or written exam). 

Grading:
Class attendance +participation + assignment
20%
Oral argument                



30%

Essay /examination


    


50%
Syllabus for Law of Intellectual Property Rights
Course Code: SY31360

Course Category:  Specialized Knowledge Course

Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Foundations of Law, Jurisprudence, Civil Law

Objectives and Requirements: 
The primary objective of this course is to introduce to students the basic theory, relevant laws and regulations of intellectual property rights as well as the international regime of their international protection. By completing the course, students are required to acquire the capability of applying flexibly this knowledge to the solution of practical problems with respect to intellectual property rights.

Teaching Pattern: 
Lecturing, group discussion and case study.
Textbook(s): 

刘春田主编：《知识产权法》，高等教育出版社/北京大学出版社，2001年。

References: 

（1） 郑成思著：《知识产权法》，法律出版社，1997年。

（2） 罗东川、马来客主编：《知识产权名案评析》，经济日报出版社，2001年。

（3） 郭禾主编：《知识产权法案例分析》，中国人民大学出版社，2000年、

（4） Goldstein Paul, International Intellectual Property Law: Cases and Materials, Foundation Press, 2001

Content: 

Introduction to the concept and characteristics of intellectual property rights, present status of IPRs protection in China; Patent Law: rights and obligations of patent holders, restrictions on partner rights, infringement of patent rights and remedies therefore; Trademark law: protection of trademark privileges; famous trademarks and their protection; Copyright law: neighbouring rights, restrictions on copyrights, protection of copyrights.

Assessment: 

Final examination

Grading:

Class participation and involvement:
30%

Final examination:




70%

Syllabus for Anglo-American Legal System

Course Code: SY31380

Course Category:  Specialized Knowledge Course

Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Jurisprudence, Legal English (1), Legal English (2), Legal Drafting 
Objectives and Requirements: 
Among the principal legal systems, the most important two are the common law system and the civil law system. The common law system is also called Anglo -- American legal system, for the English legal system and American legal system are typical of the common law system. The students are required, through the study of this course, to gain a good understanding of the characteristic features of the common law system, the legislative and judicial institution and legal procedures in England and the U.S. concerning litigation, hearing, decision making and enforcement of judgments.

Teaching Pattern: 

Lecture, group discussion, etc.

Textbook(s): 

American Law and Legal Systems (4th Ed.), by James V. Calvi & Susan Coleman, Prentice     Hall, Inc., 2002.

References: 

(1) Pan Weida，《英美法导读》（An Introduction to Anglo-American Law）Law Press，2000
(2) Riley Alison, 1991. English for Law, London: Macmillan Publishers Ltd.

(3) Du Jinbang & Zhang Xinhong ed.《法律英语核心教程》(Core Course of English for Law), Book 1 (2nd ed.) , University of International Business and Economics, 2007

(4) Bryan A. Garner et al (ed.). Black's Law Dictionary (9th Ed.), Oversea Publishing House.

Content: 

Historical development and characteristic features of the common law system; legislative institutions and procedures in the U. K. and the U.S.; the court structures of England and the U.S; the judicial review of the Supreme Court of the U.S.; judicial administrative institutions and procuratorial authorities in England and the U.S.; criminal proceedings and civil proceedings in England and the U.S.; the jury system, adversary system and appeal system.

Assessment: 

In-class activities, homework and final examination 

Grading:
In-class performance
 20%

Homework


 20%

Final examination

 60%

Syllabus for Strategic Management (For International Business Law)
Course Code: SY30380
Course Category: Special Module Course

Class Hours: 3 per week, 48 in total

Course Credits: 3


Prerequisites: Introduction to Contemporary Business, Principles of Management, Principles of Marketing, Human Resource Management

Objectives and Requirements:

One of the core special module courses for international business major students. Teaching objectives are to give student basic understanding of strategic management, including Core Concepts, Analytical Tools and basic skills to analysis cases.
Teaching Pattern: 
Lecture plus case analysis 

Textbook(s): 
Arthur A. Thompson，John E. Gamble，Margaret A. Peteraf，A.J. Strickland III: Crafting & Executing Strategy(18e), McGraw Hill,2011
References: 

(1) Michael A.Hill: Strategic Management: Competitiveness and Globalization (Concepts), 7e, Renmin University Publishing House, 2006
(2) Harvard Business School Cases: Strategy (re-printed), Renmin University Publishing House, 2005
(3) Wang Fanghua and LU Wei, Strategy Management, Mechanical Industry Publishing House, 2004
(4) Tan liwen, WU Xianing: Strategy Management, Wuhan University Press.2006
Content:
Chapter 1 What Is Strategy and Why Is It Important? 
Chapter 2 Charting a Company’s Direction: Vision and Mission, Objectives, and Strategy

Chapter 3 Evaluating a Company’s External Environment 

Chapter 4 Evaluating a Company’s Resources, Capabilities and Competitiveness 

Chapter 5 The Five Generic Competitive Strategies – Which One to Employ?

Chapter 6 Strengthening a Company’s Competitive Position, Strategic Moves, Timing, and Scope of Operations 

Chapter 7 Strategies for Competing in International Markets 
Chapter 8 Corporate Strategy: Diversification and the Multi-business Company

Chapter 9 Ethics, Corporate Social Responsibility, Environmental Sustainability, and Strategy 

Chapter 10 Building an Organization Capable of Good Strategic Execution People, Capabilities, and Structure 

Chapter 11 Managing Internal Operations: Actions that Promote Good Strategic Execution

Chapter 12 Corporate Culture and Leadership: Keys to Good Strategy Execution 
Assessment: 
Quiz plus Presentation plus Final Exams

Grading: 
Class Performance
10% 

Quiz 
20% 

Case Study & Presentation
30%

Final Exam 
40%
Syllabus for International Business
Course Code: SY31410
Course Category: Special Module Course

Class Hours: 3 per week, 48 in total

Course Credits: 3
Prerequisites: Introduction to Contemporary Business, Principles of Management, Principles of Marketing, Human Resource Management
Objectives and Requirements:

One of the core special module courses for international business major students. Teaching objectives are to give student basic understanding of international business , including business environment ,business strategy and business operations .
Teaching Pattern: 
Lecture plus case analysis 

Textbook(s): 
Charles W.L Hill: International Business , 8E, McGraw Hill , 2009
References: 
The Wall Street Journal（http://asia.wsj.com/home-page）

Content:

Part 1  Introduction and Overview

Part 2  Country differences 

Part 3  The Global Trade and Investment Environment

Part 4  The Global Monetary System

Part5  The Strategy and Structure of International Business

Part 6  International Business Operation 

Assessment: 
Quiz plus Presentation plus Final Exams

Grading: 
Class performance           
10%

Chater quiz                 
20%

Case analysis and presentation  
30%

Final exam                 
40%
Syllabus for Cross-cultural Management 
Course Code: SY31540
Course Category: Module course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Culture and Society for English-speaking Countries 
Objectives and Requirements:
This course, designed as a kernel course for the third-year International Business majors and Business Management majors, and an optional course for English majors. It aims to develop their knowledge, awareness, competence and skills in cross-cultural business management as well as enhance their learning and critical thinking abilities. The major learning activities include lectures, case studies, discussion, and group projects and presentations. Students are also required to read the related journal articles, cases, and business news from the western press to further enhance their understanding and awareness of cross-cultural business management and competence.  
Teaching Pattern: 

Lectures and seminars, discussions, autonomous learning, heuristic method, etc
Textbook(s): 
(1) International Management: Culture, Strategy, and Behavior, 7th edition. 

(2) Self-edited reading materials
References: 
(1) Thomas, David C. Cross-cultural Management: Essential Concepts, 2nd edition. SAGE Publications Inc. 2008. 

(2) Adekola, Abel & Bruno S. Serg. Global Business Management: A Cross-cultural Perspective. Bodmin, Cornwall. 2007. 

(3) Hampden-Turner, Charles M. & Fons Trompenaars. Building Cross-Cultural Competence: How to Create Wealth from Conflicting Values. New Haven, Connecticut: Yale University Press. 2001.

(4) Zheng Xingshan,Cross-cultural Management. China Renming University Press. 2010. 

Contents:
This course includes the following contents: essential concepts of cross-cultural business management; strategic predispositions of MNCs; the meanings and dimensions of culture; the challenges of multi-cultural teams and work groups; cross-cultural communication and negotiation; organizational structures, decision making and control; HR selection and development across cultures; the challenges and strategies of managing across cultures. 
Assessment: 

class performance and attendance; autonomous learning; case studies and group project; final exam
Grading: 


class performance and attendance 
10% 

autonomous learning 
10% 

case studies and group project 
30% 

final exam 
50%
Syllabus for Management Information System
Course Code: SY30310

Course Category: Special Module Course
Class Hours: 3 per week, 48 in total （including 24 hours of experiment and/or practice or learning through computer）
Course Credits: 3
Prerequisites: Principles of Management, Organizational Behavior, Statistics etc. 

Objectives and Requirements:

This course is intended for the junior business majors who will study the information systems and management in a digital business environment. The course focus is on the three critical elements in a management information system - people, organization, and technology. Upon completion of this course students should be able to: 1) apply basic concepts of MIS to real-world management information systems, 2) understand the relationships between the use of MIS, business productivity and employees; 3) understand the basic architecture of the world wide web and web design, 4)   explain the practice and relevance of MIS; quickly research, report and lead a class discussion on a special MIS topic.
Teaching Pattern:

This course is delivered in English in form of lectures, case discussion, online learning/practice, group project and presentation.

Textbook(s): 

Laudon, Kenneth C. & Laudon, Jane P., Management Information Systems: Organization and Technology in the Networked Enterprise (Sixth Edition), Prentice Hall, 2001
References: 

(1) Haag, S., Cummings, M., & Phillips, A. Management Information Systems for the Information Age, Beijing: China Machine Press, 2007
(2) Haag, S., Cummings, M., Dawkins, J., Management Information Systems, 2nd Edition, The McGraw-Hill Companies Inc. 2000
Content:

In this information age in which you live, there are many Management Information Systems Challenges that a digital enterprise has to strive to meet. This course introduces information and information technology in an organization, how information technology and management information systems enable strategies, and how databases and data warehouse are used to store and mine the information. It will also explore practices entailed in personal productivity, basic technology and infrastructure; design, development and control of an MIS, and impacts of technology on business practices, laws and ethics. In addition, some basic knowledge about decision making process and concepts about E-commerce will be touched on. 

Assessment:

The dimensions of assessment include classroom performances, online quizzes, assignments, a group project and a term paper.

Grading:
Classroom performances   10%
        

Online Quizzes
       10%
Assignments             30%         

Group Project 
       20%
Term Paper   
       30%

Syllabus for Operation Management
Course Code: SY31120
Course Category: Specialized Knowledge Courses
Class Hours: 3 per week, 54 in total 
Course Credits: 3
Prerequisites:  Economics, Management，Statistics，Advanced mathematics

Objectives and Requirements:
The teaching purpose of production and operation management (POM) is to help students grasp the theories of POM, particularly in command modern thinking and methods in manufacturing and service management. Have the ability to make use of the knowledge in the course to analyze and think practical problems in modern manufacturing and service enterprises. And to some degree, understand the practical status of companies’ operation processes, criterion’s establishment, control measures’ upgrade, operation support and guidance, operation process’s optimize and innovation, etc. 

