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填报时间 ： 2013  年    月   日 

参赛学校  

队伍名称  

队伍宣言  

研究项目  

参赛选手

（默认第

一位为队

长） 

姓名 性别 学院 专业年级 学生证号码 电话号码 身份证号 邮箱 

        

            

        

        

        

        

   

 
       

        

指导老师 

 

姓名 职称 联系方式 

   

   

   

   

 

报名须知： 

1. 本次大赛参赛人数限制为 5—8人； 

2. 指导老师一栏若是行数不够可自行添加； 

3. 请将队伍合照（以队伍名称命名）和报名表打包成一个压缩文件以队伍名称命名，于 2013 年 11 月 11 日前发至

邮箱 

seib10xxb@163.com 

4. 报名付款方式：请参赛选手将报名费 500 元人民币于 2013 年 11 月 15 日前汇入以下的银行帐号:************

（请联系大赛联络员），逾期后果自负。 

 

广东外语外贸大学 
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 2013 大学生全英商务实践大赛 

全国赛评分标准 

2013 National Business Practice Contest  

Judging Guidelines 

 

 

Team：__________                                     Judge：_________ 

 

 

 

Part I  

 

Topic 

 

Contents 

 

Weighting Score 

Creativity 

and 

Practicality 

 

Project 

Overview 

Is the topic well-chosen? 

10%  

Does the project reflect creativity right 

through the whole process from practice to 

presentation？ 

Are the problem solutions highly feasible? 

Practice 

Process 

 

Executive 

Summary 

Is the Executive Summary concise and to the 

point? 

20%  

Is the Executive Summary creatively 

designed and highly informative? 

Business 

report 

Is the report written in a formal business 

format? 

Is the report written with language accuracy? 

Sub-total 30%  

 

 

 

 

 

 

 

 

 

 

 



2013 大学生全英商务实践大赛

11 
 

Part II 

Topic Contents Weighting Score 

Presentation 

 

Organization 

/Structure 

Is the presentation organized with a logical 

structure including an introduction, a main 

body and a conclusion? 10%  

Is the main argument adequately developed 

with good transition between the sections? 

Content 

Are all the key issues well clarified? 

20%  

Is sufficient evidence offered in support of 

their arguments/conclusions where 

appropriate? 

Do the speakers apply any business 

models/theories relevant to their 

discussion? 

Are the conclusions/suggestions drawn 

practical? 

Delivery 

Is the language grammatically accurate? 

20%  

Is the vocabulary appropriate to the subject 

areas and audience? 

Is the pronunciation clear and the voice 

well-controlled? 

Do the speakers use physical behavior that 

conveys an impression of self-confidence, 

enthusiasm and awareness of audience 

attention (including appropriate eye 

contact, facial expressions, gestures, 

posture and personal appearance)? 

Are the visual aids used to support the 

message (content displayed well visible, 

good choice of font, colors, pictures, well 

balanced screens)? 

Do the speakers act effectively as a team 

rather than a series of individuals 

(introduction of group members, job 

assignment and group co-operation)? 

Q & A 

 

Are speakers open to questions? 

20%  
Are the answers helpful in clarifying the understanding of 

the issues? 

Are the answers presented clearly and sufficiently? 

Sub-total 70%  

Total 100%  