Textbook(s): 
William J. Stevenson, Operations Management, China Machine Press. January 1st, 2005.

References: 
(1) Ye shouli, Corporate Operation Management, Higher Education Press, January, 2006;

(2) Chen Rongqiu, Ma Shihua, Production and Operation Management, Higher Education Press, 2005.

Content:
The main content of this course include the modern development status of POM management,  basic processes, criterions, strategies, enterprises’ R&D management, job design, the principle and its basic handle measures of corporations’ site choose, work organizing and ration, POM plan, MRP/MRPII/ERP,  JIT and workplace management, as well as case study of every chapter.
This is a semester course.
Assessment:

The assessment method of this course is examination.
Grading:

Class Attendance




10%
Homework & Mid-term Examination
30%

Final Examination




60%

Syllabus for Intermediate Accounting (1)
Course Code: SY30821
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Accounting Principles
Objectives and Requirements:
This course is specially offered to the advanced students majoring in International Business and conducted in English. It helps those students who take this accounting pathway course to develop a more comprehensive look at financial accounting and to review in depth not only the how, but also the why, behind the procedures followed by financial accountants.  This course also provides students with a decision-maker’s perspective, aiming to develop students’ professional judgment and critical thinking skills required of accountants today. 
To understand the subject, students need to keep current in this course. Attendance will be taken regularly. Students who fail to attend class without any reasonable excuse will be excluded from this course. Individual assignments or group work will be collected and graded every other week. Late assignments will not be accepted. In addition, students need to bring a calculator and paper sheets to class. 

Teaching Pattern:


Lectures + In-class Discussions/Case Study + Assignments

Textbook(s): 

Spiceland, J.D., Sepe, J.F., and Tomassini, L.A. (2011) Intermediate Accounting. 6th edition. New York: McGraw-Hill/Irwin.

References: 

(1) Kieso, D.E., Weygandt, J.J., and Warfield, T.D. (2003) Intermediate Accounting.11th edition, John Wiley& Sons, Inc. /Citic Publishing House. 
(2) Dyckman, T.R., Dukes, R.E., and Davis, C.J. (2001) Intermediate Accounting (4th Edition), Beijing: China Machine Press.
(3) Nikolai, L.A. and Bazley, J.D. (2005) Intermediate Accounting, 9th edition, Beijing: Higher Education Press. 
(4) Ge, Jiashu (1999), Intermediate Financial Accounting, Beijing: Chinese People’s University Press.
Content:

This course covers 11 chapters of the textbook including such topics as environment and theoretical structure of financial accounting; the accounting process; balance sheet and financial disclosures; income statement and statement of cash flows; income measurement and profitability analysis; time value of money concepts; cash and receivables; inventory measurement; acquisition, disposition, utilization, and impairment of operational assets. 
Assessment:


Assessment will be conducted in the form of closed-book exams, including true/false statements, multiple choices questions, and comprehensive problems. 

Grading:  

Individual assignments & group work

30%
Mid-term test 






30%

Final examination 





40%

Syllabus for Intermediate Accounting (2)
Course Code: SY30822
Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total
Course Credits: 3
Prerequisites: Accounting Principles, Intermediate Accounting (I)
Objectives and Requirements:
This course is specially offered to the advanced students majoring in International Business and conducted in English. It helps those students who take this accounting pathway course to develop a more comprehensive look at financial accounting and to review in depth not only the how, but also the why, behind the procedures followed by financial accountants.  This course also provides students with a decision-maker’s perspective, aiming to develop students’ professional judgment and critical thinking skills required of accountants today. 
To understand the subject, students need to keep current in this course. Attendance will be taken regularly. Students who fail to attend class without any reasonable excuse will be excluded from this course. Individual assignments or group work will be collected and graded every other week. Late assignments will not be accepted. In addition, students need to bring a calculator and paper sheets to class. 

Teaching Pattern:


Lectures + In-class Discussions/Case Study + Assignments

Textbook(s): 

Spiceland, J.D., Sepe, J.F., and Tomassini, L.A. (2011) Intermediate Accounting. 6th edition. New York: McGraw-Hill/Irwin.

References: 

(1) Kieso, D.E., Weygandt, J.J., and Warfield, T.D. (2003) Intermediate Accounting.11th edition, John Wiley& Sons, Inc. /Citic Publishing House. 
(2) Dyckman, T.R., Dukes, R.E., and Davis, C.J. (2001) Intermediate Accounting (4th Edition), Beijing: China Machine Press.
(3) Nikolai, L.A. and Bazley, J.D. (2005) Intermediate Accounting, 9th edition, Beijing: Higher Education Press. 
(4) Ge, Jiashu (1999), Intermediate Financial Accounting, Beijing: Chinese People’s University Press.
Content:

This course covers 10 chapters of the textbook including such topics as investment; current liabilities and contingencies; bonds and long-term notes; leases; accounting for income taxes; pensions and other postretirement benefits; shareholders’ equity; share-based compensation and earnings per share; accounting changes and error corrections. 
Assessment:


Assessment will be conducted in the form of closed-book exams, including true/false statements, multiple choices questions, and comprehensive problems. 

Grading: 

Individual assignments & group work




30%

Mid-term test 









30%

Final examination 








40%

Syllabus for Taxation
Course Code: SY31610
Course Category: Specialized Knowledge Course 

Class Hours: 3 per week, 54 in total
Course Credits: 3
Prerequisites: Economics

Objectives and Requirements:

The students learning this course are required to master the basic theory and knowledge of Chinese taxation, to obtain the capacity to analyze and solve the practical  problems concerning taxation through using the knowledge and skill, and to improve the theoretical level and practical skills.

Teaching Pattern: 
Lecture+ exercises 
Textbook:

Taxation, China Institute of Certified Public Accountant, economic science press, 2011.

References: 

Exercise Bank for Taxation ,China Institute of Certified Public Accountant, economic science press, 2011.
Contents:
1.basics of taxation: (1)characteristics of taxation; (2)category of taxation; (3)elements of tax system

2.main tax groups

(1) Category of turnover tax: value added tax, business tax ,and excise tax

(2) Category of income tax: enterprise income tax, individual tax 

(3) Category of resource taxes: Resource Tax and Urban and Township Land Use Tax.  .

(4) Category of property taxes. House Property Tax, Urban Real Estate Tax 

(5)Category of taxes for special purposes：  City Maintenance and Construction Tax, Farmland Occupation Tax , Land Appreciation Tax ,Vehicle Acquisition Tax  

(6)Category of behavior taxes . Vehicle and Vessel Usage Tax, Vehicle and Vessel Usage License Plate Tax, Vessel Tonnage Tax, Stamp Tax, Deed Tax.

3. tax administration:(1) tax collection; (2) tax inspection; (3）tax liability
Assessment: 

Attendance, assignments and final examination 
Grading:


Attendance + Assignments:

30%

Final examination:



70%

Syllabus for Auditing
Course Code: SY30840

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Accounting Principles, Intermediate Accounting
Objectives and Requirements: 

(1) Understand the auditor’s professional responsibility in meeting the needs of financial statement users.
(2) Explore the concepts of audit evidence and materiality as they relate to audit risk.
(3) Facilitate the development of skills, competencies and points of view needed by the accounting professional.
(4) Improve technology skills by developing audit programs, flowcharts, schedules, worksheets, and financial statements in a microcomputer environment.
(5) Improve written communication skills through the use of a critical analysis. 
Teaching Pattern: 
Knowledge based presentation incorporated with case analysis
Textbook(s): 
Auditing and Assurance Services, Eleventh Edition; Alvin A. Arens, Randal J. Elder, Marks S. Beasley; Pearson Education, Inc
References: 
(1) 注册会计师全国统一考试辅导教材《审计》，经济科学出版社，中国财政经济出版社2011年3月

(2) 《中国注册会计师独立审计准则》中注协，经济科学出版社，2003年4月
Content: 

Topics include generally accepted auditing standards, generally accepted accounting procedures, the auditor’s opinion, the development and use of audit programs, professional responsibilities, and the acquisition and evaluation of audit evidence. Topics are relevant to preparation for the auditing section of the CPA examination. Auditing is one fourth of the Certified Public Accountants (CPA) examination. And, auditing is difficult when working in the field and even more difficult with no hands on experience to compare the classroom teachings
Assessment: 

Individual homework, and final exam
Grading: 
Individual Homework 

40%
Final Examination 
        60%
Syllabus for Marketing Management
Course Code: SY30850

Course Category: Special Module Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Principles of Marketing, Introduction to Contemporary Business, Principles of Management
Objectives and Requirements: 

The course focuses on discussing core problems in marketing management theories and practices. The goal of the course is to nurture students’ rationality in managing marketing projects, to develop students’ actual ability to self-acquired marketing competence through self-monitored learning, which ultimately benefit students in terms of seeking employment opportunities of engaging in marketing management in the future.

Teaching Pattern:

Seminars, case analysis, group discussions，individual marketing research, marketing project design or evaluation, marketing presentation, etc.

Textbook(s): 

Philip Kotler, 2006，Marketing Management, 12th edition.中国建筑工业出版社

References: 

(1) Kotler, 2004,亚洲营销管理（第三版）——工商管理经典教材·英文影印版, 人民大学出版社, ISBN: 9787300061016
(2) 霍兰德，1998，市场营销管理案例（英文版），机械工业出版社
(3) 凯文，1998，战略品牌管理（市场营销管理系列·英文版），人民大学出版社，ISBN：9787300027050
(4) 路易斯.W.斯特恩 , 2000, 营销渠道-英文版（第五版）--市场营销管理系列, 人民大学出版社
Contents:

Step by step we take the following modules and learning procedures: 1. the marketing principles, 2. the methods and tools for marketing analysis, 3. marketing management case studies, 4. marketing management planning design, and 5. finalizing marketing management plan

Assessment:

Case studies, individual or group project proposal design or evaluation, and exam

Grading: 
Class and project participation 

20%

Assignment and presentation 

30%

Final examination   
            50%

Syllabus for Consumer Behavior
Course Code: SY30860

Course Category: Specialized Knowledge Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Principles of Marketing; Principles of Management  
Objectives and Requirements: 

The important branch and foundation of marketing, this course introduces the basic knowledge and theory of consumer behavior based on the principle of applying theories into practice and the diversified characteristics of globalized market. The course aims to help students master the consumer behavior/psychology-based market analysis methods and marketing strategy formulation, and learn to tackle practical problems through case studies and practice. 

Teaching Pattern: 
Seminars, group discussion, case studies, in-class debate, ad production 
Textbook(s): 


Solomon, M. R. (2006) Consumer Behavior (6 ed.) China Renmin University Press, Beijing

References:  

(1) Schiffman. C, Kanuk, L.L. (2007) Consumer Behavior, 9ed. Pearson Education, Beijing 
(2) Kotler, P., Lu, T.H.(2010) Marketing Management in China, Pearson Education, Singapore 

(3) Hawkins, D. I., Mothersbaugh, D. L., Best, R.J.(2007) Consumer Behavior: Building Marketing Strategy, China Machine Press, Beijing 

(4) Peter, J. P & Olson, J.C. (2007) Consumer Behaviour And Marketing Strategy, 4e, McGraw-Hill
Content: 

This course helps the students look into and figure out consumer behavior in terms of management and its utilization so as to know the internal factors (like perception, learning, motivation, and memory) that influence consumer behavior, understand the link between environmental factors and consumer behavior, and grasp the tactics and methods of using marketing mix elements to trigger consumer behavior. 
Assessment: 
Group debate, group project, final exam
Grading: 


Class participation   

10%
Team debate



20%
Ad design & analysis       20%

Final exam (open book)     50%

Syllabus for Integrated Marketing Communications
Course Code: SY30880

Course Category: Specialized Knowledge Course

Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Principles of Marketing, Introduction to Contemporary Business 

Objectives and Requirements:

The course introduces many aspects of integrated marketing communication efforts， such as advertising, marketing, packing, brand strategy, POS communication, public relations, sponsored marketing, personal selling, among the others. Students will learn to follow the ‘one-voice’ principle of utilizing marketing communication mix, and through case studies, will build their understanding of IMC upon the marketing principle of creating and sustaining customer values through focused customer relationship management.

Teaching Pattern:

Seminars, Case analysis, Practical marketing communication program proposal and evaluation, team presentation, etc.

Textbook(s): 

邓肯（Duncan，T.），2003，整合营销沟通（英文版），高等教育出版社

References: 

(1) 舒尔茨 等著，孙斌艺，张丽君 译，2006，整合营销沟通，上海人民出版社
(2) [美]辛普 著，熊英翔 译，2003，整合营销沟通（第5版），中信出版社
(3) Dawn Iacobucci，2003，凯洛格论整合营销 KELLOGG ON INTEGRATED MARKETING，吉林长白山
Content:

The course covers such topics as marketing communication to IMC; strategic foundations of IMC; creating, sending and receiving brand messages; marketing communication functions and the Big Picture 

Assessment:

Case studies, individual or group project proposal design or evaluation, and exam

Grading: 

Class and project participation 

30%

Assignment and presentation


20%

Final examination  
            50%

Syllabus for International Economics
Course Code: SY31420
Course Category: Specialized Knowledge Course

Class Hours: 2 per week, 32 in total

Course Credits: 2
Prerequisites: Advanced mathematics, Microeconomics, Macroeconomics
Objectives and Requirements:

The main objective of this course is to make students understand basic multinational economics events, including international trade and international production. By teaching international economic theory, enhance students’ understanding of economic analysis methods. In addition, this course also targets to let students master the international trade policy, impact of trade policy and cooperation among countries. 

Teaching Pattern:

Lecture by teacher, homework, group discussion and case study

Textbook(s): 

Paul R. Krugman, Maurice Obstfeld International economics: theory and policy (6th edition) Tsinghua University Press 2004, 1

References: 

(1) Xue Jingxiao, Tong Jiadong and Li Kunwang International economics，Higher Education Press 2005
(2) Hua Ming International economics Fan dan Press 2001 
Content:

The whole course includes trade theory, trade policy, trade models and international factor movement.

Assessment:

Class participation, homework, and final exam

Grading: 

Class participation  

10%

Homework    


20%

Final exam 
            70%

Syllabus for Business English Writing (1)

Course Code: SY31431

Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: None
Objectives and Requirements:
Business English Writing (1) is one of the basic discipline courses offered for Business English majors in their second semester. It aims at providing students with skills of organizing and expressing their ideas and thoughts with clarity, accuracy and appropriacy by applying their knowledge of English grammar, rhetorical devices, sentence patterns and structures as well as vocabulary acquired previously. Upon completion of this module, students are expected to produce their own writings following an established practice in English writing.

Teaching Pattern:


Lectures together with class discussions, writing practices, and teachers’ comments and feedbacks on students’ assignments.

Textbook(s):
(1) Ding, W. D., Wu, B., and et al.. A Handbook of Writing, 2nd English Ed. Beijing: Foreign Language Teaching and Research Press, 1994.

(2) Ding, W. D., Wu, B., and et al.. A Basic Course in Writing. 2nd Ed. Beijing: Higher Education Press, 2005.

References: 
(1) Jordan, R. R.. Academic Writing Course (New Edition) London: Collins E. L.T, 1990.
(2) Liu, L. J.. Practical English Writing. Guangzhou: Zhongshan University Press, 1996. 
(3) Oshima A., and A., Hogue. Writing Academic English. Menlo Park, California: Addison-Wesley Publishing Company, 1983. 

Content: 

The course includes the following content: manuscript form (2 weeks), the punctuation (1 weeks), the word (2 weeks), the sentence (4 weeks), and the paragraph (7 weeks). The teaching focus lies on the manuscript form, the sentence and the paragraph writing. The students are expected to be familiar with the format of English writing, the types of sentences as well as the various ways to develop a paragraph. Based on these, they are expected to write guided paragraphs and compositions. 

Assessment:

Coursework and final written examination.

Grading: 


Coursework 



60%  
Final written examination 
40% 
Syllabus for Business English Writing (2)

Course Code: SY31432

Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Business English writing (1)

Objectives and Requirements:

Business English Writing (2) is one of the basic discipline courses offered for Business English majors in their second semester. It aims at developing students’ English way of thinking and thus improve their English writing ability. It provides students with skills of organizing and expressing their ideas and thoughts with clarity, accuracy and appropriacy by applying their knowledge of English grammar, rhetorical devices, sentence patterns and structures as well as vocabularies acquired previously. Upon completion of this module, students are expected to produce their own writings following an established practice in English writing.

Teaching Pattern:


Lectures together with in-class discussions, seminars; in-class writing exercises; after-class assignments; and teachers’ feedbacks on students’ assignments.

Textbook(s): 

Ding, W. D., Wu, B., and et al.. A Basic Course in Writing. 2nd  Edi. Beijing: Higher Education Press, 2005.

References: 

(1) Jordan, R. R.. Academic Writing Course (New Edition) London: Collins E. L.T, 1990.
(2) Liu, L. J., Practical English Writing. Guangzhou: Zhongshan University Press, 1996. 
(3)Oshima A., and A., Hogue. Writing Academic English. Menlo Park, California: Addison-Wesley Publishing Company, 1983. 

(4) Yang, X. H., Composition and Rhetoric. Anhui: Anhui Education Press.

Content: 

The course consists of two main parts: basic English writing and practical English writing. Basic English writing aims at introducing four different academic writing genres---description, narration, exposition and argumentation as well as summary writing in great details. Practical English writing, on the other hand, makes an attempt at introducing notes writing. By studying the sample essays provided, students are expected to learn the theories applied in English writing so that they may have a clear idea about writing an outline, the overall structure of an English essay to systematically further illustrate different ways of developing an English essay. Business English Writing (2) lays its emphasis on exposition in the form of analyzing and appreciating the sample essays to explain theoretical English writing skills to students. Practical English writing, however, emphasizes on its practicality. 
Assessment:

Coursework plus final written examination.

Grading:
Coursework              40%

Final written examination   60%

Syllabus for Business English Writing (3)
Course Code: SY31433

Course Category: Specialized Knowledge Course
Teaching Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Business English writing (1) and (2)
Objectives and Requirements:
Business English Writing (3) is a one-term discipline course offered for Business English majors in their fourth term. With case study and task-based teaching methods, based on the writing knowledge and skills previously acquired in Busines English writing (1) and Busines English writing (2), and taking the current business activities into account, the course aims at informing the students of the format and writing skills in both business letter writing and the other forms of business writing such as resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. which are now frequently used in the current business activities. The study of this course is to improve students’ business English writing competence to deal with the tasks in the real business situations and to lay a solid foundation for students to further develop their careers in international business. By the end of the course, students are expected to be able to complete a business letter and other forms of business writings like resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. with accurate format, concise and appropriate language with few grammar errors. 
Teaching Methods
Lectures are implemented with case study and task-based teaching methods together with in-class discussions, seminars; in-class writing exercises; after-class assignments; and teachers’ feedbacks on students’ assignments. 
Case study and task-based teaching method in teaching Business English writing mean that students will be provided with some authentic samples first. By students’ analyzing the samples, they are illustrated the thinking patterns, basic format and appropriate wording of different forms of business English writing. After that, with the help of the authentic samples analyzed above, students will be given and complete the writing tasks based on the real situations in the business world, and then teacher will give the feedback on their writings and finally students are asked to revise them and have the final draft. 
Textbook(s):
Xian, X.B., Business English Writing. 2nd ed. Beijing: Higher Education Press, 2009.
References: 
(1) Chen,Y. L., Business English Writing. Tianjin: Tianjin University Press, 2004. 
(2)He, G.M., Writing in Business English. Shanghai: Shanghai Education Publishing House, 2005. 

(3) Zhao,Y. H.,& Zhang,M.Y., Practical Business English Writing. Dalian: Dalian Science and Technology Institute Press, 2003.
Content: 
The course consists of two main parts: the first part mainly deals with the format and writing skills in business letter writing and the second part includes the other forms of business writing such as resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. which are now frequently used in the current business activities. 
Assessment:
Coursework plus final written examination.
Coursework                    40%  

Final written examination 
      60% 
Syllabus for Chinese Cultural and Philosophy of Management
Course Code: SY30970
Course Category: Specialized Knowledge Course
Class Hours:  2 Per week, 32 in total 
Course Credits: 2
Prerequisites: Marketing Management; Advertisement; consumer behavior
Objectives and Requirements: 
Experienced the history of thousands of years of ups and downs, Chinese culture accumulates rich managerial philosophy and strategic management ideas. To introduce students to ancient Chinese philosophy and strategic thinking method, it is helpful to foster the students’ overall planning ability of a broader view and flexibility.

The profound Chinese culture accumulated the rich material and spiritual and cultural products, how to marketing these products and brands in the global market, this involves Chinese cultural marketing problem. To spread traditional Chinese culture to the students, is to cultivate students' cultural marketing management ability, also raises the basis of the important means of future entrepreneurs.
On completion of this course, students should be able to:
1. Understand the change of managerial philosophy. Understand China managrial philosophy and Chinese cultural marketing basic ideas.
2. Understand the management at higher level of country strategy. Understand the principles of cultural marketing
3. Better understand Chinese consumer behavior and Chinese enterprise culture psychology patterns.

4. Learning Chinese marketing theory. Use Chinese culture to market Chinese brand in global market.

5. Understand how to use cultural marketing to market Chinese cultural products (Chinese medicine, martial arts, Chinese, clothing, food, etc.), promote international appeal of Chinese traditional culture.
Textbook(s): 
Luo Jining: Chinese culture and marketing (In Press)

References: 
Douglas B. Holt(2002), Why Do Brands Cause Trouble? A Dialectical Theory of Consumer Culture and Branding,  Journal of Consumer Research. Volume (29): (2002) 1 (June)P: 70-90
Douglas B. Holt, How Brands Become Icons: The Principles of Cultural Branding   Harvard Business School Press (Sept. 2004) ISBN：157851774
Content: 
This course subject content includes the following four aspects:
1. Chinese culture and managerial philosophy

2. management levels and realm

3. Cultural marketing and marketing culture
4. Three levels of Chinese cultural marketing
· Chinese cultural philosophy and Chinese enterprise strategy management practice

· Chinese culture and the Chinese brand marketing
· The Chinese culture and Chinese traditional product marketing (Chinese traditional garden, film and television and music, Chinese traditional medicine, martial arts, Chinese traditional food, etc.)
5. The ancient and contemporary managerial case in China.

Assessment: 

case study；Chinese culture Advertisement Design；Examination
Grading: 

Classroom Performance: 
35%

Final exam:



65%
Syllabus for International Purchasing

Course Code: SY30990
Course Category: Specialized Knowledge Course
Class Hours:  2 hrs per week, 32 hrs in total
Course Credits: 2
Prerequisites: Logistics Management
Objectives and Requirements: 
Students are to (1) understand basic knowledge, theories and technique of international purchasing; (2) understand concept, characteristics and importance of international purchasing; (3) be able to apply theories, knowledge, technique to solve the problems in international purchasing; (4) get familiar with the trend of international purchasing development.
Textbook(s): 
(1) Alan E. Branch: International Purchasing and Management, China Machine Press, 2003

(2) Chartered Institute of Purchasing and Supply: Textbooks for ‘The International Certificate in Purchasing and Supply’
References: 
(1) Robert B. Handfield et al.: Sourcing and Supply Chain Management, Tsinghua University Press, 2010.

(2) Hu Jun and Bai Lijun: International Purchasing Management, Tongji University Press, 2007.

Content: 
(1) Fundamental principles of international purchasing

(2) International market investigation and choosing

(3) Purchasing strategy and planning

(4) Logistics and globalization

(5) Contractual negotiation

(6) Import financing

(7) International logistics and strategy

(8) Import cargos processing

(9) International purchasing promotion organizations
Assessment: 
Written examination.

Grading:
Class participation:

10%

Assignments: 


20%

Final exam: 


70%
Syllabus for International Logistics and Transportation (English)

Course Code: SY31000
Course Category: Specialized Knowledge Course
Class Hours: 　2 per week, 32 in total (including 8 hours of practice）
Course Credits: 2
Prerequisites: Logistics Management,
Objectives and Requirements: 

Students are to (1)have good understanding the basic knowledge and professional English in the domain of international logistics, including the international logistics network, international logistics operation, international payment, international cargos transportation, international cargo insurance ,import and export cargos inspection, custom declaration and other logistics services; (2) to be able to read and compose major international logistics contract and documents ;(3) to be able to apply the knowledge into international logistics management operation.
Textbook(s): 
Pierre A. David， International Logistics: Management of International Trade Operations，Atomic Dog Publishing , 2010

References: 
(1) Donald F. Wood, International Logistics, Amacom Press，2008
(2) Zhang Liangwei, International Logistics, Higher Education press, 2011. 
(3) Shen Yajun. International  Logistics. Qinghua University Press, 2006.

(4) Lu Junwei. International Logistics Operation Management. China Economy Press, 2005.

(5) Yang Xiafang. International Logistics Management. Tongji University Press, 2004.
Content:
(1) general introduction to international logistics and international supply chain ;

(2) general introduction to international logistics network and facilities;

(3) international trade operation;

(4) international maritime transportation

(5) international air transportation 

(6) international multimodal transportation 

(7) cargo insurance
(8) custom declaration and control for international cargos;

(9) international payment 

(10) international logistics contract and documents 
Assessment: 

Written examination
Grading:



Class Participation: 
20%

Assignments: 
30%

Final examination: 
50%

Syllabus for Introduction to Taxation
Course Code: SY31150
Course Category: Specialized Knowledge Course 
Class Hours: 2 per week, 32 in total
Course Credits:  2
Prerequisites: Economics

Objectives and Requirements:

The students learning this course are required to master the basic theory and knowledge of Chinese taxation, to obtain the capacity to analyze and solve the practical  problems concerning taxation through using the knowledge and skill, and to improve the theoretical level and practical skills.
Teaching Pattern: 
lecture

Textbook:

Introduction to tax theory, wangzheng,  press of foreign trade university, 2009.
References: 

(1) Principle of taxation, wangwen, press of qinghua university, 2011.

(2) Scienceof taxation yangbing, press of science, 2006.

(3) Introdution to taxation(new version), liucheng, press of science, 2008.

Content:
1.basics of taxation

(1)characteristics of taxation

(2)category of taxation

(3)elements of tax system

2.main tax groups

(1) Category of turnover tax: value added tax, business tax ,and excise tax

(2) Category of income tax: enterprise income tax, individual tax 

(3) Category of resource taxes: Resource Tax and Urban and Township Land Use Tax.  .

(4) Category of property taxes. House Property Tax, Urban Real Estate Tax 

(5)Category of taxes for special purposes：  City Maintenance and Construction Tax, Farmland Occupation Tax , Land Appreciation Tax ,Vehicle Acquisition Tax  

(6)Category of behavior taxes . Vehicle and Vessel Usage Tax, Vehicle and Vessel Usage License Plate Tax, Vessel Tonnage Tax, Stamp Tax, Deed Tax.

3. tax administration

(1) tax collection

(2) tax inspection

(3）tax liability

Assessment: 
Attendance, assignments and final examination 
Grading:


Attendance + Assignments:

30%


Final examination:



70%

Syllabus for Financial Accounting Reporting and Analysis

Course Code: SY31470

Course Category: Module course
Class Hours: 3 per week,48 in total 
Course Credits: 3
Prerequisites: Introduction to Accounting
Objectives and Requirements:
This course will examine the fundamental assumptions, principles, conventions and concepts underlying financial reporting, with the objective of developing the ability to read, comprehend, and perform a basic analysis of financial statements. It will also explore the basic accounting tools used by management for decision making and control, and by analysts, investment professionals, and other investor to make informed evaluations and investment decisions.

Teaching Pattern: 

Lectures and seminars, discussions, autonomous learning,  
Textbook(s): 
(1) Understanding Financial Statements, 10th Edition, Lyn M.Fraser
(2) More Than A Numbers Game: A Brief History of Accounting. New Jersey: John Wiley & Sons,  

Other Materials

Other cases and readings as assigned

Contents:

This course includes: The tools used to analyze and evaluate profitability, liquidity and risk; Earnings quality evaluation; Dupont Analysis; The approaches in identifying red flags in the financial statements or ratios; Target profit and break-even analysis; Analysis of costs for decision makings

Grading: 


class performance and attendance 10%;   autonomous learning 10% 

case studies and group project 30%;      final exam 50%
Syllabus for Corporate Finance

Course Code: SY31480
Course Category: compulsory
Class Hours: 3 per week, 48 in total（including 6 hours of experiment and/or practice or learning through computer）
Course Credits: 3
Prerequisites: Macroeconomics, Microeconomics, Advanced Mathematics
Objectives and Requirements:

This course discusses basic principles of finance and provides practical tools for financial decisions and valuation. The aim is to give students an overview of the major theories, tools and results in financial management, and enable them to intelligently solve practical business problems. The learning objectives are to enable students: 1)
to understand modern principles of financial management; 2) to evaluate the validity of modern principles of financial management; 3) to apply the principles of financial management to actual problems in the form of case studies

As such, the course is theoretical in nature, often requiring rigorous quantitative analysis.

Teaching Pattern:

Lectures provide the basic insights of financial management theories, while case studies and project presentations emphasize the application of theories to real business decisions.

Textbook(s): 
Brealey. Fundamentals of Corporate Finance.7ed. 2012

References: 

(1) Berk, Jonathan & Peter DeMarzo. Corporate Finance: the Core. 2nd ed. Pearson:2011 
(2) Ross, Westerfield and Jaffe. Corporate finance: Core Principles and Applications. 2007

(3) Higgins. Analysis for Financial Management. 8e. 

(4) Brigham & Houston. Fundamentals of Financial Management. 10th ed. 

Contents:

(1)
Overview                                                3 hours 

(2)  Financial statements analysis 

                        3 hours
(3)
Time value of money                                       6 hours
(4)  Bond and stock valuation                                   6 hours
(5)
Risk and return

                                    6 hours 

(6)
Cost of capital, forecasting cash flow, and capital budgeting
        12 hours
(7)
Leverage and capital structure                                6 hours 
(8)
Working capital management                        
        6 hours

Assessment: 
Exam, report and case studies
Grading: 

Class participation 

10%
Report and case studies

20%

Quizzes

20%
Final exam 

50%
Syllabus for Marketing Theory and Research

Course Code: SY31490

Course Category: Selective Course

Class Hours: 2 per Week, 36 in Total 

Course Credits: 2

Prerequisites: Foundations of Marketing (SY30850), Principles of Management 

Objectives and Requirements: 

This course is designed for students who want to enhance their academic research ability and critical analytical thinking skills to successfully follow the western scientific approach in investigating the “truths” in the marketing subject. The aim of the course is to provide students with knowledge of advanced marketing theory and research. We will read, analyze and discuss important scholarly articles in the field of marketing. Students will learn high-level thinking about marketing phenomena, though the experience of discussing articles and through applying their learning and creativity in developing a marketing theory of their own as part of the main project for the course. The articles represent the deep thinking of scholars in the field on important marketing management issues. We will consider the challenges of finding truths about how marketing really works. The course provides an opportunity for deep learning of marketing theory and research and offers opportunities to practice students’ fundamental skills in conducting scholarly research in marketing.

After successfully completing this course you should be able to: 

1 understand selected key marketing theories and concepts and methods
2 critically analyze research in marketing
3 be able to discuss research in marketing and explain it to others, and
4 write and present a research paper that carefully analyses a research article in marketing, and write and present an original (or adapted) conceptual model that addresses an issue in marketing theory including a review of the relevant literature.

Teaching Pattern: 
Seminars, simulation of research conference, student-centered presentations.

Textbook(s): 

A contemporary compilation of selected articles.

References:  

1. International Journal of Marketing

2. Marketing Theory

3. Review of Marketing Research

4. Journal of Research in Marketing and Entrepreneurship

5. European Journal of Marketing

Contents: 

Topics to be covered include the introduction of Course, Article Reviews and Early Classics, Thinking about Marketing, Key CB and Brand Equity, Marketing Strategy, Article Review Presentations, Conceptual Papers in Marketing, Branding, Relationship Marketing and Market-Based Assets, Hope and Satisfaction, Current Issues and the Future of Marketing, Paper Preparation, Conceptual Paper Presentations, etc.

Assessment:  
Seminar Leadership, Critique and review of a journal article, and Conceptual Paper Development and Presentation.

Grading:   
Seminar Leadership      

20%    Article Critique



40%

Conceptual Paper            
40%

Syllabus for Brand Management and Strategy
Course Code: SY31500

Course Category: Selective Course

Class Hours: 2 per Week, 36 in Total 

Course Credits: 2
Prerequisites: Foundations of Marketing, Principles of Management 

Objectives and Requirements: 

Some of the most valuable assets managed by companies today are the brand names associated with their products and services. Strong brands can influence purchase decisions by communicating the value of and providing differentiation for products and services. Effective brand management is critical to maintaining the long-term profitability of the business. 

This course is designed to help students’ understanding to the importance of brand equity as well as how to build, measure and manage brand equity. Specific topics will include understanding what is a brand from the customer’s perspective, building brand equity, measuring brand equity, leveraging brand equity, managing brand portfolios and how to manage brands over time.

Teaching Pattern: 
Lectures, market research, case studies

Textbook(s): 

Kevin Lane Keller, Strategic Brand Management (3rd Edition), 中国人民大学出版社， 2010

References:  

David A.Aaker，Managing Brand Equity I: Capitalizing on the Value of a Brand Name，机械工业出版社，2012

David A.Aaker，Managing Brand Equity II: Building Strong Brands，机械工业出版社，2012

David A.Aaker，Managing Brand Equity III: Brand Leadership，机械工业出版社，2012


Ingram, T.N., 2006，Sales Management: analysis and decision making, 5th Edition, Peking University Publishing House 

Contents: 

Topics to be covered include the introduction of brand, branding and brand equity, brand knowledge structures, the strategies of building, measuring and leveraging brand equity, specific brand strategies, international branding as well as some latest market cases concerning brand development. 

Assessment: 
market research report, in-class exams 

Grading:    
Class participation      

10%
Market Report            

40%
In-class exams                
50%
Syllabus for Sales and Customers Management
Course Code: SY31510

Course Category: Selective Course

Class Hours: 2 per Week, 36 in Total 

Course Credits: 2
Prerequisites: Foundations of Marketing, Consumer Behaviour, Organisational Behaviour

Objectives and Requirements: 

Sales and customers management is the design, implementation and control of effective performance-driven sales strategies, in order to create and maintain longstanding mutually beneficial relationships with target customers, which ultimately leads to maximum organizational growth. The course, designed to cover the up-to-date trends and issues in sales and customers management, blends the most recent sales and customer relationship management research and real-life best practices of leading sales organizations. It further aims to equip students with a strong conceptual and theoretical foundation of sales decision-making and practical innovative skills needed for optimizing sales performance and ensuring future success in sales career. 

Teaching Pattern: 
Role play, cases, field research oriented.

Textbook(s): 

Futrell C, 2011, Foundations of Selling, 10th Edition, Beijing, Dongbei University of Finance and Economics Publishing House
References:  


Ingram, T.N., 2006，Sales Management: analysis and decision making, 5th Edition, Peking University Publishing House 

Contents: 

Topics to be covered include such selling strategies and customers relationship management issues as sales organizational structure, sales force recruitment, training, compensation and motivation, effective communication and spin selling skills, sales territory and performance forecast and evaluation, etc. 

Assessment: 
Multiple choice questions，essay questions or case study 

Grading:    
Class participation      

10%
Assignments            

40% 
Final exam                
50%
Syllabus for Marketing Sustainability
Course Code: SY31490
Course Category: Selective Course

Class Hours: 2 per Week, 36 in Total 

Course Credits: 2
Prerequisites: Foundations of Marketing (SY30850), Principles of Management 

Objectives and Requirements: 

This course is designed for students who want to enhance their understanding and analytical skills about the critical yet ambiguous subject of sustainable marketing. It provides a new sustainability-oriented vision of marketing for the twenty-first century. It has a consumer marketing focus with an emphasis on integrating sustainability principles into both marketing theory and the practical decision making of marketing managers. The course shows how the complexities of sustainability issues can be integrated into marketing decisions through a systematic step-by-step approach. Students who are concerned with and wish to change the unsustainable realities of today’s businesses are strongly recommended to participate the thematic seminars in the course. After successfully completing this course you should be able to: 

1 understand the criticality and relevance of sustainable marketing; 
2 critically analyze the sustainability challenges and opportunities in current real life organizations’ marketing decisions and practices, and 
3 discuss and communicate a sustainability improvement plan using reliable literature-based or empirical research findings for a real-life organization. 
Teaching Pattern: 
Seminars, simulation of corporate and managerial meetings, student-centered research project and presentations of project deliverables. 
Textbook(s): 

Diane Martin, John Shouten, 2012, Sustainable Marketing, Prentice Hall.
References:  

1. Frank-Martin Belz, Ken Peattie, 2010, Sustainability Marketing: A Global Perspective

Contents: 

The course contents involve an analysis of socio-environmental priorities to complement conventional consumer research; an integration of social, ethical and environmental values into marketing strategy development; a new consumer-oriented sustainability marketing mix to replace the outmoded and producer-oriented ‘4 Ps’; and finally an analysis of how marketing can go beyond responding to social change to contribute to a transformation to a more sustainable society. We will study the Natural Step Framework that shows students how every marketing decision can be optimized with respect to profits, the natural environmental, and social wellbeing. 
Assessment:  
Seminars, Case application discussions, Field trips, and Empirical case study project and presentation.
Grading:   

Case Seminar Leadership   20%       

Group Project            30%

Examination
           50%
Syllabus for Organization Theory and Research

Course Code: SY31530
Course Category: Elective 
Class Hours:  2 per week,  36 in total 
Course Credits: 2
Prerequisites: Principles of Management, Principles of Economics, Principles of Marketing, Managerial Accounting, Organizational Behavior and Human Resource Management
Objectives and Requirements:
This course aims to get students to acquire an in-depth knowledge of organization theory and research and become familiar with prevailing management thinking and future direction of organization research. On completion of this course, students should be able to 1) be familiar with important sources and references on fundamental issues in organization theory, 2) have a grasp of advanced theory and research on a breadth of topics and 3) develop the ability to evaluate the contributions of various research streams to the field of organization theory.
Teaching Pattern:

      The course is instructed in English in form of team teaching. The teaching approaches are lectures, seminars and presentations.   

Textbook(s): 
      Self-prepared teaching materials

References: 
1. Academy of Management Review          2. Financial Management

3. Forbes Magazine                       4. Harvard Business Review

5. Industrial and Labor Relations Review      6. Journal of Applied Psychology

7. Journal of Business Ethics                8. Journal of Management Studies

Contents:
The teaching topics cover introduction to organization theory and research, contingency theory, resource dependency theory, sense making and sense giving, institutional theory, network approaches and organizational identity.
Assessment:
The dimensions of assessment include class performance, essay and presentation
Grading: 
Class Performance       10%

Essay                  40%

Presentation            50%
Syllabus for Labor Law
Course Code: SY31050

Course Category: Specialized Knowledge Course
Class Hours: 2 per week, 32　in total
Course Credits:　2

Prerequisites: 
Objectives and Requirements: 
The aim of this course is to make the students to have a good understanding of the theories of labor and social safeguard law, of the employment law, the labor law, the workers’ union law, the law of settling the labor disputes and the supervision law of labor.
Textbook(s): 
Labor Law, by Wang Quanxing, Law  Press 2008.

 References: 
(1) Articles and books on labor and social safeguard law.

(2) Labor Law, by Guan Huai, Chinese People’s University Press,2008

(3) Labour and Social Security Law, by Guo Jie, China Politics and Law University  Press, 2009.

(4) Cases of Labour Law (2nd Edition), by Li Jianfei, Chinese People’s University Press,2010.

Content:
Introduction to the labor law, labor relationships, labor subjects, labor contracts,collective contracts, democratic management for the employees, working time, rest and holidays, wages, laboring protection, employment, occupational training, Social Security, occupational welfare, the labor disputes settlement, labor supervision,legal responsibilities.

Assessment: 
Final examination.
Grading: 
Final examination:


80%
Classroom performance:

20%

Syllabus for Cross-cultural Management 
Course Code: SY31540
Course Category: Module course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: Culture and Society for English-speaking Countries 
Objectives and Requirements:
This course, designed as a kernel course for the third-year International Business majors and Business Management majors, and an optional course for English majors. It aims to develop their knowledge, awareness, competence and skills in cross-cultural business management as well as enhance their learning and critical thinking abilities. The major learning activities include lectures, case studies, discussion, and group projects and presentations. Students are also required to read the related journal articles, cases, and business news from the western press to further enhance their understanding and awareness of cross-cultural business management and competence.  
Teaching Pattern: 

Lectures and seminars, discussions, autonomous learning, heuristic method, etc
Textbook(s): 
(1) International Management: Culture, Strategy, and Behavior, 7th edition. 

(2) Self-edited reading materials
References: 
(1) Thomas, David C. Cross-cultural Management: Essential Concepts, 2nd edition. SAGE Publications Inc. 2008. 

(2) Adekola, Abel & Bruno S. Serg. Global Business Management: A Cross-cultural Perspective. Bodmin, Cornwall. 2007. 

(3) Hampden-Turner, Charles M. & Fons Trompenaars. Building Cross-Cultural Competence: How to Create Wealth from Conflicting Values. New Haven, Connecticut: Yale University Press. 2001.

(4) Zheng Xingshan,Cross-cultural Management. China Renming University Press. 2010. 

Contents:
This course includes the following contents: essential concepts of cross-cultural business management; strategic predispositions of MNCs; the meanings and dimensions of culture; the challenges of multi-cultural teams and work groups; cross-cultural communication and negotiation; organizational structures, decision making and control; HR selection and development across cultures; the challenges and strategies of managing across cultures. 
Assessment: 

class performance and attendance; autonomous learning; case studies and group project; final exam
Grading: 


class performance and attendance 
10%;
autonomous learning 
10%

case studies and group project 
30%;

final exam 
50%
Syllabus for Advanced Business English Writing
Course Code: SY31450

Course Category: Specialized Knowledge Course
Teaching Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Academic English Writing
Objectives and Requirements:

With case study and task-based teaching methods, based on the writing knowledge and skills previously acquired in Academic English Writing, and taking the current business activities into account, the course aims at informing the students of the format and writing skills in both business letter writing and the other forms of business writing such as resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. which are now frequently used in the current business activities. The study of this course is to improve students’ business English writing competence to deal with the tasks in the real business situations and to lay a solid foundation for students to further develop their careers in international business. By the end of the course, students are expected to be able to complete business letters and other forms of business writings like resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. with accurate format, concise and appropriate language with few grammar errors. 
Teaching Methods

Lectures are implemented with case study and task-based teaching methods together with in-class discussions, seminars; in-class writing exercises; after-class assignments; and teachers’ feedbacks on students’ assignments. 

Case study and task-based teaching method in teaching Business English writing mean that students will be provided with some authentic samples first. By students’ analyzing the samples, they are illustrated the thinking patterns, basic format and appropriate wording of different forms of business English writing. After that, with the help of the authentic samples analyzed above, students will be given and complete the writing tasks based on the real situations in the business world, and then teacher will give the feedback on their writings and finally students are asked to revise them and have the final draft. 

Textbook(s):

Xian, X.B., Business English Writing. 2nd ed. Beijing: Higher Education Press, 2009.

References: 

(1) Chen,Y. L., Business English Writing. Tianjin: Tianjin University Press, 2004. 
(2) He, G.M., Writing in Business English. Shanghai: Shanghai Education Publishing House, 2005. 

(3) Zhao,Y. H.,& Zhang,M.Y., Practical Business English Writing. Dalian: Dalian Science and Technology Institute Press, 2003.

Content: 

The course consists of two main parts: the first part mainly deals with the format and writing skills in business letter writing and the second part includes the other forms of business writing such as resume, application letters, memorandum, agenda and minutes, emails and fax, press release, proposal and business report, etc. which are now frequently used in the current business activities. 
Assessment:

Coursework plus final written examination.
Grading: 

Coursework             
40%  

Final written examination 
60% 

Practice Modules

Syllabus for E-Business Management & Practice
Course Code: SY40060
Course Category: Practice Course
Class Hours: 3 per week, 48 in total (including 16 hours lab work)
Course Credits: 3
Prerequisites: Principle of Business, Principle of Marketing

Objectives and Requirements:


This course is designed to introduce students to using Internet technology in business operation within the context of a rapidly emerging electronic business environment. On completion of this subject, students should be able to:

· Describe relevant electronic business infrastructure and frameworks

· Explain management theories and models that may be applicable to the electronic market environments

· Describe key information infrastructure technologies within the context of business strategy and execution
· Understand and critically analyse the design, implementation and valuation of electronic business models and initiatives
· Present and discuss relevant issues related to the electronic business environment
Teaching Pattern:

Lecture based teaching pattern, in corporation with case analysis, student presentation and business website design.
Textbook(s): 

Rayport, Jeffrey F., Bernard J. Jaworski, Introduction to e-Commerce, McGraw-Hill/Irwin MarketspaceU, New York. 2002
References: 

(1) Lovelock, Christopher, Service Marketing: People, Technology, Strategy 4th Edition, Prentice Hall International, Inc, 2001
(2) Schneider, Cary Electronic Commerce, China Machine Press, 2006

(3) Turban, Efrainm. And King, David Introduction to E-Commerce, China People’s University Press, 2006

Content:

· Introduction to electronic business Infrastructure and frameworks

· Introduction to electronic business approaches    
· Design, Implementation and Valuation of electronic business models
· Creating a website from a business perspective
· Ethical and legal issues associated with electronic business activities
Assessment:


This course will not require final exam. The evaluation will be composed of several elements including class attendance & participation, student pair presentation, website design and website supplementary report. 

Grading: 

Class attendance & participation 
10% 

Pair presentation 
30% 
Website design 
30%
Website supplementary report 
30%

Syllabus for International Trade Practice
Course Code: SY40240
Course Category: Practice Course
Class Hours: 3 per week,  48 in total 
Course Credits: 3
Prerequisites: None

Objectives and Requirements:

This course is designed to introduce to students the general procedure, customs and practice of international trade. It will also provide opportunities for students to master the necessary skills required in typical import and export operation. On completion of this subject, students should be able to:

· Describe relevant international trade concepts 
· Explain the major procedures involved in international trade
· Understand and be familiar with relevant documents used in import and export 
· Understand and critically analyse various international trade issues and cases
· Demonstrate sufficient capability in handling trade operation
Teaching Pattern:

Lecture based teaching pattern, in corporation with case analysis, group discussion, and simulation games.
Textbook(s): 

Zhou, Ruiqi, Wang Xiaoou and Xu, Yuefang, International Trade Practice, University of International Business and Economics Press, 2011

References: 

（1）Incoterms 2010, Zhongxin Publishing House, 2011
（2）Edwrd G. Hinkelman, A Short Course in International Payments, Shanghai Foreign Language Education Press, 2000

（3）Li Xiaoxian, International Trade Practices (3rd edition), University of International Business and Economics Press, 2000
（4）Zhao, Wei, International Settlement, Southeast University Press, 2006
（5）Yang, Changchun, Choice and Application of International Cargo Transportation, University of International Business and Economics Press, 2006

（6）Zhao, Chengbi, International Cargo Sales Contract, University of International Business and Economics Press, 2001

（7）Wu, Baifu, Risks and Insurance of International Cargo Transportation, University of International Business and Economics Press, 2002

（8）Hu, Danting, International Trade Practice, China Machine Press, 2007
Contents:

· Introduction to general concepts in international trade
· Trade terms     

· Contracting: quality, quantity & packaging
· Pricing
· International cargo transportation
· International cargo insurance
· International payment
Assessment:


Closed book exam, in the format of E-C & C-E term translation, true or false questions, multiple choice questions, short answer questions, calculation, and case study. 

Grading: 


Class attendance & participation (10%), 

Group assignments (30%) 
Final examination (60%)
Syllabus for Practice & Case Analyses for International Trade
Course Code: SY40070
Course Category: Practice Course
Class Hours: 　2　per week, 　32　in total 
Course Credits: 2
Prerequisites: International Trade Practice

Objectives and Requirements:

Based on the concepts and approaches introduced by International Trade Practice, this course aims at providing the opportunities for students to apply what they learned in simulated scenarios and case analysis. Well organized computer simulation transactions and real case studies allow students to have a systematical review on their international trade-related knowledge, and to consolidate their business information of different disciplines such as marketing, accounting etc. The focus of this course is put on the training of practical ability in trade operation. On completion of this course, students should be able to:

· Be familiar with basic export operations and detailed issues 
· Handle export related documentation skilfully
· Apply relevant theoretical knowledge in trade dispute resolution 
· Demonstrate sufficient capability in handling trade related interpersonal relationship
Teaching Pattern:

Student-centered combination of computer-based simulation exercise, case analysis and documentation

Textbook(s): 

(1) Yuan, Yongyou & Bo, Wangsheng Revised International Trade Practice Case Analysis, China Business Publishing House 2004
(2) Additional materials provided by the lecturers
References: 

(1) Zhou, Ruiqi, Wang Xiaoou and Xu, Yuefang, International Trade Practice, University of International Business and Economics Press, 2011 

(2) Incoterms 2010, Zhongxin Publishing House, 2011
(3) Li, Xiaoxian, International Trade Practices (3rd edition), University of International 
 Business and Economics Press, 2000.
(4) Chen, Zhe, Import & Export Case Analysis, University of International Business and Economics Press, 2004 

(5) Li, Xiaoxian, Import & Export Contract Clauses and Case Analysis, University of International Business and Economics Press, 2003
Content:


Computer-based simulation exercise will occupy half of the course time. It allows the students to get familiar with the actual operation of international transaction. The other half of the course will cover cased analysis organized with the natural order of export procedure: selection of Incoterms, trade negotiation, contract establishment, arrangement of ocean transport and insurance, international payment and documentation.
Assessment:


Assessment puts emphasis on students’ practical ability in analyzing and solving problems, and handling actual trade operations. It includes four elements: class attendance & participation, computer-based simulation, case analysis assignment and final examination.

Grading: 

Class attendance & participation 
10% 

Computer-Based Simulation 
30% 
Case Analysis Assignment 
30%

Final examination 
30%

Syllabus for Marketing Practice and Case Study
Course Code: SY40080
Course Category: Practice Course
Class Hours: 3 per week,48 in total 
Course Credits: 3
Prerequisites: English skills training courses, Business discipline courses

Objectives and Requirements: 

The course will foster students’ marketing analytical and problem solving skills while conducting marketing case studies and implementing practical marketing projects. Students will develop competency in analyzing business and marketing situations, determining what problem/opportunities existed, analysing consucmer behaviour, generating and evaluating alternative courses of action and formulating a plan of action in respect of product, price, place and promotion in order to solve practical marketing problems.

Teaching Pattern: 

Case study, practical marketing project implementation

Textbook(s): 

Kotler P, Keller KL& Lu T, 2008, Marketing Management in China, Pearson Education

References:  

(1) Kotler P & Armstrong G, 2009, Principles of Marketing, 12th Edition, Beijing, Pearson Education
(2) The Journal of China International Business, website: cibmagazine.com.cn
Content: 

Through marketing case study and practical marketing project implementation, students will master marketing skills related to marketing strategic planning, marketing mix and integrated marketing communication, etc. Students are expected to complete a market research report, a marketing plan or a marketing project excution report.

Assessment: 

Multiple choicequestions，essay questions or case study

Grading:
Class participation      

10%
Assignments            

40%
Final exam                
50%

Syllabus for Business Communication
Course Code: SY40090
Course Category: Practice Course
Class Hours: 2 per week, 32 in total 
Course Credits: 2
Prerequisites: none
Objectives and Requirements:

   The primary purpose of this course is to develop students’ communication skills. Students are expected

to grasp expressions frequently used in business situations, to be fully aware of different stages in the

communication process and to realize the importance of the role played by cultural differences in this

process. Through plenty of true-to-life practice, students will be able to use various kinds of communication skills to achieve their goals effectively. 

   Students are frequently involved in the classroom activities. Therefore they are required to be

present in the course. They are also expected to preview before class, participate actively in class and review after class. 

Textbook(s): 

(1) Cotton, David, Falvey, David & Kent Simon. 《体验商务英语综合教程》3. 高等教育出版社, 2009.

(2) Cotton, David, Falvey, David & Kent Simon. 《体验商务英语综合教程》 4. 高等教育出版社, 2009.

References: 

(1) Comfort, J. Effective Meetings. Oxford University Press and University of 

International Business and Economics，2001.

(2) Comfort, J. Effective Telephoning. Oxford University Press and University of International Business and Economics，2001.　

(3) Comfort, J. Effective Socializing. Oxford University Press and University of International Business and Economics，2001.　

(4) Comfort, J. Effective Presentation. Oxford University Press and University of International Business and Economics，2001.　

(5) Mitchell, Charles. International Business Culture. 上海外语教育出版社，2000

Content:

This course covers meetings, telephoning, socializing, and presentation.

· Meetings: It helps students to learn the key stages of meetings, from preparation through   

to decision-making and follow up actions. It also enables students to learn how to participate actively in various kinds of business meetings. Through using plenty of true-to-life cases, students will be able to learn a lot of knowledge in business and use various kinds of communication skills to handle meetings effectively. 

· Telephoning: It aims to develop the essential communication and language skills needed to make and receive telephone calls in English, from preparation through to making arrangements and closing calls.

· Socializing: It helps students to learn how to behave effectively and appropriately in various business settings and the etiquette in different cultural backgrounds. 

· Presentation: It takes students systematically through the key stages of making presentations, from planning and introducing to concluding and handling questions.

Assessment:

Students will be divided into groups with 3/4 in a group. They will be required to hold meetings with the given situation.

Grading: 

Classroom performance:

50%
 
Final examination:


50%

Syllabus for Management Skills
Course Code: SY40100
Course Category: Practice Course
Class Hours: 3 per week, 48 in total 
Course Credits: 3
Prerequisites: Principles of Management, Organizational Behavior, Human Resource Management
Objectives and Requirements:

This module aims to provide students with all-round managerial training with emphases on planning and controlling skills, organizing skills and leading skills.
Teaching Pattern:

This module is mainly conducted in forms of lectures, classroom discussion, and presentation. Sessions may contain a mixture of learning activities to cover topic material: cases, lectures/workshops, exposition, practicums, syndicate and group work.

Textbook(s): 

Certo, Samuel C., 2011, Modern Management: Concepts and Skills, 11th Ed., Tsinghua University Press

References: 

(1) Harvard Business Review
(2) Hunsaker, Phillip L. 2003  Training in Management Skills   Beijing: China Machine Press
Content:

The teaching topics include Introduction to Managerial Skills (1hr), General Skills (3hrs), Planning and Controlling Skills (4hrs), Organizing Skills (4hrs) and Leading Skills (4hrs)
Assessment:

Assessment of the accomplishment in this module consists of classroom performance, presentation and a written exam.

Grading: 
Classroom Performance + Presentation    60%

Exam 
                           40%

Syllabus for Foreign-related Legal Practice

Course Code: SY40120
Course Category: Practice Course

Class Hours: 2 per week, 32 in total
Course Credits: 2 
Pre-requisites: Commercial Law, International Economic Law (English)

Objectives and requirements:
This course is designed for 3rd year students who are major in Business English (International Business Law as their pathway). With legal skills at its core, in the form of lectures, seminars, case analysis, role-play, mock trial and internship in law firms, this course is aimed to train students to be equipped with a set of fundamental foreign-related legal skills. It is expected that after taking this course, students will be able to handle foreign-related legal cases, problems and issues independently.

Teaching Pattern: 


Lectures, case study, role-play, simulation and internship

Textbook:
    Handout

References:

(1) Donald G. Gifford. Legal Negotiation: Theory and Practice. West Group. 2007
(2) John C. Dernbach, Richard V. Singleton, Cathleen S. Wharton, Joan M. Ruhtenberg, Catherine J. Wasson. A Practical Guide to Legal Writing & Legal Method. Aspen Law & Business. 2007 

(3) Lisa G. Lerman, Margaret Martin Berry, Leah Wortham, J. P. Ogilvy, Alexis Anderson. Learning From Practice: A Professional Development Text for Legal Externs. West Group. 2007.

(4) Stefan H. Krieger, Richard K. Neumann, Essential Lawyering Skills: interviewing, negotiation and persuasive fact analysis. Kluwer Law Intl. 2007.
Content:
This course covers the topics of client-interviewing, legal counseling, negotiation and legal drafting. The teaching pattern will be learning by doing.

Assessment:
Students will be evaluated comprehensively based on their class attendance, performance, assignments, and final assessment. The final assessment will be in the form of an after-class project or a term report.

Grading:

Class attendance and performance:

20%

Assignments: 





20%

Project / Term report:



60%

Syllabus for Legal Drafting Practice

Course Code: SY40130

Course Category: Practice Course

Class Hours: 1 per week, 16 in total
Course Credits: 1 
Pre-requisites: Legal English (1), Legal drafting

Objectives and requirements:
This course is designed for 3rd year students, aiming to train students on the formats, typical terminologies, sentence patterns and writing styles of legal forms and correspondence frequently used by lawyers and other legal professionals so as to help them improve their practical writing skills.

Teaching Pattern:

Discussions, presentations and writing projects

Textbook:
Amy Krois-Lindner and TransLegal. International Legal English–A course for classroom or self-study use. Cambridge University Press, 2006.
References:

(1) Block, Gertrude, Effective Legal Writing (3rd Edition), New York: The Foundation Press, Inc., 1986.

(2) Edwards, Linda Holdeman, Legal Writing: Process, Analysis, and Organization, Beijing: CITIC Publishing House, 2003.

(3) Good, C. Edward, Mightier Than the Sword: Powerful Writing in the Legal Profession, Blue Jeans Press, 1989.

(4) Harris, Myra A., Legal Writing: Principles of Juriography, New Jersey: Prentice-Hall Inc., 1997. 

(5) Richard K. Neumaan, Jr., Legal Reasoning and Legal Writing (4th Edition), Beijing: CITIC Publishing House, 2003.

(6) Robert Lewis & Jiang Xiansheng, The Art of Legal Drafting, Beijing: Law Press, 2007.

(7) Statsky, William P., Case Analysis and Fundamentals of Legal Writing. Minnesota: West publishing Co., 1984.

Content:
Legal advice; memo; case brief; correspondence between lawyers and clients
Assessment:
Writing assignments

Grading:

Class attendance and performance + presentations:
40%

Writing assignments:






60%

Syllabus for Lawyer Practice
Course Code: SY40140
Course Category:  Practice Course

Class Hours: 1 per week, 16 in total 
Course Credits: 1
Prerequisites: Civil Law
Objectives and Requirements: 
The Course is designed for students major in Business English(International Economic Law) in the fourth semester. Tnrough field teaching, students shall understand the instituion of law firm and lawyer practice in China, get acquainted with the basic professional technique and skills involved in foreign related lawyer practice.

Teaching Pattern: 

    Training; Lectures by lawyers; Moot Court; Internship in Law Firms

Textbook(s): 

    徐家力 《律师实务》，法律出版社，2007

References: 

    陈卫东，《中国律师学》（第二版），中国人民大学出版社，2006

Content: 

    The course covers institution of lawyer practice (2 classes), institution of law firm (2 classes), Lawyer’s practice skill in litigation cases (6 classes), and lawyer’s practice skill in non-litigation cases (6 classes). 

Assessment: 

Final Presentation and Report
Grading:
Class participation and involvement:
    20%

Final Presentation and Report
:


80%

Syllabus for Legal Translation Workshop
Course Code: SY40150

Course Category: Practice Course

Class Hours: 1 per week; 16 in total

Course Credits: 1

Pre-requisites: Legal English (I) & (II), Legal Drafting, Translation Practice, Legal Translation

Objectives and Requirements:

This course is designed for students of English for International Business Law with a view to helping them overcome the discrepancy between Chinese and English legal knowledge at the levels of word, terminology, sentence and discourse through their own practical experience in participating in the “Legal Translation Contest”. Students are organized in the form of “workshops” of 8-10 where they are given the opportunity to apply the principles, methods and strategies on legal translation they have previously learned in theoretical courses into practice by independently fulfill the translation contest task through going through all translation stages such as job division, formulation of consistent glossary, preliminary translation, double check, proofreading and finalization in altogether 4 weeks. The ultimate objective is to familiarize the students with the use of translation software and internet resources, to gain their very first practical legal translation experience so as to prepare them for top-quality translation services in idiomatic and professional legal language.

Content:

Since the “Legal Translation Contest” is co-organized by GDUFS and Guangdong Lawyers’ Association, the contest topic is to be negotiated and agreed by both of them. Yet, the topic must be limited within the scope of the course content of “the Legal Translation”, and translation task is about the length of 10,000 English words or Chinese characters.
Assessment:  

Workshop Attendance + Workshop Performance + Contest Performance

Grading: 

Workshop Attendance + Workshop Performance: 
60% (for each individual);

Contest Performance: 






40% (shared by the whole team)
Syllabus for Moot Court and Court Interpreting Workshop
Course Code: SY40160
Course Category: Practice Course

Class Hours: 1 per week; 16 in total

Course Credits: 1

Pre-requisites: Legal English (I) & (II), Legal Drafting, Translation Practice, Legal Translation，English-Chinese/Chinese-English Interpreting, Legal Interpreting, Civil Law, Civil Procedure Law
Objectives and Requirements:

This course is designed for students of English for International Business Law with a view to helping them gain some practical experience in legal interpreting through participating in the “Moot Court and Court Interpreting Contest”. According to the contest rules, students are organized in the form of “workshops” where they are given the opportunity to apply the principles, methods and strategies on legal interpreting they have previously learned in theoretical courses into practice by independently fulfill the legal interpreting tasks in all pre-trial and trial stages such as formulating and translating the complaint or the answer, presenting and examining evidence, launching courtroom arguments and interpreting all such procedures. The objective is to incorporate their theoretical knowledge of legal interpreting into the courtroom context and to focus more on enhancing learners’ consecutive interpreting competence on such a legal occasions so as to prepare them for top-quality legal interpreting services in future.

Content:

Since the “Moot Court and Court Interpreting Contest” is co-organized by GDUFS and Guangdong Lawyers’ Association, the contest topic is to be negotiated and agreed by both of them. The case used for the moot court must involve a foreign party in the Chinese courtroom setting.
Assessment:  

Workshop Attendance + Workshop Performance + Contest Performance

Grading: 

Workshop Attendance + Workshop Performance: 60% (for each individual);

Contest Performance: 





40% (shared by the whole team)

Syllabus for Financial Document Translation Workshop
Course Code: SY40170
Course Category: Practice Course

Class Hours: 1 per week; 16 in total

Course Credits: 1

Pre-requisites: Comprehensive English (I) & (II), Business English Writing, Business English Listening and Speaking, Translation Practice, English-Chinese/Chinese-English Interpreting, 
Objectives and Requirements:

This course is designed to develop students’ ability and skills in the translation of financial documents such as IPO documents and annual reports of listed companies. Students are required to acquire the translation skills required of the translation of prospectus, accountant’s report, auditor’s report, financial statement report, annual report, etc. They are also required to develop the ability to critically review each other’s translated versions. 
Teaching pattern: 


Training; Students’ self-study in the form of team work under the teacher’s instructions

Textbook(s):

Handout

References:

(1) Bryan A. Garner et al (ed.). Black's Law Dictionary (9th ed.), Oversea Publishing House.

(2) 范志伟、周兆祥.《财经翻译精要》.商务印书馆(香港)有限公司.2004
(3) 李明、卢红梅、张新红.《商务英语翻译（汉译英）》.高等教育出版社，2007.

Content:

Linguistic and stylistic features of financial documents, translation of prospectus, translation of accountant’s report, translation of auditor’s report, translation of financial statement report, translation of annual report, etc.
Assessment:  

Workshop Attendance & Discussion + Pre-interpreting Preparation+ Recorded interpreting or Employer’s Evaluation + Summary & Reflection Report

Grading: 

Workshop Attendance & Discussion
20%

Pre-interpreting Preparation
10%

Recorded interpreting or Employer’s Evaluation
40%

Summary & Reflection Report
30%
Syllabus for Business Translation Workshop
Course Code: SY40180
Course Category: Practice Course

Class Hours: 1 per week; 16 in total

Course Credits: 1

Pre-requisites: Comprehensive English (I) & (II), Business English Writing, Business English Listening and Speaking, Translation Practice
Objectives and Requirements:

This course is designed to develop students’ ability and skills in the translation of commonly used business documents such as corporate profile, business news, product description, business report and Handbook for Employees. Students are required to acquire the translation skills required of the translation of these business documents. They are also required to develop the ability to critically review each other’s translated versions. 
Teaching pattern: 


Training; Students’ self-study in the form of team work under the teacher’s instructions

Textbook(s):

Handout

(1) References:

(2) 张新红、李明.《商务英语翻译（英译汉）》.高等教育出版社，2003.
(3) 李明、卢红梅、张新红.《商务英语翻译（汉译英）》.高等教育出版社，2007.

Content:

Linguistic and stylistic features of business discourses, translation of corporate profile, business news, product description, business report, Handbook for Employees, etc.
Assessment:  

Workshop Attendance & Discussion + Pre-interpreting Preparation+ Recorded interpreting or Employer’s Evaluation + Summary & Reflection Report

Grading: 

Workshop Attendance & Discussion
20%

Pre-interpreting Preparation
10%

Recorded interpreting or Employer’s Evaluation
40%

Summary & Reflection Report
30%

Syllabus for Business Interpreting Workshop
Course Code: SY40190
Course Category: Practice Course

Class Hours: 1 per week; 16 in total

Course Credits: 1

Pre-requisites: Comprehensive English (I) & (II), Business English Writing, Business English Listening and Speaking, Translation Practice, English-Chinese/Chinese-English Interpreting, 
Objectives and Requirements:

This course is designed for students with a view to helping them gain some practical experience in business interpreting through their internship in businesses or their fulfillment of some specially designed business interpreting tasks. Students are voluntarily organized in the form of “workshops” where they are given the opportunity to apply the principles, methods and strategies on interpreting they have previously acquired in theoretical courses into practice by independently fulfill one or more business interpreting tasks, such as business negotiation and product presentation. The objective is to incorporate their theoretical knowledge of business interpreting into simulated or actual business contexts and to focus more on enhancing their consecutive interpreting competence on such business settings so as to prepare them for top-quality business interpreting services in future.

Content:

Students may either choose a business interpreting task in the course of their internship with a company or a simulated business interpreting task specially designed for them. No matter which task they choose, they are required to keep record of their workshop participation and discussion, to record their interpreting (if it is not against any confidentiality rules) and to submit a summary and reflection report at the end of the practice.
Assessment:  

Workshop Attendance & Discussion + Pre-interpreting Preparation+ Recorded interpreting or Employer’s Evaluation + Summary & Reflection Report

Grading: 

Workshop Attendance & Discussion 


20%

Pre-interpreting Preparation 




10%

Recorded interpreting or Employer’s Evaluation
40%

Summary & Reflection Report



30%
Syllabus for Enterprise Resource Planning
Course Code: QT40020
Course Category: Practice Course

Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: None

Objectives and Requirements: 
The course learning objectives of Enterprise Resource Planning include: (1) describe the concept, key terms and principles of ERP and the ERP model; (2) explain how ERP is used to integrate business processes; (3) explain the transition from MRP to ERP (MRP to close-loop MRP to MRP Ⅱ to ERP) and identify the levels of ERP maturity. The students completing this course will: (1) understand and be able to articulate the life cycle stages of any ERP implementation; (2) effectively describe and solve problems typical of ERP implementation projects; (3) be able to evaluate the progress of an ongoing ERP implementation project.
Textbook(s): 
He, Ping and Gong, Zhonghua (2010) UFIDA ERP Tutorial: Accounting, Supply Chain Management, and MRP. Post & Telecom Press.

References: 
(1) Zhang Tao (2010) ERP Principles and practices. China Machine Press.

(2) Liu Hongjun (2008) ERP Principles and Applications. Publishing House of Electronics Industry.

Content: 
(1) Introduction to Enterprise Resource Planning (ERP)

(2) Enterprise process management and ERP

(3) Sale and distribution management

(4) Production planning and controlling

(5) Purchasing management
(6) Inventory management
(7) Financial accounting process

(8) Cost management

(9) Human resource management

Assessment: 
Computer application, team work, and final examination

Grading:
Regular grade      
70%

Final examination  
30%

Syllabus for Simulation of Enterprise Management
Course Code: QT40030
Course Category: Practice Course

Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: None

Objectives and Requirements: 
By learning the course of Enterprise Management Simulation, students are to: (1) understand the concepts and principles of enterprise management; (2) gain knowledge of all supply chain elements individually and their associated interactions; (3) understand the market characteristics and business environments; (4) grasp the processes of team building, production, R&D, purchasing, marketing, logistics; (5) enhance decision-making skills, especially under conditions defined by limited time and information.
Textbook(s): 
Liu, Ping (2010) Tutorial for Sand Table Simulation of Enterprise Management. Tsinghua University Press.

References: 
(1) Deng Wenbo (2010) Sand Table Simulation to Enterprise Management, South China University of Technology Press.

(2) Xia Yuanqiang and Ye Jianming (2007) Tutorial for Sand Table Simulation of Enterprise Management, Publishing House of Electronics Industry.

Content: 
(1) Course introduction

(2) Business account set-up and work division

(3) Base document and initial data entering

(4) Account book management

(5) Purchasing and payment process

(6) Sale and collection process

(7) Materials and products receipt and issue management

(8) Special issue process

(9) Comprehensive practice on post

Assessment: 
Report, simulation result, process performance, team work

Grading:
Process evaluation:

60%

Final evaluation: 

40%

Syllabus for Reversal of Commodity Markets
Course Code: SY40110
Course Category: Practice Course
Class Hours: 2 per week, 32 in total
Course Credits: 2
Prerequisites: Microeconomics, Macroeconomics
Objectives and Requirements:
Reversal of commodity markets is a study of price behavior of individual commodity. It examines commodity price boom and crash history of economic laws in the national (or an economy), as well as the relationship among the commodity prices, and the objective reasons of commodity price spike. The study of commodities, including financial products, physical goods, and the goods with two characteristics of. Purpose is to allow students under the conditions of market economy reversal in commodity prices have a basic understanding, through grasping the commodity reversal of history.

Teaching Pattern:

(1) case study based on simulation of market operation enable students to deepen their understanding of the phenomenon of commodity reversal of the basic principles of economic and practical understanding and application of economic issues, which develops the ability to analyze the issue reversal of goods; (3) regular topics discussion in class test the students understanding of the issues and the main content and master degree, meanwhile it develops analytical thinking and learning problems
Textbook(s): 

Own teaching materials
References: 

(1) Paul A. Samuelson, William D. Nordhaus, Economics, 16th ed., 1998 by The McGraw-Hill Companies, Inc.
(2) Joseph E. Stiglitz, Carl E. Walsh, Economics, 3rd edition, Renmin University of China Press, 2005.
Content:

Categories of goods, Reverse of financial products, Reverse of physical commodities, Reverse relationship between physical commodities and financial products, Reversal mechanism of historical observation 
Assessment:

Assessment of students’ accomplishment in this course consists of classroom performance, homework, mid-term exam and final exam.
Grading:
Classroom performance: 
50%

Assignments: 


    50%
Syllabus for International Business Negotiation
Course Code: SY40250
Course Category: Practice Course
Class Hours: 　2　per week, 32 in total 
Course Credits: 2
Prerequisites: Business Communication，International Trade 
Objectives and Requirements:

· to introduce the basic concepts used in business negotiation, qualities for good negotiators, and the strategies, tactics and behaviors for successful business negotiation

· to acquaint students with the entire negotiation process and basic steps of business negotiation, and the different negotiating styles used by different people from different cultural backgrounds

· to enable students to learn words and expressions frequently used in business situations

· to help students to develop their competence and confidence in international business negotiation

  Students are frequently involved in the classroom activities. Therefore they are supposed to preview before class, participate actively in class and review after class. 

Textbook(s): 

Comfort, J. Effective Negotiation. Oxford University Press and University of International Business and Economics，2001.　

References: 

(1) Lewicki, Roy J, Barry, Bruce & Saunders, David M. Essentials of Negotiation. 东北财经大学出版社，2008.
(2) 朱文忠，周杏英《实用商务谈判英语》，对外经济贸易大学出版社，2007.
(3) Agency for Instructional Technology Negotiation to Solve Problems. South- Western Educational Publishing, 2000.

(4) Ibarra, Herminia, Sussman, Lyle & Kolb, Deborah M. Negotiation (Harvard Business School Case Selection). Harvard Business School Publishing, 2003.

(5) Korobkin, Russell. Negotiation theory and strategy. 中信出版社, 2003.

Content:

       This course covers the basic concepts used in business negotiation, the strategies and behaviors for successful business negotiation, different negotiating styles used by different people from different cultural backgrounds as well as words and expressions frequently used in business situations.

Assessment:

Students will be divided into groups with 4 persons in a group. They will be required to have negotiations with the given situation.

Grading:  

   The presence in the course, the participation in classroom activities and the completion           of homework 





50% 

   Final examination 



50%

Syllabus for International Business Etiquette
Course Code: SY40260
Course Category: Practice Course
Class Hours:  2 per week, 32 in total

Course Credits:2
Prerequisites: 

Objectives and Requirements: 

(1) Introduction to criterion, principles and skills of international business etiquette 

(2) Understanding essential cross-cultural differences
(3) Improving international etiquette skills and reducing unnecessary conflict

Textbook(s): 
Jin Zhengkun, A Course of Foreign Etiquette, People University of China Press 2010.

References: 
Jin Zhengkun, A Course of Social Etiquette, People University of China Press 2009.

Content: 
dining etiquette, meeting etiquette, dressing etiquette, introduction etiquette, essential customs of different countries, cultural shock
Assessment: 
Examination

Grading: 
Classroom performance + assignments 30% 
Final exam 70%
Syllabus for Entrepreneurial Management 

Course Code: SY40220
Course Category: Elective (Practice Module)
Class Hours:  3 per week,  48 in total 
Course Credits: 3
Prerequisites: Principles of Management, Principles of Economics, Principles of Marketing, Managerial Accounting 
Objectives and Requirements:
The course is intended to help students develop the know-how and ability to launch their own venture. We focus on understanding the entrepreneur and the process of entrepreneurship. The course focuses on all the key aspects of entrepreneurial success, from successful idea generation, development to successfully launching a firm. The course uses methodologies that encourage practical learning allowing students to develop skills that are directly applicable in real world scenario. 

Teaching Pattern:

   The course is instructed in English with the theoretical guidance of Project-based Learning. The teaching approaches are lectures, case discussion, guest lectures and field trips.   

Textbook(s): 
   Thomas W. Zimmerer, Norman M. Scarborough & Doug Wilson 2008 Essentials of Entrepreneurship and Small Business Management  Upper Saddle River, New Jersey: Pearson Education, Inc.

References: 
(1) Edith Penrose 1995  The Theory and Growth of the Firmt Oxford: Oxford University Press

(2) Bkecke Bjorn  2007  Understanding Entrepreneurship Edward Elgar Pub

Contents:
    The teaching topics cover development of the entrepreneurial mind, the entrepreneurial process, the environmental analysis, the business plan and the entrepreneurial leader, ethics and resources, financing and growth capital, the family as entrepreneur, finalizing the plan

Assessment:

   The dimensions of assessment include class performance, project proposal and in-class presentation.

Grading: 
Class Performance 10%, project proposal 40% and presentation 50% 

Syllabus for Event Management 

Course Code: SY40230
Course Category: Elective (Practice Module)
Class Hours:  2 per week,  32 in total 
Course Credits: 2
Prerequisites: Principles of Management, Principles of Marketing, Managerial Accounting and Human Resource Management
Objectives and Requirements:
    This course aims to get students to acquire an in-depth knowledge of managing events and become familiar with management techniques and strategies for successful planning, promotion, implementation and evaluation of events. On completion of the course, students should be able to 1) understand the roles and importance of special events in organizations and society, 2) acquire strategies, know-how and competences of planning, promoting, implementing and assessing various events and 3) critically evaluate management policies and issues in event industry. 

Teaching Pattern:

    The course is instructed in English in form of team teaching. Staff from different academic disciplines, such as accounting, marketing, management, are involved in the teaching delivery. The teaching approaches are lectures, case discussion, field trips and presentations.   

Textbook(s): 
    Self-prepared teaching materials

References: 
（1）Shone, Anton and Parry, Bryn, Successful Event Management, London: Thompson, 2004.
（2）Kilkenny, Shanon, The Complete Guide to Successful Event Planning, Atlantic Publishing  Company, 2007.

（3）Wagen, Lynn V.D. and Carlos, Brenda R. Event Management, Prentice Hall, 2004.

Contents:
    The teaching topics cover the impact of events, planning and budgeting, managing human resource for events, strategic marketing for events, venue management, event operation, food and beverage, safety and risk assessment. At the end of the term, students will organize a live event applying what they have learned to practices. Lectures take place from week 1 to 16 and tutorials of live events are arranged in between week 17 and 18. 

Assessment:

   The dimensions of assessment include class performance, project presentation and live events.

Grading: 
 Class Performance 10%, project presentation 40% and Live Events 50%

